OPRAH WINFREY Bookwoman m FACEBOOK Fanning Friendships m 2015 ALA Strategic Plan

ao@an .

MAY/JUNE 2011
THE MAGAZINE OF THE Al LIBRARY ASSOCIATION

v"'f

A

’ | Inspiring Library
S . Advocacy
= Creating
P Communities

of Learning
The %est,in

Librany Branding




Siefrrad

IMAGINE WHAT YOU ALWAYS WANTED
YOUR LIBRARY TO BE

Introducing the Sierra Services Platform
ALA 2011 Annual Conference, Booth #2234

Inncvative

www.iii.com




CONTENTS

AMERICAN LIBRARIES May/June 2011

I IS— E

—

Features weLcore |

38 READING FOR LIFE:
OPRAH WINFREY

The television talk-show host and media mogul
has championed books and libraries
BY LEONARD KNIFFEL

42 FACEBOOK FOR LIBRARIES

[t's easy to use social media’s most popular
tool to connect with your community
BY DAVID LEE KING

/6 LIBRARY ADVOCACY:
ONE MESSAGE, ONE VOICE

Lessons from the 1991 Rally for
America’s Libraries
BY RICHARD M. DOUGHERTY

56 PROFESSIONAL GROWTH
THROUGH LEARNING
COMMUNITIES

Knowledge comes with teamwork and fun—
all across the organization
BY PAUL SIGNORELLI AND LORI REED

/4 THE BEST IN LIBRARY BRANDING
Winners of the 2011 John Cotton Dana Library
Public Relations Award wow judges and their
communities
BY JUDITH GIBBONS

NOPL's Children’s COVER STORIES
Resource Center,

before (on coverS 60 RENEW'NG OUR M|SS|ON
and after (left) IN NEW ORLEANS

renovations. . ) . o )
New combined opening session/exhibits kickoff,

| Cover design by an extended film series, and a host of authors and

" Taina Lagodzinski; speakers are on tap for 135th Annual Conference
Eh°t°s provided BY PAMELA A. GOODES
y Curtis
* Compton

68 MAGICAL MEALS
A dining guide to New Orleans

BY KATHY CANNATA




CONTENTS

AMERICAN LIBRARIES

MAY/JUNE 2011

VOLUME 42 #5/6

ISSN 0002-9769

Updates and Trends

14  ALA

16 ALA'S 2015 STRATEGIC PLAN

20 PERSPECTIVES

advertisers | page

American Psychological
Association | 3

AWE | 26

Drexel E-Learning, Inc. | cover 4

E-Image Data | 7

Geico | 58

Innovative Interfaces | cover 2

Kingsley Library Equipment | 37

Library of Congress | 19

Libary Systems and Services | 31

Meyer, Scherer and Rockcastle | 49
North Carolina Central University | 40

Project MUSE | 30

Random House | 11
Recorded Books | 5

Rutgers | 67

San Jose State University | 48
SirsiDynix | 29

ST Imaging Inc. | cover 3
VTLS Inc. | 9

American Library Association
Buyers Guide | 4

Development Office | 17, 51-55
Public Information Office | 81
Public Programs Office | 79

Departments

6

AMERICANLIBRARIESMAGAZINE.ORG

INFORMATION TECHNOLOGY

34 DISPATCHES FROM THE FIELD
WordPress as Library CMS BY KYLE M. L. JONES
AND POLLY-ALIDA FARRINGTON
35 INTERNET LIBRARIAN
A Numbers Game BY JOSEPH JANES
36 IN PRACTICE
Too Much Information? BY MEREDITH FARKAS
PEOPLE
76 CURRENTS

PROFESSIONAL DEVELOPMENT

78

80

82

83

84

YOUTH MATTERS

A Facility Forever Young BY JENNIFER BUREK PIERCE

NEXT STEPS

We Never Close BY BRIAN MATHEWS
LIBRARIAN'’S LIBRARY

The Road to New Librarianship
BY MARY ELLEN QUINN

ROUSING READS
The Ancient World BY BILL OTT

SOLUTIONS AND SERVICES

New Products and Services

OPINION AND COMMENTARY

8

10

12

32
33

88

JOBS
86

PRESIDENT’'S MESSAGE
Wrapping Up a Busy Year BY ROBERTA STEVENS

EXECUTIVE DIRECTOR’S MESSAGE
The Digital Revolution BY KEITH MICHAEL FIELS

COMMENT ENABLED
Letters and Comments

PUBLIC PERCEPTION

ON MY MIND
Where's Our Carnegie? BY MARK HERRING

WILL'S WORLD
My Professional Heroes BY WiLL MANLEY

CAREER LEADS FROM JOBLIST
Your #1 Source for Job Openings



<« APA PsycNET"

The award-winning platform built specifically for discovery of
authoritative content from the American Psychological Association.

Intuitively search in this feature-rich, customizable environment. Uncover full text and
bibliographic behavioral science content from a trusted source and leader in the field
for more than 100 years.

Professional and scholarly books

COMING SOON!

Peer-reviewed journals

Conference papers and other gray literature New databases of clinical training videos
and psychological tests and measures!

Book reviews and more

1 vt =
rerr—— Sy b S ey T B 2

e
-

LDF e e n— S A
§ Tt e . b
P S —
]

== L Cegssy

40 M B A Y P S P st
FT ot L,
P e
B e T T T ——

VISIT US AT BOOTH #1507 AT SLA AND BOOTH #3340 AT ALA.
www.apa.org/pubs/databases/psycnet | CALL 1-877-236-2941 TO LEARN MORE

AMERICAN APA DATABASES &
PSYCHOLOGICAL ELECTRONIC RESOURCES

ASSOCIATION The Past, Present, & Future of Psychology

EPO311P



4 americanlibrariesmagazine.org | may/june 2011

Ll E

GETS AN

UPGRADE

From audio books to display cases to document restoration,
connecting with the best vendors has never been easier than with the
American Libraries Buyers Guide. The Guide’s comprehensive, library-
specific database makes finding relevant results effortless. Tap into
the incredible network of the American Library Association with the
premier online search tool and directory for the industry.

It works for your library. It works for you.
See how at:

AmericanLibrariesBuyersGuide.com

I. american ¢

raries ) MULTIV I E W

I. american ¢

raries

THE MAGAZINE OF THE AMERICAN LIBRARY ASSOCIATION

American
I Library
Association

50 E. Huron St., Chicago, IL 60611
americanlibrariesmagazine.org

e-mail americanlibraries@ala.org

toll free 800-545-2433 plus extension

local 312-944-6780 e fax 312-440-0901
online career classified ads: JobLIST.ala.org

interim editors-in-chief
Beverly Goldberg ® bgoldberg@ala.org ¢ x4217
George M. Eberhart ¢ geberhart@ala.org ¢ x4212
associate editor
Pamela A. Goodes ® pgoodes@ala.org ® x4218
american libraries focus editor
Greg Landgraf ® glandgraf@ala.org ® x4216
american libraries website manager
Sean F. Fitzpatrick e sfitzpatrick@ala.org ® x4219
joblist classified advertising/ad traffic
Katie Bane ® kbane@ala.org ® x5105

design and production
production director Benjamin Segedin
production editors Jennifer Brinson
Taina Lagodzinski
Carlos Orellana

publishing department

associate executive director Donald Chatham
marketing and sales director Mary Mackay
rights, permissions, reprints Mary Jo Bolduc ¢ x5416

columnists
Meredith Farkas, Joseph Janes, Will Manley, Brian
Mathews, Bill Ott, Jennifer Burek Pierce, Mary Ellen Quinn

membership development
director John Chrastka e jchrastka@ala.org

advisory committee

chair Andrew K. Pace, John Sandstrom, Susan Franklin,
Paul Signorelli, James Teliha, Pam Spencer Holley, Guy
Lamolinara; interns Lori Reed, Kathryn Oberg

Editorial policy: ALA Policy Manual, section 10.2

advertising representative
associate publisher Brian Searles
bsearles@ala.org ¢ x5282

Acceptance of advertising does not constitute endorse-
ment. ALA reserves the right to refuse advertising.

indexed

1996-2010 index at americanlibrariesmagazine.org.
Available full text from ProQuest, EBSCO Publishing,
H. W. Wilson, LexisNexis, and Information Access. Full-
text searchable PDFs of 2003-2010 issues available
online free.

subscribe

Libraries and other institutions: $45/year, 6 issues,

U.S., Canada, and Mexico; foreign: $60. Subscription
price for individuals included in ALA membership dues.
800-545-2433 x5108, e-mail membership@ala.org, or
visit www.ala.org. Claim missing issues: ALA Member and
Customer Service. Allow six weeks. Single issues $7.50,
with 40% discount for five or more; contact Charisse
Perkins, 800-545-2433 x4286.

published

American Libraries (ISSN 0002-9769) is published 6 times
yearly by the American Library Association (ALA). Printed
in U.S.A. Periodicals postage paid at Chicago, lllinois,
and additional mailing offices. POSTMASTER: Personal
members: Send address changes to American Libraries,
c/o Membership Records, ALA, 50 E. Huron St., Chicago,
IL 60611. ©2011 American Library Association. Materials
in this journal may be reproduced for noncommercial
educational purposes.



from Recorded Books

neClickaigita

Downloadable Audiobooks

[ B )
PR
s

s
:
:“-ﬁ T

B e T A
SABNREE
il e i
t’:-i: Vim
e
Sl Lrien

GHMRLAINE
" HARRIS

.

Siepthen Koy

THE GUNSLINGER

iPod-Compatible Titles and
Easier Patron Access

Simultaneous Access
No frustrating holds on popular titles!

Outstanding Content

Includes exclusive Recorded Books fitles as well as
great audiobooks from other publishers!

Great Value
Affordable pricing for libraries of all sizes!

Latest Technology

The OneClickdigital Media Manager
makes downloading quick and easy!

Free MARC Records!

More New Developments
Coming in 2011!

- )
. »
S ——
—_

Contact your Recorded Books Sales Representative or call 1-877-828-2833
or email us at oneclickdigital@recordedbooks.com today! RB



I. american o

rarles magazme org

NEWS | FEATURES | COLUMNS | BLOGS AL DIRECT AL FOCUS

INSIDE scoop. &

ﬁ 10 ways libraries matter in a
A digital age After “10 Reasons
Why the Internet is No Substitute
for a Library,” a 2001 article in
American Libraries, received some
unwelcome attention in April, we
sought your feedback to help
create an updated version. Based
on reader comments and staff
discussions, we've drafted a list of
reasons why libraries matter in a
digital age. . ..

ASKthecdq librarian

. © ¢ A What are some policies on
TUSCALOO. s 5\\ overdues? We don’t know how
PUEHCL..IH' Y much libraries, as a whole, collect

] S in fines, as both major statistical
reports roll the amount collected
as fines in with “other” sources of
revenue. . . .

’k What is a typical loss rate?

A Based on the studies reported,
there is a loss of .15% to .5% per
year; or overall loss rates of 4-8%
k National Library Week festivities Check out our NLW photo when an inventory, or inventory

A essay. Here is a shot of staffers Kelly Butler and Addison Canevaro . sample, is conducted periodically. . . .
showing off the Tuscaloosa (Ala.) Public Library bookmobile during

b National Bookmobile Day April 13, as part of National Library Week. .

Q This year’s event was themed “Create your own story @ your library” GREEN vour libr ]-_--\.-‘
g and featured programs that focused on bookmobiles, children and . A

= teens, financial wisdom, reading, library workers, and preservation. : : Trumbull’s solar solution
g © ¢ A Trumbull (Conn.) Library

recently received a valuable green
© 1 gift: 18 solar panels capable of
>>> American Libraries Direct Every Wednesday in your email, AL © 1 generating 4 kW of power. . ..
Direct delivers the top stories of the week. Sign up for free. s

T ; PERPETUAL beta i ‘ia

>>> Find us on Twitter Follow American Libraries’ Twitter feed, 2 Awesome 3D printing video
@amlibraries, for up-to-the-minute notification of breaking news, ALA ©© A Agreat overview of why 3D
news, features, blog posts, columns, and occasional fun links. : printing is a Very Big Deal. . . .

americanlibrariesmagazine.org
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Libraries Choose the ScanPro® 2000

for Ease of Use, Performance and Value

ScanPre 2000

The Leader in Energy Efficiency And Environmentally Friendly Design

The ScanPro 2000 is the most durable, easy to use, versatile microfilm scanner available. The
world's leading universities, libraries and private companies have been choosing e-ImageData
microfilm scanners for more than 20 years. No other equipment on the market can match the
ScanPro 2000 for its track record of performance and reliability. And, its intuitive software
makes working with microfilm fun for both experienced and first-time users.

See the exciting features in the latest release of the
ScanPro 2000 software.

Film Selection Wizard sets up your scanner for any
film application with a single click.

Tabs keep the number of active button controls to a
minimum while making all of the powerful ScanPro
features available.

Customizable text labels for all buttons and tabs.

On screen editor automatically adjusts selected
image areas (also selectively erase and redact).

Use Custom Crop to scan just the areas you want.

ScanPro 2000
Shown with Combination 24” LCD Monitor (optional) Shown with
Fiche, and Motorized 16/35mm Film Carrier Newspaper Image

Where can | see the ScanPro 2000?
SLA 6/12-6/15 in Philadelphia, PA 4

microfilm scannars

6129 | image data
WE BELL ALA 6/23-6/29 in New Orleans, LA g
EMERGY STAR

www.e-imagedata.com & 340 Grant St. Hartford, WI 53027 & Ph 800-251-2261 @ Fax 262-673-3496



ALA | President’s Message

Wrapping Up a Busy Year

Authors, toolkits, and a contest create a combined
force for library advocates

by Roberta Stevens

-
hat
o
«

o
c
E}
<
>
T
£
o
g
©
o
£
N
©
o
©
S
n
0
=
©
o
2
=
©
v
=
7}
S
©
o]

or my last message as words of authors, We know tinued to surface and
ALA president, I'd like celebrities, politi- gather media atten-
. o that an . .
to update members and cians, historic fig- tion, including the
others on the initiatives ures, and others to informed privatization of
that were kicked off at the Inau- develop their and libraries, access to

gural Banquet last June and offer
a brief comment on recent events
that affect the future of libraries.
With “Our Authors, Our Advo-
cates: Authors Speak Out For
Libraries,” we tapped into a rich
source of support using widely rec-
ognized individuals who understand
and value libraries. By the time this
year’s Annual Conference occurs in
New Orleans, public service an-
nouncements (PSAs) will have been
videotaped with David Baldacci,
Carmen Agra Deedy, Sharon Draper,
Neil Gaiman, Brad Meltzer, Pam
Muifioz Ryan, Sara Paretsky, Kathy
Reichs, Scott Turow, and Mo Wil-
lems. The PSAs are available at
ilovelibraries.org for libraries to
download to their homepages and
spread the message. Authors have
also expressed their willingness to
step forward with op-ed articles to
assist libraries in dealing with what
we know will be a difficult budgetary
environment for the next few years.
“Our Authors, Our Advocates” is a
multifaceted initiative that included
the creation of the Cultivating Your
Local Notables online toolkit and an
update of the Library Quotes data-
base. Local Notables, filled with tips
on identifying and recruiting people
in the community to advocate for
libraries, is available through ALA’s
Advocacy University. Library
Quotes, also at ilovelibraries.org,
enables library advocates to use the

unique case for
funding libraries.
ALA Graphics also
has a poster for democracy.
sale that features

“Our Authors, Our

Advocates” participants offering
meaningful quotes about the power
of libraries.

Given the challenging fiscal situa-
tion, libraries are exploring new op-
portunities to supplement
established funding sources. The
Frontline Fundraising online toolkit
is targeted at libraries with little or
no experience in reaching out to do-
nors. It contains information on for-
mulating a fundraising plan,
identifying prospects, and enlarging
a base of contributors. Different
types of gift opportunities and ways
to recognize those who have been
generous to libraries are described.
The toolkit is accessible in flipbook,
pdf, and html formats at ala
.org/frontlinefundraising.

The “Why I Need My Library”
contest, with teen-created YouTube
videos, experimented with a new
group of potential library advocates:
young people in the 13—15 and 16-18
age groups. Substantial cash prizes
for the winners in each category will
be awarded with the requirement
that the money be donated to their
school or local public library.

Interviews were plentiful during
my presidential term as issues con-

educated electorate is
the foundation of our

e-books, and limita-
tions on e-book dis-
tribution. At the
heart of many of the
discussions was the
increasing concern
about the future of libraries. The
growing deficits at local, state, and
national levels have resulted in un-
wise decisions to cut funding past the
point where libraries can effectively
respond to the millions who depend
on them every day. We know that an
informed and educated electorate is
the foundation of our democracy and
ultimately the long-term economic
and social health of our nation.

Just as we spoke out so bravely
about the threats to privacy in the
Patriot Act, we and others must do
the same now as budget debates oc-
cur everywhere. It is essential that
the people who work in and love
libraries use the advocacy tools de-
veloped by ALA with passion and
persistence to fight back. We cannot
let our libraries be starved to death.

Every ALA president begins his
or her term with the goal of moving
the ball further down the field. As
promised, I have given my time and
energy to doing so. Thank you for
your support. 1

ALA President ROBERTA STEVENS is

on leave from the Library of Congress in
Washington, D.C. Visit robertastevens.com.
Email: rstevens@ala.org.
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Standards-based. Fully integrated. Flexible. Open.
The Virtua Integrated Library System is all this — and more!

Visit us at booth 540

{i The Virtua ILS is feature-rich with exceptional depth and range of ca-

pabilities, including full Unicode support, multilingual user interface and
fm FRBR support. Virtua is the only ILS to fully support RDA Scenario One

Implementation. Virtua is also available as Software as a Service.

The Chamo Social OPAC for Virtua empowers your patrons by allowing :
users to create personal lists, tag and rate items, enter comments or CHAMO
reviews and link to social sites like Facebook and Twitter — all from their

PC or mobile device. APIs allow integration with Drupal, giving your

library a wealth of options for customization.

The VITAL Digital Repository is a cutting edge Digital Asset Manage-
ment solution. Automatic data capture, superior searching capabilities,
- standards-based protocols and an open-source Fedora™  platform
Vf T‘t combine to provide a flexible, customizable interface. VTLS is one of
four Registered Service Providers for Duraspace™. Custom Drupal
modules allow VITAL to expand to include other functional modules, or
integrate with your institution’s website.

Attend our informational sessions at ALA

RDA Now! will present a discussion of our recent Drupal 101 will explore how to use Drupal to
RDA Sandbox project. Participants in the Sand- enhance your website. We’ll show you how
box have tested RDA cataloging practices within VTLS and customers have used Drupal to de-
a hosted, shared Virtua database pre-populated sign custom front end interfaces for both VITAL
with a wide selection of records. and Chamo.

. )

R 0D A s Drupal 101

RESOURCE DESCRIFTION 4 ACCESS

RDA Now! will be presented at 8 am and 1:30 pm. Drupal 101 will be presented at 10:30 am and 4 pm.
All sessions will take place in the New Orleans Marriott at the Convention Center Tchoupitoulas Room.
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ALA | Executive Director's Message

The Digital Revolution

Transforming Libraries and the Strategic Plan

wo major topics domi-
nated discussions dur-
ing the ALA Executive
Board Spring Meeting
April 22—24 at the Association’s
Chicago headquarters. ALA’s
new 2015 strategic plan now in-
cludes a Transforming Libraries
goal that calls for the Associa-
tion to “provide leadership in
the transformation of libraries
and library services in a dy-
namic and increasingly global
digital library environment.”

The goal outlines four objectives:

B Increase opportunities to
share innovative practices and con-
cepts across the profession, nation-
ally and internationally, and among
all libraries.

B Increase recognition of and
support for experimentation with in-
novative and transformational ideas.

B Help libraries make use of new
and emerging technologies by pro-
moting and supporting technologi-
cal experimentation and innovation.

B Increase leadership develop-
ment and training opportunities
designed to support the ongoing
transformation of libraries.

While the goal may be new to the
strategic plan, the functions it de-
scribes are not: Wherever members
gather together, much of their ef-
fort, energy, and discussion is de-
voted to identifying best practices
and “next” practices—those innova-
tive and experimental ideas that are
shaping the library of the future.

Because so much of the work around
transforming academic, public, school,
and special libraries is occurring in the

by Keith Michael Fiels

divisions, this goal Wherever and the issue of
provides a unique members e ~boo.ks a'md
opportunity to libraries in gener-
highlight and pro- gather al. ALA already has
mote much of the together, a Google Book Set-
great work that the much of tlement Task Force
Association’s 11 di- ) and a new Task
visions are doing. their effort, energy, and Force on Equitable
The board dis- discussion is devoted to Access to Electron-
cussed creation of a . i - . ic Content—both
identifying best practices
Transforming Y Y ? p established by ALA
Libraries portal on and "next practices. Council—as well as
the ALA website, the Office for In-

providing a single point of access for
links to all the many resources within
the divisions, offices, round tables,
and other units of ALA. The possibility
of a Transforming Libraries—themed
conference in 2012 was also probed, as
well as how the award programs—most
of which recognize innovation—sup-
port the transformation goal.

The board stressed the need for
the Association to articulate what
transformation means to the public
and why it is important to commu-
nities and individuals. This year we
have seen an extraordinary interest
on the part of the media in the fu-
ture of libraries and the impact of
e-books in particular. With some—
very few, thankfully—questioning
the future of libraries, the board
discussed how we can forcefully
communicate the changes that are
occurring in libraries, and trans-
form the public perceptions that are
simply out-of-date.

Also covered were the recent
Google court decision, which again
rejected the proposed settlement as
monopolistic; the recent HarperCol-
lins e-book licensing announcement;

formation Technology Policy Advisory
Committee’s E-Book Subcommittee,
all working on various aspects of the
digital content issue.

While the digital revolution and
e-books are not the only factors af-
fecting libraries—changing demo-
graphics, changing patterns of
expectation and use, and the econo-
my are some other factors—they are
among the more dramatic and are of
tremendous concern to members
and libraries nationwide. The Asso-
ciation must therefore be a strong
voice for libraries to the publishing
and content-creation community.

The board also reviewed the pre-
liminary ALA 2012 budget, discussed
the progress of the Spectrum Presi-
dential Initiative to raise $1 million
for scholarships, and talked about a
new planned-giving campaign this
year. For more information on the
2015 Strategic Plan, the Transform-
ing Libraries goal, and the Task Force
on Equitable Access, visit ala.org. I

KEITH MICHAEL FIELS is executive director
of the American Library Association,
headquartered in Chicago.
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OPINION | Reader Forum

omment Enabled

Call for Cataloging Training
Periodically there is a post on Autocat,
the cataloger discussion list, with some
variation on “as a single professional in
a (fill in type of library), | am faced with
having to catalog. | did not take a
cataloging course in library school.
Howcanl...?"

I've just been corresponding with
one librarian with that problem, who
did not even know that the Library of
Congress Classification existed as a
print publication. Fortunately, she is
writing her library school to express her
dissatisfaction at
being placed in this
situation.

Apart from
knowing something
about cataloging
making one a
better reference
librarian or
administrator,
cataloging is a
basic skill of
librarianship, which
every holder of an
MLS or MLIS should have.

Isn't it past time the American
Library Association made providing a
basic introduction to cataloging a
required course, as part of accredita-
tion requirements?

J. McRee (Mac) Elrod

Victoria, British Columbia

Say Yes to Black Ops

Unlike Laurie Macrae (AL, Jan./Feb., p.
10), | applaud Sacramento (Calif.) Public
Library (and any other library) for their

programming, which will bring more
gamers into the public library. At a
recent TEDxPSU presentation, Al
Carr-Chellman talked about using
gaming to re-engage boys in learning.
SPL's Black Ops tournament is one
example of this.

| wonder if the critics of SPL have
actually played any of the Call of Duty
games, including Black Ops. From the
many comments that | have read on vari-
ous blogs, newspapers, etc., | believe
that unlikely. It saddens me that instead
of supporting an out-of-the-box idea,
groups are condemning the library.

Gaming in all its forms presents
libraries with opportunities to engage a
new set of users. Let's welcome them.

Rosario Garza

Pasadena, California

Carnegie and Libraries
In response to “Reviving the Spirit of
Andrew Carnegie,” AL Online, April 20.
Also see p. 33 this issue for an
abbreviated version of the essay.
| cannot argue with the overall
sentiments; however | think that
“When our nation’s libraries were still
in their nascence, Mr. Carnegie
stepped forward and infused them
with financial stability, eventually
giving rise to their current ubiquity” is
overstating the case just a tad. What
gave public libraries financial stability,
at least until the current crisis, was the
move to taxpayer support. Carnegie
provided money to build buildings and
nothing else.

Local communities had to pay
ongoing costs of books, librarians, and

The editors welcome letters about recent contents or matters of general interest. Letters should
be limited to 300 words. Send to americanlibraries@ala.org; fax 312-440-0901; or American
Libraries, Reader Forum, 50 E. Huron St., Chicago, IL 60611-2795.

the heating bill. Libraries existed in at
least 43 states before Carnegie started
throwing money around and the
growth curve was clearly headed
upward. In the end, Carnegie provided
money to start new libraries in 449
towns that did not already have a
library up and running—or a little over
12% of all the public libraries extant in
1920. If you look at public libraries in
1980 only 6% were new establishments
kicked into gear by a Carnegie grant.
All that being said there is no denying
that the Carnegie grants provided a
huge amount of publicity for the public
library and inspired various other rich
guys, usually at the local level, to cough
up some bucks to build new buildings.
Ultimately though, it is the American
taxpayer in individual communities that
provided the public library with
financial stability.

Charley Seavey

Santa Fe, New Mexico

More on Chicano Librarians
Elizabeth Martinez's piece “Chicano
Librarianship” (AL, Nov./Dec. 2010, p.
40-43) was thoughtful, but only tells
part of the story about American
libraries and how they gradually
developed strategies to

reach Latino communities across the
United States.

A lifetime ago, | prepared a book,
Developing Library and Information
Services for Americans of Hispanic
Origin (Scarecrow, 1981). In that book
and numerous articles and chapters
that | wrote about Latinos in America
and strategies to attract them to
libraries and library service, the
emphasis was always on developing a
synergism between our libraries and
Latinos.



After 14 years as an academic
librarian, | left library work in 1977 to
earn a doctorate with an emphasis on
American higher education and then
went into the professional ranks where
| earned tenure at three universities
before becoming a senior-level
administrator at the University of
California at Berkeley. | continued to
write abut Latinos in our society while
developing expertise on the selection
and evaluation of college and univer-
sity presidents.

Ms. Martinez has cogently captured
some of the history of outreach and
specialized services American librarians
used to reach out and serve Latinos
across the United States. | encourage
ALA to consider a panel at the next
ALA conference that brings together
librarians and scholars to discuss the
history of libraries in the United States
and their services to Latinos.

Robert Haro

Larkspur, California

Doctor Who and the Library
After reading the quotation from David
Tennant as Doctor Who in the Public
Perception column (AL, Jan./Feb., p.
30), | started wondering why | couldn’t
find a promotional library poster for
fans of that famous series.

An idea flashed into my head: David
Tennant (or perhaps Matt Smith, the
latest Doctor) standing in front of a
small, but picturesque Carnegie library
with his sonic screwdriver in hand and a
tagline that reads “Your Library: It's
Bigger on the Inside.”

Paul Buchanan

Dallas

Cereal Box Poems Lauded
Hurray for Will Manley's idea for
printing poems on cereal boxes in his
Will's World column “Your Morning
Metaphor” (AL, Jan./Feb., p. 96).

To complement his suggestion of
“short, but dense poems” by well-
known bards, such as Wordsworth,
Barrett, Browning, Dickinson, and
Stevens, | would like to ring a bell for

some of the lesser-knowns, and
perhaps not so dense, such as New
York School Poet James Schuyler.
Thanks, Will Manley, for nudging
readers to remember, or learn, what a
poem might mean in the run of a day.
Priscilla Atkins
Holland, Michigan

Will, you're looking pretty good for 700
years, which is what 70 decades turns
out to be.

To take your poetry idea further,
how about a “cereal serial” with a story
that continues from box tobox? Of
course if some people got a newer
installment before reading an older one
the results could be surreal....I guess
that’s pun-ishment enough.

Nann Blaine Hilyard
Zion-Benton (lll.) Public Library

Kudos for Books in Prison

| have a response to “When There Is No
Frigate But a Book” (AL, Nov./Dec.
2010, p. 48-51).

As a volunteer in southern Nevada
prisons for 12 years, | discovered how
grateful prison inmates are for literature
and for mental stimulation.

Merilyn Grosshans

Las Vegas

Social Networking Support

In response to “Will Social Media
Activism Rescue Besieged Libraries?”
AL Online March 16. See also AL, May
2010, p. 18.

With budgets being slashed across the
nation, it is time for us to develop a
strong social networking advocacy plan
with the community. Social networking
will allow those who do not normally
speak out to advocate on behalf of
libraries.

We should not wait until we are
having a crisis, but we must use social

1 “'—Hff” A
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media to help us promote programs
and resources that are available in the
libraries. Solicit the help of library
boards of trustees, teen advisory
boards, young professional groups,
students, and others to get the word
out.

Gwendolyn B. Guster Welch

Birmingham, Alabama

Magazine Cover Questioned
Here is a suggestion for a term paper:
How many years did the American
Libraries January/February cover art set
the profession back?
What the hell were you people
thinking?
Joseph G. Haglock
Dover, Ohio

Grateful Longtime Member
| was astonished when | received my
ALA membership renewal that I've
been a member for 47 years! How is
that possible?

The last week of library school at
Columbia, a very attractive woman
came and with charm asked us all to
become ALA members. | did.

Good deal? YES.

Caroline Feller Bauer

Miami, Florida

Continue the conversation at americanlibrariesmagazine.org
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Maureen Sullivan Wins
2012-13 ALA Presidency

aureen Sullivan,
an organization
development con-
sultant and profes-
sor of practice in the managerial
leadership in the information
professions’ doctoral program
at the Simmons College Gradu-
ate School of Library and Infor-
mation Science in Boston, has
been elected ALA president.

She defeated Sue Stroyan, infor-
mation services librarian at Illinois
Wesleyan University’s Ames Library
in Bloomington, Illinois.

“I am humbled and honored to
have been elected to serve the dy-

namic profession of librarianship,”
Sullivan said. “I look forward to
working with Sue Stroyan and other
members who will help ALA lead the
21st-century information revolution.”
Sullivan received 5,259 votes out of
atotal 8,901 votes cast for president
and will serve one year as vice-presi-
dent/president-elect before she takes
over at the end of the 2012 ALA Annu-
al Conference in Anaheim, California.
Atotal of 9,618 ballots were cast in the
election that included the Associa-
tion’s governing Council as well as di-
vision and round table leaders.
Thirty-four members have been
elected to Council with terms that

Nominating Committee
Seeks Candidates

he 2012 ALA Nominating Com-

mittee, chaired by Vivian Wynn,
is soliciting candidates to run on the
2012 spring ballot for the offices of ALA
president-elect and councilor-at-large.
The deadline is August 12.

The nominating committee will select
two candidates to run for president-
elect and no fewer than 50 candidates
for the 33 at-large Council seats to be
filled in the 2012 spring election.

The president-elect will serve a
three-year term: as president-elect in
2012-13, as president in 2013-14, and
asimmediate past presidentin 2014-15.
The councilors-at-large will serve three-
year terms, beginning after the 2012
ALA Annual Conference in Anaheim,
California, and ending at the adjourn-
ment of the 2015 Annual Conference in

San Francisco.

The ALA president and councilors
also serve in corresponding roles in
the ALA-Allied Professional Associa-
tion (ALA-APA). Individuals consider-
ing ALA-APA office are encouraged to
consult with their employer regarding
any restrictions regarding lobbying
activities or service on the governing
body of a 501(c)6 organization.

Members who wish to make
nominations visit www.alavote.org
/nomination/2012users.html.

To encourage diversity and leader-
ship development, the committee will
refrain from nominating any current
councilors for election to another term.
Current councilors can file as petition
candidates. Formore information, send
an email messagetolgregory@ala.org.

begin at the conclusion of the 2011
Annual Conference in New Orleans
through the end of the 2014 Annual
Conference in Las Vegas. One coun-
cilor was elected to a two-year term,
which will end at the conclusion of
the 2013 Annual Conference in Chi-
cago. Three bylaw amendments were
also approved.

For complete election results,
search for “ALA Election Information”
atala.org.

Most-Challenged
Books Named by OIF

Justin Richardson’s and Peter Par-
nell’s And Tango Makes Three, the
award-winning children’s book
about the true story of two male em-
peror penguins hatching and par-
enting a baby chick at New York’s
Central Park Zoo, tops ALA’s list of
Top Ten Most Frequently Challenged
Books of 2010. The list is issued an-
nually by ALA’s Office for Intellectu-
al Freedom (OIF).

And Tango Makes Three has ap-
peared on the Top Ten List for the
past five years, with dozens of at-
tempts to remove it from school
and public library shelves, accord-
ing to OIF.



For the complete list of most-
challeged books as well as more in-
formation on book challenges and
censorship, visit ala.org/bbooks.

Author Stands Up for
Libraries in Op-ed

Pam Muiioz Ryan, author of such
books as The Dreamer and a longtime
advocate on behalf of school librar-
ies, wrote an opinion piece on the
value of school libraries and librari-
ans that appeared in the April 16 San
Diego Union-Tribune.

Making the connection between
school libraries and literacy, Muiioz
Ryan urged, “Let’s choose to be a lit-
erate society.

“When a library is staffed by a
professional, it becomes the most
far-reaching service in the school,
nurturing the rich and poor, the lit-
erate and those learning to be liter-
ate, the athlete, the musician, the
class clown and the class artist. The
school library is often a gathering
place and safe haven for students. It
is a service for which every person
on campus benefits,” she said.

Mufioz Ryan is among several au-
thors who have contributed their
voices to a series of author public ser-
vice announcements that are available
to library advocates as part of ALA’s
“Our Authors, Our Advocates” initia-
tive. Visit ilovelibraries.org for more
information.

ACRL Draws Record-

Breaking Crowds

More than 5,300 library staff, ex-
hibitors, speakers, and guests from
around the world met from March
3—April 2 in Philadelphia and on-
line for ALA’s Association of College
and Research Libraries (ACRL) 2011
Conference. Combined with the
more than 440 people participating
online in the Virtual Conference,
ACRL 2011 had the highest com-
bined registrant participation ever
for an ACRL conference, with 3,533
face-to-face and virtual attendees

ILLUSTRATOR VISITS ALABAMA

Award-winning author and
illustrator Kadir Nelson joins
(from left) Blaine and Kyra
Richardson at a book signing
during National Library Week,
April 10-16 at Tuscaloosa (Ala.)
Public Library’s main branch.
See more NLW 2011 photos at
americanlibrariesmagazine.org.

from all 50 states and 24 other

countries.

Themed “A Declaration of Inter-
dependence,” the conference of-
fered more than 300 programs that
explored the interdependency that
exists in academic and library com-
munities and the changing nature
and role of academic and research
librarians. Key issues included the
future of academic libraries, top
technology trends, open access pub-
lishing, distance learning, and in-
formation literacy.

The next conference will be held
April 1013, 2013, in Indianapolis.

Equitable Access
Group Starts Blog

ALA’s Presidential Task Force for Eq-
uitable Access to Electronic Content
has established a blog and forum to
invite commentary on the work of the
task force and to discuss libraries’ role
in providing free and confidential ac-
cess to e-content for the public.

The task force has divided its work
into five categories: Accessibility;
Public Relations; Model Projects; En-
vironmental Scan; and Licensing Visit
equacc.ala.org for more information.

ALTAFF Hosts First
Donate a Book Day

The first Donate a Book Day was cel-
ebrated April 14, hosted by Direct
Brands’ Book-of-the-Month Club in
partnership with ALA’s Association
of Library Trustees, Advocates,
Friends and Foundations (ALTAFF).
Readers across the U.S. were en-
couraged to participate in a “Day of

Donation” by providing new or gen-
tly used books to their local librar-
ies. Books not added to the recipient
library’s collection were given to the
Friends of the Library for their
library book-sale fundraisers.
Book-of-the-Month Club also
launched an online promotion dur-
ing National Library Week, where 85
winners were rewarded for their
donation efforts by winning a
library of 10 new books to add to
their personal collections, courtesy
of Book-of-the-Month Club and
Random House. Visit ala.org/altaff.

Step Up to the Plate

Season Six Opens

ALA’s Campaign for America’s
Libraries and the National Baseball
Hall of Fame and Museum launched
season six of “Step Up to the Plate @
your library” during Major League
Baseball’s Opening Day.

Step Up to the Plate teams up two
American classics—Ilibraries and
baseball—to promote libraries and
librarians as essential information
resources.

The program encourages people
of all ages to use the print and elec-
tronic resources available at their
libraries to answer a series of trivia
questions designed for their age
group (10 and under; 11-13; 14-17;
and 18 and over). This year, Step Up
to the Plate connects generations by
exploring baseball’s more than 150-
year history through topics like fa-
mous baseball families and

Continued on p. 18
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ALA | The Future of ALA

ALA’s 2015 Strategic Plan

The Association maps out its goals and priorities

ear Colleagues:
Enclosed in this issue
of American Libraries is
the Association’s new
2015 Strategic Plan.

The plan outlines the vision and
goals that will guide us through what
promises to be a period of unprece-
dented challenges and opportuni-
ties for libraries. It reflects the work
of thousands of members and the
many boards, committees, and affil-
iates who responded to member
questionnaires, helped craft the
draft document, and provided sug-
gestions and comments that were
incorporated into the plan at every
stage of its development.

Like all good plans, it builds upon
the strengths of the Association, while
at the same time looking toward the
future. Our core organizational values
still include a commitment to extend -
ing and expanding library services,
and to representing all types of librar-
ies and all librarians, library staff,
trustees, and others working to im-
prove library services. Social respon-
sibility and the public good also
remain core values, and our key action
areas still include equitable access to
information and library services, in-
tellectual freedom, and literacy.

B Advocacy, Funding, and Pub-
lic Policy continues as a key Associa-
tion goal. This includes increasing
public awareness of the value and
impact of libraries, research and
evaluation documenting the value
and impact of libraries and resources,
and training for advocates seeking
increased funding and support for li-
braries. It also includes increased ad-

vocacy for literacy, intellectual
freedom, equity of access, privacy,
fair use, the preservation of our cul-
tural heritage, information literacy,
and permanent no-fee public access
to government information.

B The Building the Profession
goal includes ensuring that library
education and training reflect the core
values of the profession and meet the
needs of the communities we serve. It
also encompasses providing continu-
ing education and career development
and certification opportunities, as
well as leadership and career develop-
ment opportunities for LIS students.
This goal also calls for us to assist li-
braries in recruiting a high-quality,
diverse library workforce.

B The Transforming Libraries
goal reflects a new and critical pri-
ority for every library and every
member: How do we lead the trans-
formation of libraries in an increas-
ingly global digital information
environment? Among the ways to do
so are through increasing opportu-
nities to share innovative practices
and concepts, the recognition of and
support for experimentation with
innovative and transformational
ideas, by helping libraries make use
of new and emerging technologies,
and by providing increased leader-
ship development and training op-
portunities designed to support this
transformation of libraries.

B The Member Engagement goal
looks at how we can develop an Asso-
ciation in which all members, regard-
less of location or position, have the
opportunity to participate in, contrib-
ute to, and benefit from engagement

in their Association. This goal stress-
es continued innovation and experi-
mentation in the creation of new
opportunities for face-to-face and
virtual engagement and new ways of
recognizing member contributions.

B Last, the Organizational Excel-
lence goal calls for continuous im-
provement of products and services to
better serve current members and to
attract new members. It also addresses
the need to develop the resources
needed to ensure the vitality of Asso-
ciation programs and services, and to
strengthen the Chapters and Affiliates.

The 2015 plan is ambitious, but it
recognizes that working together,
our 60,000+ members can achieve
great things. To quote from our “Big
Audacious Goal”: “ALA (that’s us)
builds a world where libraries, both
physical and virtual, are central to
lifelong discovery and learning and
where everyone is a library user.”

Working together, we can make
this goal a reality.

A

Roberta Stevens
President

Keith Michael Fiels
Executive Director

For more information on the 2015
Strategic Plan, including the envi-
ronmental scan and ongoing prog-
ress reports, visit ala.org. 1l



| mailed a postcard to ALA over thirty years ago to request
help to find funding for graduate school. | am most grateful to
the Association staff member who wrote to my two institutions
of choice to alert them of my needs. This was quite helpful
and | am grateful to this day.

With my bequest, | am able to continue to make a long term
commitment to ALA and other students who have the same
concern as me. Thus, | have stipulated the Spectrum program
that will continue to award scholarships to talented students
of color entering our field.

Dr. Em Claire Knowles

Your Library = Your Legacy

As a librarian, you deeply understand the value and
the impact of our libraries and the librarian
profession. Even a modest-sized gift can make an
enormous difference. It is easy to designate the
American Library Association or any of its divisions,
offices, programs, or round tables as a recipient of
your planned gift.

The American Library Association is pleased to
announce that to date, 29 individuals and couples
have committed over $1.6 million combined from
their estates to the ALA Legacy Society. These gifts
help ALA strengthen and protect one of America’s
greatest institutions — our libraries. By making a
planned gift of your own, you too can help support
opportunities to learn, grow, adapt and enjoy at our
nation’s libraries, and further the profession of
librarianship.

Please contact the Development Office at ALA to
discuss giving options and opportunities that might
work for you and your family. If you already named
the American Library Association in your estate
plans, please let us know. To contact the Develop-
ment Office, please call 312-280-5049, or 800-545-
2433 ext. 3259 to speak confidentially with a
development officer. For general inquiries, you can
also reach our office at development@ala.otg.

In Appreciation

The ALA Legacy Society honors and recognizes the enduring commitment of the following individuals

who have provided for ALA or its divisions, offices or round tables in their estate plans, and made

a lasting contribution to the future of the American Library Association.

Anonymous (2)
Peggy Barber*
Francis ]. Buckley, Jr.
Carole & Stan Fiore*
Shirley Fitzgibbons
Barbara J. Ford*
Charles Garris
(in memory of Cicely Phippen Marks)
William R. Gordon*
Ellin Greene*

T Gerald Hodges*
Pam Spencer Holley

Suellen Hoy
Dr. Em Claire Knowles
Shitley Loo*
Carse McDaniel*
Regina Minudri
John N. Mitchell*
Robert Newlen
Sylvia K. Norton
T Margaret "Peg" Oettinger
Frances R. Roscello
Patricia Glass Schuman
Peggy Sullivan*

Teri Switzer
Ann & John Symons*
Ruth & Jay Toor*
Betty Turock*

J. Linda Williams

* Charter Member
T Deceased

As of April 30, 2011
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Continued from p. 15

historical baseball franchises. One
grand-prize winner will receive a
trip to the Hall of Fame in October.

To access a free online toolkit that
includes program logos in both
English and Spanish and a down-
loadable flier and bookmarks, reg-
ister at atyourlibrary.org/baseball.
Prizes are available for librarians
who promote the program.

New ALA Conference

Grant Established

EBSCO Publishing has provided the
first corporate grant for the Robert
F. Asleson Memorial ALA Confer-
ence Grant, named in honor of the

CALENDAR

ALA EVENTS

June 23-28: ALA Annual
Conference, New Orleans,
ala.org/annual.

Sept.: Library Card Sign-Up
Month, ala.org/
librarycardsignup.

Sept. 24-Oct. 1: Banned
Books Week, ala.org/
bbooks.

Oct. 16-22: National Friends
of Libraries Week,
ala.org/altaff.

Oct. 16-22: Teen Read Week,
ala.org/teenread.

Nov. 12: National Gaming
Day, ngd.ala.org.

Jan. 20-24, 2012: ALA
Midwinter Meeting, Dallas,
ala.org/midwinter.

late founder and president of The
Readlen Group.

Candidates for an ALA-accredited
MLS are eligible to apply for the
grant, which will subsidize atten-
dance at either the ALA Midwinter
Meeting or Annual CGonference.
Successful recipients will be select-
ed based on economic need and the
quality of an essay written according
to criteria set by the grant’s board of
directors. Each grant will be in the
amount of $1,500.

For details, including donation
information, visit aslesongrant.org.

ALTAFF Designates

Literary Landmark
Mansfield (Tex.) Public Library has
been designated a Literary Land -
mark by ALA’s Association of
Library Trustees, Advocates,
Friends and Foundations (ALTAFF).

The landmark recognizes the
contributions of author John How-
ard Griffin (1920—80), whose book
Black Like Me chronicles his experi-
ences in fall 1959, when he dark-
ened his skin and lived as a black
man for seven weeks while traveling
through Louisiana, Mississippi,
Georgia, and Alabama.

More than 300 people attended
the dedication earlier this year. For-
mer First Lady Laura Bush was a spe-
cial guest at the ceremony at the
library and called Gritfin “one of the
strongest white voices for civil
rights.” The Friends of the Mansfield
Public Library joined ALTAFF in
supporting the dedication. For more
information, visit ala.org/altaff.

PLA, OLA Launch New

Interactive Website
ALA’s Public Library Association
and the Office for Library Advocacy
have launched the interactive web-
site LibrariUS, an initiative spon-
sored by the Public Insight Network
at American Public Media.

Middle Eastern dancer Dilek Hoss
of Arabina Dance Company joins

San Diego County Library Director
José Aponte as they prance

with their library cards during

the Multicultural Family Fiesta
April 2 at the library’s El Cajon
branch. The event launched the
library’s Dia de los Nifios/Dia de
los Libros (Children’s Day/Book
Day) celebration. Dia is sponsored
by ALA's Association for Library
Service to Children and ALA's
affiliate Reforma.

Designed to inspire news content
and generate a conversation about
libraries and communities in the
21st century, the program collects
details from people using the
library. Patrons’ responses, along
with first names, last initials, and
locations, are displayed on a map
that is updated in real time. Contact
information is also requested for
possible media follow-up.

A simple widget, installed on a
library’s website, links patrons to the
LibrariUS website and enables them
to share why they re visiting the li-
brary or using the library’s website.
Downloadable handouts are available
to help libraries encourage patrons
to share their stories and support the
libraries’ participation in the Librar-
iUS initiative. All information col-
lected is confidential and will not be
sold or used for spam email.

Visit publicinsightnetwork.org/
librarius/faq for more information. 1



Try Library of Congress
Web-Based

Cataloging Services
FREE for 30 days

Cataloger’s Desktop
www.loc.gov/cds/desktop

The integrated, online documentation system with over 300
of the most important cataloging and metadata resources—
available 24-7. Desktop features a comprehensive web-based
bibliographic toolbox including:

» Enhanced access, searching, and linking to RDA
(with separate RDA Toolkit subscription)

» Expansive intelligent search and information discovery
techniques

» Customizable interface

« Intuitive resource organization

« Find relevant rules fast—with a wide variety of approaches

» Updated four times each year

Classification Web

www.loc.gov/cds/classweb

The only full-text display of all LC Classification schedules &

subject headings available anywhere.

» Search and navigate across all LC classes or the complete
LC subject headings

» Updated daily

« Find LC/Dewey correlations quickly

» To be added soon—the complete LC name authority file

For FREE trials, complete the order forms at:

Cataloger’s Desktop
www.loc.gov/cds/desktop/OrderForm.html

Classification Web
www.loc.gov/cds/classweb/CWorder_files
ClassWebOrderForm.pdf

LIBRARY OF
CONGRESS

Office of Business Enterprises
Cataloging Distribution Service

101 Independence Ave., S.E.
Washington, DC 20540-4910 U.S.A.

Toll-free phone in U.S. 1-800-255-3666
Outside U.S. phone +1-202-707-6100

Fax: +1-202-707-1334, Email cdsinfo@loc.gov
www.loc.gov/cds




-
=
o
«
o
c
S
<
=
©
€

americanlibrariesmagazine.org

20

TRENDS | Perspectives

Keeping Our Message

Simple

couple of years ago, our library lost two
elections in a row. I became so con-
cerned about the future of my organiza-
tion that I started reading much more
widely and deeply, particularly about brain research
and how and why we come to believe things, both
as individuals and as communities. A couple of
those books dug into how difficult it is for us to ad-
mit we’ve been wrong—and to change our views.

The problem is plain: Over the past 10—15 years, prior
to the recession and our current funding crisis, fewer
libraries made it to the ballot, or won when they did.
This is in sharp opposition to the long trend of rising
library use.

Not all libraries deserve more funding, but our current
social environment works against those that do. We need
to change that. And we can.

Brutal facts
It’s time to face some harsh realities.

1) Use has nothing to do with
support. A storytime mom who
checks out 40 books a week may not
vote for a library millage because
she thinks her taxes are too high. An
84-year-old man who marvels at the
wonders of his nearest branch may
not even be a cardholder, but always votes to support it
because he thinks a community that doesn’t support
libraries is pathetic.

2) Demographics have nothing to do with library
support. We can’t reliably predict that moms, or senior
citizens, or the poor, or the wealthy will vote either for or
against us. We can’t solve our funding dilemmas by mar-
keting more vigorously to our traditional demographics.

3) Library performance has nothing to do with
library support. I've seen poor-performinglibraries that
consistently get strong financial support from their com-
munities and some good ones (including mine) consis-
tently punished at the polls. It's not who we are or what
we do. It’s about what our communities believe about us.

So what does generate support? I believe there are
three essential elements: 1) The frame; 2) the story; and
3) the repetition.

What most affects
library funding

to two words:
"tax burden.”

Humans make meaning; they strive constantly to make
sense of the world, to predict the future from the past. If
it rains the first two times you visit Chicago, you think, “It
always rains in Chicago!” Once you have that mindset,
you don’t notice that the last three times you were there,
the sun was shining. You have a frame and simply don’t
see what doesn’t fit.

What most affects library funding today is the result of
50 long years of fiscally conservative framing that boils
down to two words: “tax burden.”

If you accept that frame, you can’t see that an invest-
ment in your social infrastructure is a cooperative— and
often brilliantly cost-effective—purchasing agreement.
You see a terrible ill that only tax relief can remedy.

Once established, mental frames prove very hard to
break out of. Recently, I asked a room full of elected
county officials to write on a note
card no more than 3—5 words or
phrases that captured how they
thought their neighbors felt about
local government. It wasn't flatter-

today boils down  ing.

I dropped their words into
Wordle to form a word cloud. The
big words (most frequently repeat-
ed) were: Taxes. Bloated. Ineffi-
cient. Bureaucratic. Parasitical.

Then I asked the county leaders to jot down 3—5 words
or phrases encapsulating why they had run for elected of-
fice. This time, the big words were rather different: Com-
munity. Giving back. Quality of life. Pride. Sustainability.

“Use these words,” I said, pointing to the first word
cloud, “and you undercut everything you hoped to accom-
plish.” Far too often, we are complicit in our own demise;
when we repeat the language and frames of those who
seek to destroy us, we leave little difference between us.

Be explicit, not complicit

Here’s where the story comes in. Last year, I worked
with a cadre of passionate Colorado librarians who were
fighting a trio of state ballot issues that would have gut-
ted the funding of libraries—and most other public-sec-
tor institutions. I'm pleased to report that the three
ballot measures were soundly defeated. Here’s why, in



my opinion: “BHAG: The Colorado
Public Library Advocacy Initiative.”
(BHAG, of course, stands for Big Hairy
Audacious Goal.) The idea was simple:

All of our communities have good
speakers, well-respected and well-
connected. Why not find them, arm
them with a short, compelling, talk
(designed to take about 12 minutes),
and send them out on our behalf?

And so we did. We recruited passion-

5T
READ MORE

Find out more on your phone or
americanlibrariesmagazine.org. If
your phone has a Web browser and a
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gettag.mobi and scan this bar code.

3. Stories. The heart of the talk uses
3—4: stories that each have a simple
narrative structure and a distinct final
message. Who: “Caiden was a smart
3-year-old boy.” The problem: “Like a
lot of smart little boys, he started to
stutter.” Library intervention: “Our
Read to Dogs program marked a tip-
ping point for him.” Happy ending:
“Caiden doesn’t stutter anymore.”
Moral: “Libraries change lives.”

4. A close. That $1 bill is returned

ate library supporters who already love
to talk to their communities, and whose
communities are liable to listen. We booked them for five
talks apiece in diverse venues (business, faith-based, non-
profit, civic, etc.). Materials were all online (bhagcolorado
.blogspot.com) and focused on value.

Here’s how the script broke down.

1. A gimmick. The talk begins by asking for $1 from
the audience “for the library.” Why becomes clear later.

2. A cost-setting exercise. The speaker asks how much
audience members pay per month for internet access at
home, satellite or cable TV, cellphones, and Netflix; why
they pay for those things; and what good that does for the
community. Then the speaker contrasts those costs with
the average monthly cost for libraries. The idea is to reset
the frame about both the cost and the value of libraries.

to the first donor, who then gets $4
more, each with a little illustration demonstrating the re-
turn on investment in libraries.

5. A call to action. Instead of asking for funding, try
something like: “So the next time you hear someone say,
‘My taxes are too high,” remember Caiden. Libraries
change lives. Stand up for the library!”

Over 3,000 people heard our advocates’ talks—not bad
for the first year. But advocacy is not the work of a sea-
son. It is the duty of a generation of librarians. We need to
recruit nonlibrarians to talk to other nonlibrarians, and
to repeat this message incessantly, over and over, all
around the country—just like the folks who speak against
public-sector funding. Now would be a good time to start.
—James LaRue, director, Douglas County (Colo.) Libraries

Virginia Mathews,

Children’s Services Champion, Dies

irginia Mathews, 86, renowned advocate for family
Vand early-childhood literacy and outreach programs,
consultant, and author, who was respected in the publishing
and library worlds, died May 7.

Instrumentalinthe success of both the 1979 and 1991 White
House Conference on Library and Informa-
tion Services (WHCLIS), Mathews navigated a
career that bridged the worlds of publishing
andlibraryadvocacy. Inparticular, herleader-
ship during the 1991 conference resulted in
the creation of the Omnibus Children’s and
Youth Literacy through Libraries Initiative,
which emerged as the highest-priority goal
of the conference. The achievement was cited as one reason
ALA's Association for Library Service to Children (ALSC) gave
Mathews its Distinguished Service Award in 1995, the year
after ALA awarded her Honorary Membership, the highest
honor given by the Association.

The ALSC award also cited her involvement in the Na-
tional Book Committee—agroup whose promotion ofreading

"Virginia
« & Mathews

Nk =
‘ \" continues to
M

- inspire new
generations.”—Carole Fiore

evolvedintothe celebration of National Library Week. Mathews
went on to serve as a consultant to the Library of Congress
Centerforthe Bookin Washington, D.C., where she developed
the curricular materials for the 1992-1997 Library—Head Start
Partnership that brought ALSC to the early-literacy table at
the nationallevel. Theinitiative culminated
in the publication of A Library Head Start
to Literacy (1999), coauthored by Mathews
and then-ALSC Executive Director Susan
Roman, which was distributed to every
Head Start program in the country.

“As ambassador of library youth ser-
vices to the world, Virginia Mathews con-
tinuesto inspire new generations,” said Carole D. Fiore atthe
time her committee selected Mathews for the ALSC award.

Mathews’ other awards include the 1989 Distinguished
Service Award and the 1998 Herb and Virginia White Award
for Promoting Librarianship from ALA's American Association
for School Librarians.

—Beverly Goldberg
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Forging a Resilient Revitalization for
New Orleans Public Library

n the six years since Hurri-
‘ cane Katrina, New Orleans

has begun the process of re-
building. The city’s public
libraries are no exception.

Former Mayor Ray Nagin decided to
privatize capital improvements and
hired MWH, a global project manage-
ment and construction firm, in 2009
to oversee the recovery and construc-
tion of New Orleans’s public buildings
and streets. Gould Evans, with Lee
Ledbetter & Associates, in a design/
build partnership with Gibbs Con-
struction, found ourselves working
for MWH as library architects to de-
sign five branches, four of which are
currently under construction.

Since city agencies, including the
library system, simply weren’t func-
tioning in the normal sense, John-
son County (Kans.) Librarian Donna
Lauffer was retained to play the ad-
visory role normally reserved for
library staff. She provided the tech-
nical expertise to help us design the
new generation of New Orleans
libraries.

The team addressed funding
issues as well as design and con-
struction. By aligning library recon-
struction with infrastructure needs,
we were able to identify FEMA
funding that could be utilized for the
branch libraries.

Technical issues dominated early
design discussions. Foremost was
how the new libraries would with-
stand future hurricanes and floods.

The initial request for proposals
stated that the new libraries would
have floor levels eight feet above
curb height to avoid most flooding.
The steps and ramps required by
that elevation change, however,
could discourage casual library use.

Architect’s rendering of the Norman Mayer branch, which is under construction and
scheduled to open this year.

In most cases, we were able to dem-
onstrate that adequate flooding
safety could be achieved by raising
libraries only three to four feet.

We specified a superior glazing
system, a combination of PPG So-
larban and Dupont Century, that is
able to withstand extreme wind
loads. In addition, individual glass
panels are limited in size to no larg-
er than 5x7 feet—a size that can be
well supported by window framing
and mullions. At approximately
$100 per square foot, this glass is
considerably more expensive than
conventional windows. To make up
the price differential, we specified
stucco wall systems on the remain-
der of the buildings.

Vapor barriers were another unique
design problem brought about by the
extreme climate conditions. In New
Orleans’s often-humid climate, vapor
barriers are critical in order to main-
tain conditioned air within buildings
for personal comfort and the care of
books and documents.

Typically, vapor barriers are

placed immediately under a build-
ing skin, outboard from the insula-
tion system. In order to prevent
water and vapor from entering the
libraries, we specified vapor barri-
ers to be on the inside of the insula-
tion system. This unusual placement
of the barrier was predicated on

the need to protect the building
contents from water from three di-
rections—flooding from below, hu-
midity through walls, and copious
rainwater from above.

One of the simplest design deci-
sions may prove to be the most
prescient in terms of library facili-
ties—stack spacing. We selected a
structural grid with columns at 30
foot centers. This allows stacks to be
initially placed at six-foot intervals.
As the collection expands, the stacks
can be shifted to five-foot intervals,
adding one row per structural bay
with no imposing columns in the
aisles between stacks.

—Anthony Rohris national managing
principal at Gould Evans. Robert Riccardi
is Gould Evans’s associate vice president.



Refresh Your View of E-rate

oes your network suf-
fer from the after-school
grinding-to-a-halt
syndrome? Do you have a flat

or declining budget and can’t
figure out how to pay for a band-
width upgrade to support pa-
trons’ online activities, such as
searching for jobs and applying
for e-government services?

If you haven’t considered the e-
rate program lately, now’s the time
to take a fresh look: The program
brings millions of dollars each year
to public libraries—dollars that sup-
port telecommunications and infor-
mation services that are critical
today.

The e-rate program was estab-
lished by the Federal Communica-
tions Commission in 1997 as
mandated by the 1996 Telecommu-
nications Act. Added to the Univer-
sal Service Fund for rural telephone
service, the e-rate program was de-
signed to ensure access to advanced
telecommunications and informa-
tion services for eligible libraries
and schools. At least $2.25 billion in
discounts of 20-90% goes to quali-
fying libraries and public and pri-
vate schools, with the deepest
discount going to communities with
the greatest need.

Having connections

Libraries’ broadband needs today
have greatly increased since 1997: A
wider array of services—such as ac-
cess to e-government resources,
videoconferencing services for job
interviews, online databases, and
streaming video—require reliable,
high-capacity connections. The
flexibility of the e-rate program en-
ables libraries to request support
for such advanced applications.
Success stories abound. For ex-
ample, thanks to some $1.5 million

in e-rate funding (a 77% discount)
that Queens (N.Y.) Library receives
annually, it now offers wireless in-
ternet at all 62 branches. “More
than 600 people per day use their
own computers on our connec-
tions,” reports

importance of this funding every
day,” Barbara Blackburn of Duncan
(Ariz.) Public Library, said. “My re-
ward for following through with the
e-rate process comes when a laid-
off worker leaves with a smile on his
face after finding

Director of Infor-
mation Technolo-
gy Anthony Drew.

Noting that the 2 %

A 4 c A 4 a
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e-rate discount
has enabled
Queens Library to
buy 900 more
workstations,
Drew adds,“Over
the next year we
also hope to go

employment op-
portunities, suc-
cessfully
updating or writ-
ing a résumé, or
is able to access a
website on his
own. Or the pride
a student has
when he finishes
and shares are-
port for school,

from 135 Mbps to
235 Mbps to sup-
port the enhanced communications
our patrons want—texting, emailing,
Facebook, and access to hundreds of
online databases.”

The bandwidth that libraries such
as Queens requires will no doubt
climb as more and more resources
move online; libraries pondering
their funding may find significant
support in the e-rate program.

At the heart of it all

Of course, there is more than band -
width at the heart of what libraries
do for their communities. The ser-
vices supported by the e-rate pro-
gram allow libraries to respond to
the needs of their communities in
innovative and meaningful ways.

Jan Elliott, library director at Saf-
ford City—Graham County (Ariz.)
Library, reported, “We helped a
local man track down military
service information to prove his
service time, and after 30+ years of
waiting, he is getting veterans bene-
fits.”

“As the library manager, I see the

or the excitement

of grandparents
when they share the pictures of
grandchildren they received
through e-mail.”

Despite some uncertain early
years, questions related to applica-
tion processes, and lingering
misperceptions about program re-
quirements, the e-rate program is
helping libraries—rural and urban,
large and small—offer services and
programs they otherwise could not.
Though there is a steep learning
curve for new applicants, filing
guidance is available at the state and
federal level.

“First, check to see if your state
library has a person who is an e-rate
specialist who can help you with the
forms and, most importantly to me,
figure your return on investment,
even if it takes you two days to com-
plete the various forms,” advises
Maine State Librarian Linda Lord,
who chairs ALA’s E-rate Task Force.
“In Maine that return is well worth
the effort.” —Marijke Visser, assistant
director, ALA’s Office for Information
Technology Policy
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~ ederal budget threats targeted
=== at library programs domi-

nated the discussions May 9
during the briefing day preceding
this year’s National Library Legis-
lative Day (NLLD) by the American
Library Association’s Washington
Office, but the 361 NLLD par-
ticipants who came to Washing-
ton, D.C., were not deterred by
the uncertainty at the Capitol.

“I think it makes it that much
more important to be here and get
the message out,” Interim West Vir-
ginia State Librarian Karen Goff said,
referring to the FY2011 budget cuts
to the Library Services and Technol-
ogy Act (LSTA), the consolidation of
the Improving Literacy Through
School Libraries program, and the
fear that more cuts for libraries may
be on the horizon for FY2012.

“If we do nothing, we can’t expect

anything,” Goff added.

What's at risk

Under the current FY2011 budget,
the Institute of Museum and Library
Services (IMLS) received a 10.7%
cut from FY2010 levels. The FY2011
funding for IMLS totaled $237.4
million, down $28 million from
FY2010—not including the $16 mil-
lion IMLS lost when all federal ear-
marks were eliminated from the
FY2011 budget. The cut to LSTA this
fiscal year is $24..5 million, for a to-
tal appropriation of $189 million.

For FY2012, ALA is asking Con-
gress to fund LSTA at $232 million—
the level last authorized in December
2010—and to preserve a distinct bud-
get line for the Improving Literacy
Through School Libraries program
and appropriate the program at its
FY2010 level of $19.1 million.

Cathy Wojewodski, a reference
librarian from the University of Dela-

_ibrary Advocates Head for the Hill

ware and an NLLD
veteran, knew the
fight for LSTA funding
would be this year’s
“biggest challenge.”
She said her group’s
strategy regarding
FY2012 appropria-
tions was to “hit LSTA
hard” while meeting
with her state’s dele-
gation—which in-
cludes a new senator
and a new member of
the House—and to
clearly tell them what
LSTA funding means
to Delaware and how
supporting technol-
ogy in libraries ben-
efits everyone.

That strategy of sharing specifics
was echoed throughout the briefing
day. Advocates heard about the top
federal issues impacting libraries
from ALA Washington Office staff as
well as ALA consultants Vic Klatt
and Danica Petroshius, partners at
Penn Hill Group. Klatt is former
chief of statf for Rep. Buck McKeon
(R-Calif.) and Petroshius was chief
of staff for the late Sen. Edward M.
Kennedy (D-Mass.).

Mike Gentile, legislative staffer
for the Senate Appropriations Com-
mittee, briefed NLLD participants
about the appropriations and budget
process, emphasizing that FY2012 is
“not quite a normal year.” The Ap-
propriations Committee could not
move forward until after a vote over
raising the national debt limit.

Despite the uncertainty, library
advocates were encouraged to con-
tinue their efforts beyond NLLD
meetings with congressional leaders
to ensure libraries are part of the
discussion—particularly in regards

Rep. Raul M. Grijalva encourages library advocates before
they meet with congressional lawmakers.

to the reauthorization of the Ele-
mentary and Secondary Education
Act. “The administration has to be
pushed to not further erode their
commitment to education,”
Petroshius said.

ALA is lobbying to secure lan-
guage in ESEA that calls for every
school library to be staffed by a
state-certified school librarian,
among other provisions.

On May 10, NLLD advocates
swarmed Capitol Hill to share mes-
sages about appropriations and ESEA
along with other top concerns. They
were armed with their personal sto-
ries and extra encouragement from
Rep. Raal M. Grijalva (D-Ariz.), who
received a Public Service Award from
ALA’s Association of Library Trust-
ees, Advocates, Friends, and Foun-
dations at an NLLD reception the
previous evening. “This is the time
for LSTA to be robustly funded,” Gri-
jalva told reception attendees. NLLD
advocates couldn’t have put it any
better. —Jenni Terry, press oﬁCLcer,
ALA’s Washington Office

Photo: Lauren Ann Donia



GLOBAL REACH

GUATEMALA ©

The Canadian library-student group Librarians Without Borders
has completed its second trip in as many years to the Miguel
Angel Asturias Academy in Quetzaltenango. LWB volunteers
brought with them 350 books for the Asturias library collection
and offered programming and service recommendations on how

to eventually serve the wider community. It is estimated that
more than 75% of Guatemalans lack access to books.—LWB blog,
Apr. 29; Asturias website and school Facebook page.

HAITI ©

Helping Haiti is a sister-library partnership between the Arlington
(Va.) Public Library and Haiti's decimated Petit-Goave municipal li-
brary. Arlington’s library Friends have pledged to donate 50 cents
for every Arlington child reaching his or her goal in this summer’s
Get Caught Reading program to help rebuild the Petit Goave
library. More than 4,300 5-17-year-olds participated in the 2010
summer program.—Arlington (Va.) Public Library blog, Apr. 23.

NETHERLANDS ©

The Zaan district outside Amsterdam in North Holland is so
densely populated that a conventional bookmobile takes up too
much parking space, so architect Jord den Hollander designed a
smart solution. He converted a standard shipping container into
a mobile library with an outer shell that slides upwards to form a
reading room and play space with huge windows and a transpar-
ent floor. The BiebBus makes 20 daylong stops at primary schools
throughout the district.—Domus, Apr. 11.

GERMANY O

Berlin State Library handed back 13 books stolen by the Nazis

to the Jewish community April 13, including 19th- and 20th-
century novels, history books, poetry collections, travel guides,
and bound newspaper volumes. German Culture Minister Bernd
Neumann said the government was redoubling efforts to return
plundered cultural treasures, and was engaged in a new drive to
research the provenance of state holdings with the aim of restitu-
tion.—Agence France-Presse, Apr. 13.

EGYPT ©

Nina V. Fedoroff, president of the American Association for the
Advancement of Science and trustee for the Bibliotheca Alexand-
rina, is claiming that in February ousted Egyptian President Hosni
Mubarak was found to have $145 million in an Egyptian bank
account in his name, even though the money was supposedly
intended for the library. Fedoroff said no one at the library knew
about the account, which was registered under the library’s name
but opened over Mubarak’s signature.—The Daily Beast, Apr. 24.

INDIA O

The state assembly of the western state of Gujarat voted unani-
mously March 30 to immediately ban Pulitzer Prize-winner Joseph
Lelyveld's new book about Mahatma Gandhi, Great Soul: Mahat-
ma Gandhi and His Struggle with India, following reviews saying it
hinted that Gandhi had a homosexual relationship. Lelyveld says
his work is being misinterpreted.—Associated Press, Mar. 30.

PHILIPPINES @

A nonprofit organization has opened a small library in Quezon
City that aims to give poor kids in Metro Manila free use of books
and research materials. A-Book-Saya Group founder Armand
Nocum said he converted the large garage of his house into a
Kristiyano-Islam Peace Library where thousands of children’s
books and other textbooks are freely available, as are two com-
puters for internet use. Nocum says he plans to open three more
such libraries; he established the first in 2008 in Zamboanga City
with 5,000 books.—Philippine Star (Manila), May 8.

MICRONESIA O

Bookshelves languishing in a basement at the University of Hawaii
were packed into containers April 23 destined for islands in the
western Pacific. High-school textbooks were also shipped. The
nonprofit Reach Out Pacific hopes the donations will improve
communities in Micronesia and the Northern Marianas and thus
reduce the surge of migrants to Hawaii, says REPAC President
Glenn Wakai, who hopes the gifts will inspire people to stay and
improve their home islands.—Honolulu Star-Advertiser, Apr. 26.
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Privacy Worries Grow More Public

P
ach of us encounters more
=== and more numerous breach-

b ¢s of personal privacy today,
whether it’s with our cellphone
records, grocery-store coupons,
airport scanners, or library cir-
culation records,” ALA’s Office
for Intellectual Freedom Director
Barbara Jones asserted May 2 on
OIF’s Privacy and Youth blog.

The issues Jones enumerated
during the second annual Choose
Privacy Week, celebrated May 1-7
this year, are of heightened concern
to people worldwide, as recent reve-
lations about the data-retention ca-
pabilities of devices ranging from
e-readers to cellphones underscore
the growing challenge of protecting

one’s privacy in an increasingly
connected world.

“Cellphones Track Your Every
Move, and You May Not Even Know,”
proclaimed the March 28 headline
of a New York Times article that docu-
ments how Google and Apple thrive
on the data that cellphone custom-
ers unwittingly provide through
tracking software embedded in the
devices as well as in downloaded
apps. “You have to hand over your
personal privacy to be part of the
21st century,” Electronic Frontier
Foundation (EFF) attorney Kevin
Bankston told the Times.

Ironically, awareness is spreading
just as some libraries are beginning
to consider accepting a digitized

library-card barcode on patrons’
smartphones as adequate identifi-
cation for borrowing materials and
other transactions, much as some
retail chains honor digital affinity-
card barcodes (AL, Jan./Feb., p. 31).
But what personally identifying in-
formation stored by a library might
be vulnerable to data mining by
third parties unbeknownst to the
patron or the library?

The privacy minefield embedded
in smartphones and tablets, which
are reported to archive at least six
months of location and commercial-
transaction data, was the subject of a
U.S. Senate hearing May 10 by the
newly formed Judiciary Subcommit-
tee on Privacy, Technology, and the
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Law. The hearing was prompted by
press reports elaborating on the
Times exposé about the sub-rosa data
collection being done by mobile de-
vices as well as Sony’s PlayStation 3.

Noting that GPS technology en-
ables emergency responders “to lo-
cate a crash victim in a matter of
seconds,” subcommittee chair Sen.
Al Franken (D-Minn.) added such
data “is not necessarily information
all of us want to share all the time
with the entire world.”

Some brands of e-readers have
also been found to share data with
third parties about users’ e-book
purchases and in some instances
how many e-pages they seem to have
read, according to EFF’s “2010 E-
Book Buyer’s Guide to E-books.” The
comparison of e-readers’ privacy
features notes that Amazon’s Kindle
“may also keep track of [electronic]
annotations,” which could constitute
a stumbling block for the library pro-
fession in offering Kindle e-books to
patrons through a new partnership
between Amazon and digital-
materials distributor OverDrive.

With so many chinks in individu-
als’ privacy armor, how can libraries
most effectively help patrons defend
against such a digital onslaught?

Teach the children well

At an invitational Conference on
Privacy and Youth, held March 24—
25 in Chicago by OIF as a precursor
to Choose Privacy Week, some 50
librarians, privacy advocates, edu-
cators, authors, artists, and policy
experts gathered to discuss the work
they are doing to engage and educate
young people in privacy protection
so that they can make informed
choices about the information they
make publicly available.

The best way to protect young
people from online predators and
data miners, argued London-based
blogger, science-fiction author, and
digital-rights champion Cory Doc-
torow via Skype, lies in network ed-

ucation and making libraries
“islands of anonymity and encryp-
tion” in which you can learn how to
jailbreak every electronic device.
Because librarians speak “with
enormous moral authority,” Doc-
torow sees the profession as “per-
fectly positioned” to build a body of
knowledge about the inefficacy of
censorware and uncover through
FOIA requests how some surveil-
lance firms commoditize the data
they amass. Then, he recommend-
ed, present the find-
ings to local
governing authorities
and get them to
spend the money on
education and library
collections instead.

“We need to make
sure young people
understand that if a
product is free, it
generally means they
are the product—their personal in-
formation is being traded in ex-
change for ‘free’ tools or services,”
Frances Jacobson Harris posted May
6 on OIF’s Privacy and Youth blog.
School librarian at the University of
[llinois at Urbana-Champaign’s
University Laboratory High School,
Harris reiterated what many attend-
ees took away from the conference:
“Simply lecturing young people
about privacy could only be counter-
productive. Instead, they should be
given opportunities to talk to one
another directly, share their stories
(personal stories can be so power-
ful!), and create their own vocabu-
lary around the issue.”

Legal aids

Several bills have been introduced
this year that are starting points to-
ward reining in the trend toward
commoditizing individuals’ person-
al information, which, if enacted,
would solve several ethics dilemmas
for librarians.

B California State Sen. Leland Yee

"We need to make
sure young people
understand that if
an [online] product
is free, it generally
means they are the
product.”

Frances Jacobson Harris

has introduced the Reader Privacy
Act of 2011, which would extend state
law protecting library records by
mandating that any entity seeking
access to someone’s bookstore pur-
chases or electronic reading records
would need a warrant or a court or-
der. “California should be aleader in
ensuring that upgraded technology
does not mean downgraded privacy,”
Valerie Small Navarro, legal advocate
for the American Civil Liberties
Union of California, said March 30
when SB 602 was in-
troduced. “We should
be able to read about
anything from politics
to religion to health
without worrying that
the government might
be looking over our
shoulder.”

B At the federal
level, U.S. Sen. Jay
Rockefeller (D-

W. Va.) introduced May 9 the Do Not
Track Online Act of 2011, which
would require for-profit groups to
honor adults’ requests to be opted
out of third-party dissemination of
their online decisions. Sen. Rocke-
feller described the bill as “a simple,
straightforward way for people to
stop companies from tracking their
movements online.”

B On May 13, Reps. Edward J.
Markey (D-Mass.) and Joe Barton (R-
Tex.) introduced a bill that would
prohibit companies from tracking
anyone younger than 18 without ex-
press parental approval. Additionally
it would enable parents to delete in-
formation already collected online
about their youngsters.

® The U.S. Department of Educa-
tion is seeking to tighten the Family
Educational Rights and Privacy Act so
students’ data cannot move beyond
the third parties that contracted with
school districts or state or federal
agencies to analyze personally iden-
tifiable information.

—Beverly Goldberg
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Keeping Library Digitization Legal

he ability to digitize hard
‘ copies, the proliferation

of born-digital content,
and increased access to online
distribution hold the promise of
improved access to library mate-
rials. Despite these advances, the
legal issues surrounding collec-
tions increasingly hinder librar-
ies and archives in providing this
access. This hurdle can be over-
come by a mixture of good policy,
careful action, a reliance on the
protections afforded to librar-
ies and archives by the law, and a
healthy attitude toward working
with lawyers or general counsel.

Hesitant? You're not alone
Technology has vastly outpaced both
the law and digital librarianship.
Any library with a good scanner and
some staff hours can make high-
quality digital copies for online dis-
tribution or provide patrons a place
to comment on and discuss materi-
als online. Many libraries don’t,
though, because they are unsure
whether they can legally do so.

This isn’t really their fault. Copy-
right law is unclear, and there is a
massive amount of misleading or
outright incorrect information
available online. With the law in-
comprehensible and the perceived
penalties for missteps so extreme
(millions of dollars for downloading
songs, anyone?) it'’s no wonder
some libraries are hesitant to move
forward with their projects.

To help fix this problem, libraries
need a simple plan to enable them to
make aggressive, full, and legal use of
their collections. The following steps
will, if followed, take your library a
long way into the digital future:

1. Arm yourself with an under-

standing of the basic law. Yes, the
law is confusing, but there are some
basic principles you should be aware
of. Librarians including Ken Crews,
Mary Minow, and Kevin Smith have
published extensively on this sub-
ject and provide invaluable insight
into the legal complexities of digital
librarianship.

At the very least, you should be
familiar with the rights and respon-
sibilities laid out in the Copyright
Act, with particular emphasis on

Section 106, which lists the rights
that copyright provides to creators;
107, which lays out the fair use lim-
its to those rights; and 108, which
gives libraries even more rights to
use copyrighted works. Crews, Mi-
now, and Smith have written some

>

excellent introductory material on
the law, and becoming familiar with
their work will do wonders for your
legal knowledge. Copyright law is
extremely difficult to understand,
but developing at least a basic un-
derstanding of the law will help you
plan your project, assemble good
facts (more on these below), and ef-
fectively make use of the protections
provided to you under the U.S. code.

2. Surround yourself with good
facts. You already have a general un-
derstanding of what good facts are.
Activities at one or another end of
the spectrum are pretty clearly rec-
ognizable. It doesn’t take a lawyer to
realize that fighting an elderly cus-
tomer over a $20,000 medical set-
tlement after you burned her with
scalding hot coffee is a battle in
which you are unlikely to prevail.
Similarly, no plaintiff wants to haul
aveteran librarian onto the witness
stand and grill him about his rea-
sonable belief that making copies of
a scientific journal was fair use.

Libraries serve one of the main
goals of copyright law, as they clearly
“promote the progress of science and
the useful arts.” Society gives authors
alimited monopoly on the things
they create, but also retains
a healthy slate of rights. Libraries can
and should be confident that they can
make full use of these rights. Show-
ing respect for the law, both as a lim-
itation and an empowerment, places
the library in its strongest position
with respect to the law.

3. Carefully plan your project.
Understand what it is you want to
accomplish. Know where your
strengths as an organization lie and
work to make full use of them. It
might help to take an internal in-
ventory to see where you can make
the best contribution.

Does your collection have a spe-
cial focus? Make use of it. Do you
have access to rare and hard-to-find
books? Start there. Different librar-
ies will have different strategies as
well. A public library’s mission and
expertise are different from those of
a specialty library at a research uni-
versity. Working to your strengths
and having a well-planned project
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TRENDS | Perspectives

will help you avoid sloppy mistakes
that may put you in jeopardy. Know-
ing where you are going is important
when you're trying to make full legal
use of your collections. And finally,
having a good plan at the outset will
make it far easier for youto create
good facts to use to your advantage
and help you immeasurably as you
try to work within the law.

4. Finally, remember that—hard
as it may be to believe—copyright
law can be your friend. Whole sec-

tions of the law are dedicated to
giving you rights; get to know Sec-
tions 107 and 108 and feel free to
rely on the protections they provide
you.

Much of the “progressive” nonle-
gal literature presents copyright law
as an obstacle that must be over-
come, and while there is a kernel of
truth there, it misses and minimizes
the real protections that copyright
law provides. By seeing the law as
something to work with, and not to

Is it too early for a 2012 New Year's resolution?

Beginning January I, 2012, UPCC eBook Collections on the Project MUSE
platform will bring together the most comprehensive and diverse selection of
books from university presses around the world. Frontlist, backlist, interdis-
ciplinary and subject-specific collections will be available for purchase.

UPCC eBook Collections will provide libraries, researchers, and students
easy, instant access to a wealth of top quality book-length scholarship, with
library-friendly terms and affordable tiered pricing. More than 50 distinguished
scholarly publishers have already agreed to participate.

With UPCC eBook Collections, you'll get:
e Books fully integrated with journal content on the MUSE platform, for
combined searching, browsing, and discovery

e Unlimited simultaneous use, downloading, and printing of book content
e Books searchable and retrievable to the chapter level

UPCC

Powered by Project

USE

For continuing updates on the best university press scholarship,
on the most trusted platform, and a complete list of participating publishers visit
http://muse.jhu.edu/ebooks

struggle against, you turn potential
problems into opportunities.

A healthy attitude toward copy-
right is helpful if and when you in-
teract with legal professionals.
Treating lawyers and the law with
respect will contribute to your suc-
cess. Lawyers are trained to find
problems—it’s called “issue spot-
ting,” and it’s pretty much the basis
of every law-school exam. So it’s no
surprise that most people complain
that lawyers always say “no” to for-
ward-thinking or complicated proj-
ects.

But you don’t have to stop at that
first “no” if you happen to get one.
Think of it as an opening offer, and
work from there. Many times, that
“no” can be converted into a “yes”
with only a small amount of effort
on your—and your counsel’s—part.
At the very least, you could lay the
groundwork for your next project.

Putting it all together
Overall, you can relax a bit about le-
gal issues. While there have been a
lot of high-profile lawsuits with
massive amounts of money in dam-
ages at stake, you are most likely not
going to be the target of one of them.
Libraries have solid legal protection
to undertake well-planned projects,
possess a great amount of social and
political capital, and enjoy wide-
spread popular support; you are es-
sentially overflowing with potential
good facts.

If you take reasonable and in-
formed steps toward making more
liberal uses of your collections, you
will be able to proceed farther than
you might think. There is so much
potential for expanding access to
information in this new digital age.
It’s exciting to think how libraries
can and will lead the way.

—Bobby Glushko, associate librari-
an, University of Michigan Library
Copyright Office
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| am a Library Director with an MLIS
and 11 years of experience.

| believe that the most important piece of
plastic you carry is your library card. |
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| am passionate about the
ALA Library Bill of Rights.

| am LSSI.
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City Librarian
The City of Camarillo Public Library
Camarillo, CA
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| put my ethics first.

| passionately believe that libraries are the cornerstone of
democracy and value their role in providing opportunities for an
informed citizenry. This belief underscores the basis of every
collection development decision, staff training opportunity and
expansion idea for library programs and services.

Like you, I initially had reservations about working for a private
be asked to
compromise my professional ethics when | agreed to work for
LSSI?

library management company. Would |

After four years with LSSI as my employer, here is what | know.
| have both the support and independence to direct this library
toward the very best library it can be.

I know that with LSSI providing payroll and payables services
my staff and | are able to concentrate on what we do best —
expand the potential of this library as the heart of the
community. | know that LSSI does not influence our collections,
our programs or services, or partnerships.

Visit us at the ALA Annual Conference in New Orleans -

What exactly does it mean for a public librarian
to be working for a private company?

...| can only speak for myself.

| know that LSSI values librarians and | oversee seven
librarians who all take their professional responsibilities
seriously. | know that LSSI cares about my professional
development. It also pays for my ALA membership...and sends
me to the ALA Annual Conference every year.

| am proud to direct a PUBLIC city library — not a privatized
library, but the free and open Camarillo Public Library. Would
you like to see for yourself? Our doors are open 65 hours a
week, seven days a week. Consider yourself invited!

www.LSSl.com

Exhibit Booth 3024
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OPINION | Public Perception

How the World Sees Us

“Glam culture is ultimately rooted in ob-
session, and those of us who are truly
devoted and loyal to the lifestyle of
glamour are masters of its history. Or,
to put it more elegantly, we are librar-
ians. . . . So dear critics and bullies:
Get your library cards out, because I'm
about to do a reading.”

LADY GAGA, declaring her librarianness in

“From the Desk of Lady Gaga,” V magazine,
Summer 2011.

“What libraries teach kids from both
sides of the tracks is that they matter,
because you can take out the exact
same book that the kid whose father
drops him off in the Lexus can take out.
There are some things that are worth
paying a few extra tax dollars for.”
Mystery writer DENNIS LEHANE, explain-
ing to several hundred fans at a “One
Book, One Town" event cosponsored by
the Sharon (Mass.) Public Library why “in
certain circles, I'm considered a very hard

'get’-except for libraries,” in “Lehane
Speaks Volumes about Love of Libraries,”

Sharon (Mass.) Patch, April 3.

_"|
|

The April 3 episode of American Dad

contains what may be two first-ever

images: a library card cutting cocaine,
followed by a CIA employee badge.

"Enter a library, and we lose our hard
surfaces and become porous, like pa-
per waiting for ink. We breathe in the
smell, that sweet intermingling of must
and glue, and our troubles melt away.
Our despair at the desk when the
words wouldn’t come; our irritation at
an imagined slight or a telephone that
rang and rang; our sore back—all
forgotten. Here, in the hush of the
stacks, we can forget the day’s indigni-
ties; here, we can recover our curiosity
and hope.”

SUSAN OLDING, “Library Haunting,"”
Utne Reader, March/April, an excerpt from
Olding’s essay in Issue 116 of The New
Quarterly: Canadian Writers and Writing,
which won second place in The New
Quarterly’s inaugural Edna Staebler

Personal Essay Contest.

“If the library closed, clearly these porn-
watching people would go outside and
do something wholesome. Doy. If only
there weren't libraries, our children
would never, ever see a naked person
until their wedding night.”

AUDREY FERENCE, remarking on media
coverage this spring about patrons view-
ing sexually explicit images on library com-
puters in New York, in “Kids and Porn:
Let’s Leave the Library Out of This, OK?"
The L Magazine, May 9.

“The libraries’ most powerful asset is
the conversation they provide—be-
tween books and readers, between
children and parents, between individ-
uals and the collective world.””

BELLA BATHURST, in an essay lamenting
what the United Kingdom is “about to
lose” from library closures forced on local
government councils by federal budget
cuts, “The Secret Life of Libraries,” The
Guardian (U.K.), May 1.

"I would rather there be a bright orange
library on the inside that was built from
the '60s than a library that looks really
nice that doesn’t have any books in it.”
University of Denver freshman AKIRA
ARMBRUST, reacting to news that four-
fifths of the university’s Penrose Library
collection will be moved to off-campus
storage to make way for an academic com-

mons, CBS-TV, Denver, May 4.

“"To dump the library in
the name of budget cuts
is like burning down
your house to save on
the electric bill.”

“All Libraries Matter,” an editorial blasting local
officials in the Bergen (N.J.) Record, March 28.

“What kid in high school is going to get
anything out of the library? Seriously,
you've got some 90-year-old reference
librarian who's going to point you to
what, a Britannica volume to look
something up? All you've got to do is
Google. For crying out loud.”

BRIAN COOLEY, senior editor at CNET, in
a “Buzz Out Loud” podcast about Kindle's

new library services, April 20.

“It's not just like closing a gas station.
The library becomes a part of the com-
munity. You close a library, you're clos-
ing down part of the community.”
Underemployed Gary, Indiana, resident
MICHAEL JENKINS, reacting to news that
the Gary Public Library Board of Trustees
had voted to shut down its main branch
December 31 due to lack of funds, “Across
the Region, Shutting the Local Library,”
National Public Radio’s WBEZ in Chicago,
May 10. |



On My Mind | OPINION

Where’s Our Carnegie?

We need a deep-pocketed library angel for the information age

hen our nation’s
libraries were still
in their nascence,
Andrew Carnegie
stepped forward and infused them
with financial stability, eventu-
ally giving rise to their current
ubiquity. I believe it’s safe to say
that without his example, libraries
and librarianship would never
have matured as quickly as they
did, or become as strong as they
once were. His act of generosity
enabled libraries to endure for

The web, we are told, makes
libraries unnecessary. With “every-
thing” supposedly online, the very
buildings that house materials are
in technology’s crosshairs. The plod
of progress threatens even New York
City’s grandest, where Patience and
Fortitude sit in regal silence, a syn-
ecdoche for all libraries. Well, it’s
time—maybe past time—to roar on
those lions’ behalf.

Google notwithstanding, good, re-
liable information is only scantily
present online. The bulk of trustwor-

generations. thy, reliable infor-
That is, until If we can mation still resides

this one. revive the spirit  onlyinaggregated
Today, our of Carnegie databases, some of

nation’s libraries which are affordable

are in great peril.
Without a new
Andrew Carne-
gie, and soon, we
could lose them
entirely.

I know I'm preaching to the choir
when I say something as obvious as
this. But as the great English essay-
ist Samuel Johnson once said,
“What is obvious is not always
known and what is known is not al-
ways obvious.”

Libraries in K—12 schools have al-
ready all but disappeared. Nation-
wide, public libraries, when not
defending funds in peril of being
gutted entirely, are cutting their
hours and sometimes, tragically,
closing their doors. Academic
libraries are shrinking before our
very eyes, a prelude to their vanish-
ing altogether.

‘ for one more
generation, we may
find that libraries trump
Google University.

only to libraries,
since access costs
literally as much as a
compact car.

Oh, I can hear the
clucking of tongues
from here. You think I adulate the
library past simply because it’s old.
But my argument isn't either/or, as
in either libraries or the web. It’s a
both-and argument. Of course the
web is valuable and its usefulness ex-
tensible. But it's not ready to replace
libraries now, and possibly not ever.

The web has only been around for
alittle over a decade, yet some are
eager for it to replace libraries. Be-
fore the internet, libraries were the
community centers of creativity in
every hamlet in this country, draw-
ing together the rich and the poor,
entrepreneurs and literary hope-
fuls, amateur technicians and

by Mark Herring

would-be rocket scientists—all rub-
bing shoulders, all learning togeth-
er. And libraries engaged in such
“social networking” for millennia. If
the web is to replace all libraries,
can we at least wait until it reaches
adolescence first?

Tweets or twaddle?

A folk singer of my youth, Joni
Mitchell, once famously sang, “You
don’t know what you've got 'til it’s
gone.” If technology’s titans can re-
vive the spirit of Carnegie for one
more generation, we may find that
frequenting libraries trumps at-
tending the “University of Google.”

Our culture is more significant
than 140 characters and too big to fit
on a mobile device. Culture needs
room to spread out because it cap-
tures the whole of our civilization
and everyone in it.

Someday we may be ready to jet-
tison the Patience and Fortitude of
our ancestors, along with the build-
ing they guard. When we are ready
to do that, let’s choose a worthy
equal, not a popular but weak ersatz.

Perhaps it hurts the defenders of
our narcissistic web-based age to
hear this, but libraries have never
been about you or me, or exclusively
about books and magazines. What
has made libraries last until now—
and I hope forever—is that they are
about us: the very best of us, when
we shine in our shared greatness. 1l

MARK HERRING is library director at
Winthrop University in Rock Hill, South
Carolina.
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TECHNOLOGY | Dispatches from the Field

Free and open source technology to enhance your

library’s web presence

ngaging with library
users on the web is no
longer restricted to
simply putting a static
HTML file on a server and call-
ing it a successful website. Yet
without technical assistance and
forethought, content manage-
ment can be an actively com-
plex and frustrating process.

A content
management sys-
tem like Word-
Press lets you
manage your
website more ef-
ficiently by sepa-
rating the tasks of
design and maintenance from the
job of adding content. Administra-
tive users can conﬁgure, customize,
and add features to the site, while
editors or contributors can add,
edit, and manage their own contri-
butions without worrying about the
more technical aspects.

But defining what exactly a CMS
is can be daunting. First, how do we
define content? Certainly pages
and blog-like posts are content, but
so are link lists, calendar events,
social site updates, image and video
galleries, comments, and much
more. Each type of content is relat-
ed to its own form of authorship
and maintenance. As more content
features and types are added to the
publishing environment, the CMS
becomes more complex. Organiza-
tionally, a CMS promotes content
creation by multiple authors via
user roles, system permissions,

Library website content
must be viewed in
much the same way as
a physical collection.

and appropriate and usable pub-
lishing interfaces.

Library website content must be
viewed in much the same way as a
physical collection:

B What are the user roles for staff
and visitors?

B What is the content strategy for
publication on it?

B How can users access it from
desktop and mobile
devices?

B What is its edi-
torial schedule?

B What informa-
tion architecture and
taxonomical systems
are applied to its
content?

B What are its social features?

Alibrary website, to apply S. R.
Ranganathan’s Fifth Law, is a grow-
ing organism and must be treated as
such, especially with the complexity
of web content.

Why WordPress?

In our work training library staff to
use WordPress websites and build-
ing WordPress websites, we've seen
what a perfect fit the GMS is for
many types of libraries and educa-
tional organizations—large and
small:

B It’s afree, flexible, full-fea-
tured tool for building a dynamic,
easy-to-navigate website.

W It’s easy to get started. You can
build a simple website in just a few
hours.

W It allows web-based adminis-
tration from any computer with an

WordPress as Library CMS

by Kyle M. L. Jones and
Polly-Alida Farrington

internet connection and a browser.
You're no longer tied to one com-
puter with Dreamweaver (or an out-
dated version of FrontPage) on it.

B You can share the workload.
Set up user accounts for anyone who
will be updating the site. Anumber
of different user statuses help you
control who can publish informa-
tion and who has access to the more
powerful administrative features.

B It’s easy to keep the content
fresh. Adding a frequently updated
news page is simple. News updates
(posts) are automatically displayed
on either the main page site or an-
other page you specify.

B The commenting features
boost communication. They en-
courage increased communication
with your library’s users while pro-
viding lots of options for thwarting
spam comments.

B [t’s flexible and extensible. If
you find yourself saying, “I wonder
if WordPress can do XYZ,” there’s
likely to be a plugin available that
can help. If not, someone with some
programming skills can probably
create the custom plugin you need.

M It allows updating from your
mobile device. With apps for various
smartphones (Android, iPhone,
BlackBerry) and devices like the
iPad and Android tablets, updating
on the go is very easy. lI

KYLE M. L. JONES is a PhD student at

the University of Wisconsin—-Madison SLIS.
POLLY-ALIDA FARRINGTON is a principal at
PA Farrington Associates. This is an excerpt
from the ALA TechSource on Wordpress as a
Library CMS.



A Numbers Game

The Life of an E-book

wenty-six is a peculiar
number. Mathematically
speaking, it’s not that
interesting; the Penguin
Dictionary of Curious and Interest-
ing Numbers tells us it’s the sum
of the digits of its cube (263
=17,576). Yawn. Wikipedia of-
fers the atomic number of iron,
the number of Swiss cantons or
Oscars won by
Walt Disney,
or, alarmingly,
the “number
of space-time

dimensions in
bosonic string
theory.”

Unless you've
been living in a
cave on Mars
with your fingers in your ears, you
know why the number 26 is of sud-
den concern to us. HarperCollins
has announced it will magnani-
mously allow that many loans of its
e-books before they go poof into the
ether. The publisher must have cal-
culated that that was the point at
which its marginal profit per “copy”
dropped beyond an acceptable limit,
or was the rough equivalent of the
number of loans a physical copy of a
book could sustain. Or, HarperCol-
lins made it up.

I'll leave it to others to opine and
speculate on the mercantile vs. ethi-
cal aspects of this public relations
gem; instead let’s think about why
this has riled people up so much.
Sure, it's a shocker; the only other
time I can remember publishers

We don't like to
be told how to
manage our stuff.
There's the rub,
though; it's not really our
stuff any longer.

Internet Librarian | TECHNOLOGY

wanting to come to the library to pull
stuff back was that government-doc-
ument-reclassification foofah in
2006 (AL, June/July 2006, p. 16).
Typically, publishers want their stuff
read, or maybe that’s a hopelessly
old-fashioned perspective.

Basically, we don’t like to be told
what to do, or how to manage our
stuff. There’s the rub, though; it’s
not really our
stuff any longer.
It’s theirs, and
they're just let-
ting us useitac=
cessit pay for it,
for a while.

In November
2005 (“From the
Other Side of the
Rubicon”),
Iwrote: “To be honest, as we all know,
it’s not like we really have a choice any
more,” making the point that librar-
ianship necessarily involved the in-
ternet and that there was no going
back. One could now say much the
same about licensed access to data-
bases, journals, and, apparently,
e-books. It’s clear what we have
gained: broader accessibility, greater
reach, more use. We also can cast a
wan glance over our professional
shoulder with nostalgia, wistfulness,
and a tinge of regret for what we had
when we bought stuff, owned it, kept
it safe, and doled it out.

The HarperCollins announce-
ment (and Amazon’s booting of
Lendle only to subsequently con-
tract with OverDrive) is at once a
banal business decision and a pro-

by Joseph Janes

found marker in our ongoing rela-
tionship with works of creation. The
text of The Merry Wives of Windsor
that sits on my shelf is the same one
that the first Queen Elizabeth saw
performed around 1601 and that her
namesake has no doubt read, along
with Dickens and Swift and the
Brontés and Orwell.

Uncharted territory

Now, without the apparatus of the
Ministry of Truth, we can no longer
be so sure. Books aren’t necessarily
what are sold, they are what they are
as of today. The bowdlerization of
The Adventures of Huckleberry Finn is
a mere hint—what if that had been
published as an authoritative ver-
sion and nobody even knew it? Or
noticed? Or cared?

So yes, it’s about the money—as
it'’s been since Gutenberg—though
this time it’s also about the works
themselves and who gets to be in
charge of what they are, when, for
whom, and for how much. Unchart-
ed territory, this side of the river.

We all know that 26 is also the
number of letters in the alphabet,
miles in a marathon, and half a deck
of cards. Must . .. resist...tempta-
tion . .. to end with half-baked
“running a marathon/playing with
half a deck” reference. . .. Now if
the number in question were 42, it'd
make some literary sense . . . but
that’s another story. 1l

JOSEPH JANES is associate professor at
the Information School of the University of
Washington in Seattle.
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Too Much Information?

Navigating the privacy-expectation continuum

have many friends who
use the mobile location-
based networking site
Foursquare to broadcast
exactly where they are at vari-
ous points during their day us-
ing the GPS on their phone.

In my Twitter feed, I see posts
stating that one friend is at a con-
ference, another is out to lunch, and
another is at the grocery store.

With all due respect to those
friends, not only can I not envision
who would want to know that I'm at
the grocery store, but I don’t think
I’d want the world to know where I
am at all times. The universe of what
I am comfortable sharing doesn’t
extend that far.

Some might argue that we'reina
post-privacy world, but I've seen the
opposite end of the spectrum as well.
I've had students in my Web 2.0 class
at San José State University’s School
of Library and Information Science
who are unwilling to create an ac-
count on Facebook because they are
concerned about sharing any per-
sonal information online.

I also know people who are happy
to share information about them-
selves online, but never post any-
thing about their children. The
continuum of comfort with sharing
online is vast, and the people [ know
represent just about every point on
that continuum.

Social media has rapidly blurred
the boundaries between private and
public, but we live in a world where
people have widely varying expecta-
tions of and desires for privacy.

Privacy is not

by Meredith Farkas

There is no so0 have our re-
right or wrong dead, and sponsibilities to
in people’s certainly not when protect patron
comfort with privacy. Libraries

sharing. Prob-
lems emerge,
however, when
our lives col-
lide at confer-
ences, in the library, and in social
situations. In those moments, the
person who broadcasts every aspect
of his or her life, which others are
certainly a part of, might just violate
the privacy of someone in a very dif-
ferent place on that sharing contin-
uum.

At ALA Midwinter, a board mem-
ber set up a video and audio stream
of the Library and Information
Technology Association’s board
meeting. It was an open meeting, of
course, but a number of participants
were uncomfortable with video
streaming for a variety of reasons
(privacy, the fact that it had not been
discussed in advance, etc.) and the
stream was shut down. While [ am a
vigorous advocate of open meetings
being made accessible to members
who cannot afford to attend confer-
ences, | also agree that this should
be done with the knowledge of ev-
eryone who will be attending those
meetings so they can make an in-
formed decision regarding their
participation.

Librarians have always had a role
in protecting the privacy of their pa-
trons—sometimes even going to
court over it. As our libraries have
moved into the social media world,

it comes to the
relationship between a
library and its patrons.

are sharing pic-
tures of events on
Flickr, asking pa-
trons to comment
on blogs and
Facebook pages, and using third-
party sites to extend their reach. It’s
important that libraries protect the
privacy of their patrons in these
spaces, both by examining the priva-
cy policies of any sites they're using
that patrons might contribute to and
by educating patrons about online
privacy. Our educational role is espe-
cially valuable when working with
teens who may not understand the
long-term consequences of posting
sensitive information about them-
selves online.

In spite of what Mark Zuckerberg
of Facebook may say, privacy is not
dead, and certainly not when it
comes to the relationship between a
library and its patrons. Life would
certainly be easier if we all had the
same boundaries when it comes to
sharing information online, but in
the complex social media environ-
ment we all navigate, we must strive
to be cognizant and respectful of the
boundaries of others. 1l

MEREDITH FARKAS is head of instructional
initiatives at Norwich University in Northfield,
Vermont, and part-time faculty at San José
State University School of Library and
Information Science. She blogs at Information
Wants to Be Free and created Library Success:
A Best Practices Wiki. Contact her at
librarysuccess@gmail.com.



50 Years ago, Kingsley set out to solve
a problem presented
to us by a library, and

we built a business around that idea.
Our business model hasn't changed
in 50 Years;

we solve problems first, and build
business second. Let's face it, if Kings-
ley can't help libraries

become more efficient,

safer for patrons and staff, secure,
and deliver the right product at the
right price....well, there's no need for
us! We take the criteria given us by li-
brarians and design innovative prod-
ucts that are uniquely Kingsley. We
are #1 for a reason:

we listen to our customers!

duraLight™ Aluminum Carts

60% lighter than steel! Self-Leveling
float tray. Tall ergonomic height for
less fatigue on backs and shoulders
when unloading. 5 sizes, from 200
book to 500 book capacities
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Clear Powder Coat top coating to eliminate fading,
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Theft Deterrent
Weather Resistant
Fire Suppressant

The hallmarks of every Kingsley
Return. We know that you have thou-
sands of dollars of your valuable col-
lection sitting on your curb overnight,
and Kingsley helps protect it! We lis-
tened to your concerns, then de-
signed high quality, durable, and long
lasting Returns to address them.

The duraLight(TM) Aluminum Cart
Line is the #1 line of library transport
carts in the world. 60% lighter than
steel, duraLight is designed especially
for the rigors and abuse handed out
by libraries.

Through Wall Returns
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doors stay closed to keep rain, cold,
& dirt out! Theft Deterrent, Fire Sup-
pressant, Vandal Resistant designs.
All feature Stainless Steel face plates.
Totally non rusting. No sharp edges
inside or out. All depository doors
lock from inside the building. Life-
time Warranty*
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Available through all major library catalogs, and Kingsley’s Authorized Dealer Network. Search for a Dealer near you: kingsley.com/dealer
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Reading for Lite:




“| don't believe in failure,”
Oprah Winfrey has said, and
when you talk about celebrities
who inspire reading, who among
them has had more of an impact
on American reading habits than
this extraordinary television talk-
show host? The ways Oprah
Winfrey has supported the
programs, the mission, and the
success of libraries in the United
States are legion.

Librarians have been connected to Oprah’s Book Club
sinceitsinceptioninl1996. Publishers of the chosen titles
have sent approximately 10,000 copies of each Oprah-
selected book to some 3,560 public and high school
librariesand otherinstitutional members of the American
Library Association. Depending on its size, each library
receives up to five copies. The publishers of Oprah’s Book
Club selections have distributed more than 600,000 free
books to memberlibraries. Winfrey has made this distri-
bution a central part of her book club, providinglibraries
across the country with new ways to increase the circula-
tion of good books.

Oprah’s Book Club spawned new interest in reading
discussion groups and rocketed every selection to the top
of bestseller lists. The Oprah Winfrey Show boosted sales
for each title from thousands to hundreds of thousands
or, in many cases, millions.

From a childhood of abuse in a home with no electricity
or running water, Winfrey became one of the most influ-
ential people in history as host of a television show that
has reached more than 40 million Americans every week
and millions more in 148 countries. By age 49 she was a
self-made billionaire, ruling a vast entertainment and
communications empire and symbolizing what an ambi-
tious individual could achieve in America.

“Books were my path to personal freedom,” Winfrey
has said. “I learned to read at age 3 and soon discovered
there was a whole world to conquer that went beyond our
farm in Mississippi.” She credits her father with under-
standing the value of education: “Because of his respect
for education and my stepmother’s respect for education,
every single week of my life that [ lived with them [ had to
read library books and that was the beginning of the book

club. Who knew? But I was reading books and had to do
bookreportsinmyownhouse. Now, at 9 years old, nobody
wants to have to do book reports in addition to what the
school is asking you to do, but my father’s insistence that
education was the opendoorto freedomis what allows me
to stand here today a free woman.”

By noting on her television show in August 2000 that,
accordingto Good Housekeeping, 77% of elementary-school
teachers say that children return to school reading below
or at the same level because they just have been out of
practice, Winfrey boosted summer reading. Saying that
too many kids “really are taking the summer off,” she sug-
gested that to encourage a young reader, “you have to
insist on 15-30 minutes every day to read. You just do.”
Winfrey credited her stepmother with having done so.
“We would go to the library and would draw books every
two weeks. I would take out five books, and [ would have
alittlereading time every day. That’s what encouraged me
to become a great reader. But youhave to do that with your
children, and your children need to see you reading.”

Winfreysaid thatitis not enoughto simplytell children
to read but never have books in the house. “You make a
field trip of a day to the library and make a big deal out of
getting your own library card,” she advised. “And make
sure you have books available at home to read. Have your
childread aloud sothatyoucangauge their progress. That’s
another good thing to do. And try to get them hooked on
a favorite author or a series, like when [ was a girl it was
Strawberry Girl by Lois Lenski and that whole [regional
United States] series by Lois Lenski.”

In 2008, ALA’s Association for Library Service to Chil -
dren collaborated with The Oprah Winfrey Show to provide

a Kids” Reading List that is divided into five age groups
(0-2,3-5,6-9,10-12,and 12 and up). Each group contains
an annotated bibliography of librarian-recommended

Freedom author Jonathan Franzen and Oprah Winfrey talk about
his bestselling novel in the December 6, 2010, "After the Show”
segment of that day’s talk-show taping. Devoting quality time to
discussing the substance of Oprah’s Book Club selections and the
author’s creative process was a hallmark of the nationwide book
club experience that Winfrey has nurtured.
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reading. The website also provides a list of ways to make
reading fun for kids and other helpful tips for parents.

“By teaming up with Oprah’s Book Club, we're able to
connect with a wide range of people we may not have
reached otherwise. Whether children comeinto ourlibrary
or are given a book from our recommended reading list,
weare helping ouryoungestand mostimportant patrons,”
said librarian Pat Scales, who helped create the Kids’
Reading List.

In 1997 at its Annual Conference in San Francisco, ALA
bestowed its highest award on Winfrey, Honorary Mem-
bership for life. The honoree was unable to accept the
award in person because she was in production with her
film Beloved, but she sent a statement of gratitude that was
read during the opening session. “I am delighted that the
American LibraryAssociationwishestobestowan Honor-
Winfrey said. Wishing the
she added, “Know that

ary Membership upon me,”
Association “continued success,”
I appreciate you thinking of me.”
“Oprah Winfrey, through her
Book Club, has done more to revitalize and promote the

The award citation reads:

importance of readingamong American citizens than any
otherpublicfigureinrecenttimes. Throughlibraries, she
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has helped make books available free of charge to many
who might not have been able to purchase their own cop-
ies. She has refocused attention on the important role of
the library in the community.”

In 2004 Winfrey accepted the United Nations Associ-
ation of the United States of America Global Humanitar-
ian Award, saying: “As a young girl in Mississippi, I had
bigdreamsatatime when being a Negro child youweren’t
supposed to dream big. I dreamed anyway. Books did that
for me. Books allowed me to see a world beyond the front
porch of my grandmother’s shotgun house and gave me
the power to see possibilities beyond what was allowed at
the time: beyond economic and social realities, beyond
classroomswithnobooksandunqualifiedteachers,beyond
falsebeliefsand prejudice thatveiled the minds of somany
men and women of the time. For me, those dreams
started whenTheard the stories of myrich heritage. When
I read about Sojourner Truth and Harriet Tubman and
Mary McLeod Bethune and Frederick Douglass, I knew
that there was possibility for me.”

Winfrey has also been a champion of intellectual free-
dom and journalistic integrity. In 2008, when the super-
intendent of schools in Loudoun County, Virginia,
decided to remove from general circulation And Tango
Makes Three, an award-winning children’s book by Peter
Parnell and Justin Richardson about two male penguins
hatching and parenting a baby chick, Winfrey criticized
the removal on her show.

In2006, Winfrey’s on-airscolding of author James Frey
for falsifying sections of his 2005 book A Million Little
Pieces made television history, forcing him to admit that
portions of the Oprah’s Book Club selection—awrenching
memoir about addiction—were complete fiction. Sched-
uled to be interviewed onstage at the 2008 ALA Annual
Conference in Anaheim, California, Frey cancelled at the
last minute, but the whole controversy had created a call
to action for the publishing industry.

On the October 26, 2005, episode of The Oprah Winfrey
Show, it was announced that ALA was the recipient of an
Oprah’s Angel Network Book Club Award of $50,000 to
support the Great Stories Club, a national reading and
discussion program of ALA’s Public Programs Office and
YoungAdult Library Services Association. Twoyearslater,
Oprah’s Angel Network awarded the Great Stories Club
$300,000 more. The new funding allows the program to
continue through September 2011 (a few months after The



Oprah Winfrey Show comes to an
end), reach 700 libraries, and dis-
tribute more than 20,000 new
books to teens.

“We're pleased to provide ad-
ditional funding to the ALA Great
Stories Club,” Caren Yanis, then—
executive director of Oprah’s Angel
Network, said at the time. “We're
inspired thatthis programnotonly
provides meaningful books to at-
risk and underserved youth, but FEFEES
also that it addresses the impor- ETEEREISRGH
tance of creating opportunities for
these young people to share and
discusstheir ownstorieswiththeir
peers. As a result of this program,
we look forward to seeing many
more young people positively im-
pacted by their involvement with
reading and libraries.”

Ofthe Great Stories Club, 2006—

2007 ALA President Loriene Roy Oprah Winfrey, holding Zora Neale Hurston’s Their
Eyes Were Watching God, graces the November
1987 cover of American Libraries as a preeminent

said, “Many teens owned or read a

¥ liesclosetoyourheart.” The school
enables poor children in grades 7
through 12 from all over South Af-
\ | rica to attain an education that
| would otherwise be impossible.
“These girls deserve to be sur-
' rounded bybeauty, and beautydoes
inspire,” Winfrey told Newsweek. “1
wanted this to be a place of honor
for them because these girls have
never been treated with kindness.
They've never been told they are
| pretty or have wonderful dimples.
. 1 wanted to hear those things as a
child.”

“Whenyoueducateawoman, you
setherfree,” Winfreyhassaid. “Had
I not had books and education in
Mississippi, I would have believed
that’s all there was.”

In1987, years before she started
her book club but already the star
of the number-one talk show on
television, Winfrey posed for an

book from cover to cover for the example of that year's crop of celebrities to appear ALAREAD poster, whichalsomade

first time because of this program,
which created new community
partnerships and provided service to an overlooked,
under-resourced group of young readers.”

On January 2, 2007, celebrities lined up in the small town
of Henley-on-Klip, in the Gauteng province of South
Africa, tobackWinfreyasshe opened hernew $40-million
Leadership Academy for Girls. Designed toraise girlsfrom
povertytopositionsofleadership, theacademyisequipped
with a state-of-the-art library whose collection includes
personallyinscribed books from opening-day guests such
asSidney Poitier, Tina Turner, Mariah Garey, Mary]. Blige,
Chris Rock, and Spike Lee. Built ona 52-acre campus, the
28-building complex also includes computer and science
labs, a theater, and a wellness center.

The year before, Winfrey had handpicked the first two
classes of 7th- and 8th-grade students who were to attend
the Leadership Academy. To qualify, the girls had to come
from households with a monthly income of not more than
5,000 rand (about $787 U.S.) and to have exhibited aca-
demictalentand leadership ability in their communities.

Nelson Mandela, whom Winfrey credited withinspiring
her to build the school, attended the opening ceremony.
The anti-apartheidleaderwho became South Africa’s first
democratically elected president in 1994 told Winfrey,
“This is not a distant donation but a project that clearly

on an ALA READ poster. The photo shoot took
place in Chicago’s Grant Park.

the November cover of American
Libraries. Winfrey posed for the
photograph on a sunny day in Chicago’s Grant Park with
her “all-time favorite book,” Their Eyes Were Watching God
by Zora Neale Hurston. She said at the time that she read
five books a week to prepare for her show, and that her
“passion” was browsing in bookstores, “looking for the
right book, the one you can’t put down.”

Winfrey’s Harpo Films has produced projects based on
classicand contemporaryliterature—just anotherway she
hasbrought great worksto the attention of aviewingaudi-
ence, many of whom often then go back to read the book.
InadditiontoBeloved, telefilmsunderthe “Oprah Winfrey
Presents” banner have included adaptations of Mitch
Albom’s Tuesdays with Morrie and Hurston’s Their Eyes Were
Watching God.

“When Iwasakid and the other kids were home watch-
ing Leave It to Beaver,” Winfrey has said, “my father and
stepmother were marching me off to the library.” She put
it this way: “Getting my library card was like citizenship;
it was like American citizenship.”

LEONARD KNIFFEL is publisher of the @ your library
website at the American Library Association. He was

on the editorial staff of American Libraries from 1988 to
January 2011, the last 14 years as editor in chief. This
article is adapted from his new book Reading with the
Stars: A Celebration of Books and Libraries, copublished
in April by ALA Editions and Skyhorse Publishing.
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Facebook

for Libraries

It's easy to use social media’s most popular
tool to connect with your community

by David Lee King



oday, | spent part of the day connecting with people. |

complained about a silly election video, chatted with a

college friend about a band, and put some finishing touches
on plans for a conference taking place at the library.

I did all this through Facebook. These days, it seems like
everyone has a Facebook account. Quite a few of my pro-
fessional colleagues and most of my family have Facebook
accounts. Nationally, I'm a bit ahead of the curve: Ap-
proximately 41% of the U.S. population has a personal
Facebook profile, according to a 2010 study from Edison
Research. Accordingto Wikipedia, 50% of those Facebook
users actually log into their Facebook accounts every day.
Total Facebook population? Globally, over 600 million of
us currently use Facebook, MSNBG reported in January,
and most of them interact every day with an average of 130
Facebook friends and acquaintances.

Think about that for a second. What library wouldn’t
love to have a direct, free line to potentially 41% of your
community’s ears? Keep in mind, these people could be
connected toanother130 peopleinyour community. That’s
a lot of free communication!

So,stakeaclaiminthisdigitalland and create a Facebook
Page for your library. Here’s how to set up a Facebook ac-
count, and how to use it to connect with your community.

Setting it up

First things first: If you are one of the 59% of Americans
who have not yet opened a personal Facebook account, I
recommend that you create a personal Facebook profile
for yourself before setting up an organizational Facebook
Page for yourlibrary. Think of it as your entrance ticket to
all things Facebook.

That Facebook profile can be real or fake (although, if
you set up a fake profile, and Facebook discovers it, your
account will be deleted). It's best to set up a real, live,
personal account of your very own; you'll find it useful for
other things than just setting up a Facebook Page for your
library.

Onceyou've created a Facebook profile foryourself, you
can start working on an organizational Facebook Page.
This part is easy—simply go to www.facebook.com/pages/
and click the “Create Page” button. Voila! You have a new
Facebook Page.

Actually, it’'snot quite that easy. There is some informa-
tion you have to add first. You have to provide the name of
your organization and pick an organization “type.” Face-
book doesn’t provide many choices here. Your best bets
are “government” or “nonprofit,” which are both located
inthe “company, organization, or institution” pull-down
menu. Make sure to checkthe box marked “I'm the official

representative of this person, business, band, or product
and have permission to create this Page.”

Afteryouhave gathered 25 fans, you can create aunique
username and shortened URL for your library’s Facebook
Page. Most likely, you'll want to shorten your library’s
name. For example, my library’s official name is Topeka
and Shawnee County Public Library. We frequently
shorten that online to TopekaLibrary. So, our Facebook
Page URLiswww.facebook.com/topekalibrary—shortand
simple.

Afteryou've filled out all the introductory information,
like your address, phone number, hours, etc., then stop.
Before youdo much more toyourfledgling Facebook Page,
you need to figure out a couple of things:

B Who will do the work of the Page, like posting up-
dates?

B Who will answer questions?

W Will you use the Events section of the account? If
so, who will post events?

B How often will you post updates? Who keeps track
of user names and passwords?

Figure out those practical details, and also create some
one-year goals for your Facebook presence. Goals can
include how many status updates you plan to post per day/
week or how many fans you want. You can also discuss
more difficult issues, like what types of content you will
post and which specific audience will be your focus.

Next steps

Onceyourlibrary’s Facebook Page is created, you can start
thinking about how you might customize the library’s
Facebook presence for your customers.

First, gatheryour Facebookteam.It'sagoodideatohave
more than one person manage your Facebook Page. Why?
The goal with a Facebook Page is to start and continue
conversations about your staff and your stuff—and con-
versations require responses. Monitoring conversations
and creating responses when needed are best handled by
more than one person, so you can adequately cover the
day’sinteractions. Onanotherlevel, itallowsyoutospread
out the work ... and the fun.

Once your Facebook team is established, they can look
atthose one-year goals and figure out the best way to meet
them. Maybe you decided you want pictures and videos of
library events on the Page. Great! There’s an easy way to
connectyourlibrary’s Flickrand YouTube accounts toyour
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FANBASE TO THE RESCUE

BY ERIC T. POULIN

hile much has been written recently about using

Facebook as a promotional tool for libraries and
librarians, opinions vary widely on Facebook’s effective-
ness in reaching library users. It's indisputable, though,
that Facebook can successfully promote advocacy on
behalf of library-related issues, based on the creation of
a Facebook Page that generated community awareness
in western Massachusetts last year about an impending
merger of a half-dozen local library systems. The We
Love Western Mass Libraries Face-
book Page was able to promote
positive advocacy in response.

For the last 12 years, the state-
funded Massachusetts Board of
Library Commissioners (MBLC) XX
funded six individual regional

library systems to serve libraries
statewide through delivery of
materials, interlibrary loan, cooper-
ative purchasing, continuing educa-
tion and training for librarians, and
many other support services. But
tremendous state budget cutbacks
made it clear that these highly suc-
cessful systems would have to be restructured to cre-
ate a financially sustainable model.

In December 2009 five of the six regions voted for
one centralized statewide structure with small satellite
offices. But representatives of the 50-year-old Western
Massachusetts Regional Library System (WMRLS), with
the state’s smallest and most remote libraries, favored
consolidating into three regions, fearing that having one
centralized entity would provide a disproportionate level
of service to the more populous eastern part of the state.

A transition team with representatives from each of
the six existing regions worked under a news blackout
to develop the new centralized Massachusetts Library
System (MLS). Speculation ran high that the group’s
report would dismantle the western region.

Meanwhile, in mid-March, Liz Castro, a library
patron, author, and homeschooling mother, created
the We Love Western Mass Libraries Facebook Page.
Although it had no stated agenda, it swelled to over
1,000 fans in about 2%2 weeks and became a forum for
area library boosters to vent their frustration and to or-
ganize and advocate for the preservation of WMRLS.

Through the Facebook Page, library users and staff

READ MORE

Read more on your phone or
americanlibrariesmagazine.org. If
your phone has a Web browser and a
camera, download the free app at
gettag.mobi and scan this bar code.

across the western part of the state launched a letter-
writing campaign that—almost overnight—inundated
MBLC with the grave concerns of many library users who
had had no voice in the process. In an attempt to dispel
their fears, MBLC Chairman George Comeau quickly
“friended” the We Love Western Mass Libraries page and
began contributing regularly to the discussions. Many
western-region state senators and representatives joined
the page as well in support.

Organized demonstrations were
also promoted via the page, which
drew traditional media to pick up
on the story of an outraged library
community; TV station WWLP cov-
ered the report presentation at the
April 1 MBLC meeting, which was
moved to Chicopee Public Library
in response to the outcry. The re-
port confirmed westerners’ fears:
It recommended that MLS head-
quarters be located in the Boston
area. Public comments lasted sev-
eral hours, as countless users and
librarians from the western region
condemned the proposal.

Using the We Love Western Mass Libraries page
as an organizing base, Lisa Wenner, director of the
Meekins Library in tiny rural Williamsburg, drafted a
letter to Gov. Deval Patrick, members of the legisla-
ture, and members of MBLC. The letter, cosigned by
142 directors of area public, school, academic, and
special libraries, made a clear and passionate case for
maintaining the current regional library system, implor-
ing officials to look past the “one size fits all” model.

On April 29, the state House released an amend-
ment calling for maintaining two regional library sys-
tems—one to serve the western half of the state and
one to serve the eastern half. But, because the amend-
ment did not address the budget cuts that originally
prompted the consolidation, it was dropped. However,
a Senate compromise assured a satellite MLS office
in western Massachusetts, which put to rest fears of
western librarians for the time being; given the dire fis-
cal reality, the end result was the best-case scenario.

This episode demonstrates how social media can
raise awareness and spark advocacy on behalf of crucial
issues surrounding our libraries.

ERIC T. POULIN is coordinator of library services at Greenfield (Mass.) Community College.



Facebook Page via status updates. That way, when you post
anew video in YouTube, alink also appears on your Face-
book Wall and gets sent to all your Facebook followers.

This can be done with pretty much any type of content
that has an RSS feed: your library’s blog, Twitter account,
etc. The hard part isn’t setting up automatic posting up-
dates; it’s figuring out what to share and what not to share.

Forexample, askyourself questions such as: “DoIwant
to send all my library’s tweets to Facebook, or just some
of them?” Both are easy to do—it really depends on who
your Facebook users are.

Same thing with events. If your library doesn’t already
have an events calendar, Facebook Events can fill that
need. If you already have a way to share events on your
website, you might decide to pick and choose, and only
post some to Facebook Events.

Here is the great thing about sharing content like blog

Connecting with people

In Facebook, conversation is a huge draw—it’s a primary
activity of most Facebook users. Rochelle Hartman, in-
formation services coordinator at La Crosse (Wis.) Public
Library, agrees. At LCPL, staff members “post things
designed to invite conversation. It’s been a lot more suc-
cessful than [our] website,” Hartman tweeted.

The status update box is your main point of connection
toyourlocal Facebook crowd. Keeping yourlibrary’s status
updated is real work, and it takes time to do right. Toby
Greenwalt of Skokie (I11.) Public Library says “daily engage -
ment—keeping up a steady flow of content and conversa-
tion—is key.” To keep up that steady flow of content, you
havetodevotestafftoaddingcontenttoyour Facebook Page.

Youalso need to work onbeing personable online. Make
sure your status updates read like something you'd say out
loud. Sometimes, it helpsto actually say your status updates

The goal with a Facebook Page is to start and continue conversations

about your staff and your stuif—and conversations require responses,

which are best handled by more than one person, so you can

adequately cover the day's interactions.

posts, videos, or upcoming events via Facebook: Your
Facebook followers can share that content, which will let
all their Facebook friends see that update and read about
it if they're interested.

I asked some of my Twitter followers what works on their
library’s Facebook Page. Jamie Hollier of the Colorado State
Library says that during her directorship of the Delta
County (Colo.) Libraries, “using Facebook to post events
brought new users to events by making our users the advo-
cates.” It works like this: Let’s say you post an upcoming
event in Facebook as a status update. Five of your “fans”
sharethe event. Ifthey eachhave130 Facebook friends, that
information was just, in essence, forwarded to 650 more
Facebook users—most of whom are likely to live in or near
your community. When your library’s Facebook followers
share the library’s content, they are acting as a type of ad-
vocate for the library by helping spread its message.

You can also focus on specific audiences. Facebook
Pages have Facebook Insights—daily, weekly, and monthly
statisticsthat provide asnapshotof your Facebookaudience.
This information can be used to find out just who your
audience is. For example, at my library’s Facebook Page,
71% of visitors are female (over 40% are ages 25—44,). That
tells me that we can focus on adult females and customize
our content for that user group. (Maybe we already are!)

By using the power of Facebook, your library just in-
creased its reach ... for free. Not bad!

aloud. If it's not phrased like something you would say in
conversation, editaway. The more conversational yousound,
the more opportunities for conversation you'll have.

Once you have figured out how to approach conversa-
tion, start asking questions. Nicole Pagowsky of the Dal-
las County (Tex.) Community College District’s El Centro
Library agrees. Colleagues in her workplace find that
“asking questions [is] more successful than just making
announcements,” she says.

Bewitty. Sharereallyinteresting stuffaboutyourlibrary
and the information found there. For example, at Topeka
Library, asking about books encourages comments.
Peoplelove sharingtheir favorite authors, orwhich books
they'd wantiftheywere shipwrecked (the Bibleand abook
onbuildingasailboatfromscratchwere popular choices).

Giveyour Facebook communitythe contenttheywant, and
they will become your fans. Even more importantly, they’ll
start interacting. My guess? Get that interaction going, and
your customers—the ones wanting to interact with you in
Facebook Pages—will become advocates for you and your
library—not only online, but in person, too. |

DAVID LEE KING is digital branch and services manager
for the Topeka and Shawnee County (Kans.) Public
Library.
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'W'e are all too familiar with
stories about reductions in
library hours, library closures,
staff layoffs, canceled children’s
programs, and reduced
materials budgets. While many
readers may not remember,
similar stories appeared in the
media throughout the 1990-
1992 recession.

As cruel as that recession was, today’s recession is even
worse. In the words of ALA President Roberta Stevens,
our profession is confronted with a “perfect storm of
escalating costs, shrinking financial resources, increased
demands for service, and surging usage.” For all of these
reasons, now is a crucial time for all librarians to promote
library advocacy.

Our advocacy efforts must convince officials that
libraries are essential and critical community services.
Otherwise, like other services perceived as worthwhile,

By Richard M. Dougherty

library budgets will sutfer greater cuts than services seen
as critical.

One of ALA’s responses to the 1990s recession was to
organize a “Rally for America’s Libraries / Caravan on
Wheels,” whichtraveled from Atlantato Washington, D.C.,
afterthe 1991 ALA Annual Conference. Designedto capture
mediaattention, its objective was to encourage librarians
to tell their stories to local news outlets.

How it managed to get off the ground, however, is a
story in itself, and the lessons we learned then are still
relevant today.

Taking action

When I became ALA President in 1990, I was focused on
issues concerning reading and children, in line with my
presidential theme, “Kids Who Read Succeed.” I confess
that I was slow in responding to the budget crises that
many libraries were facing. Advocacy was simply not on
my agenda.

Fortunately for me and libraries in general, Patricia
Schuman was elected ALA president to succeed me and
herthemewas promotinglibrary advocacy. Patriciabegan
working with ALA’s Public Information Office (PIO) to
expand its ability to engage in outreach initiatives. We
quickly decided toworktogethertoimprove the effective-
ness of ALA’s communications. One of our first steps was
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WELCOME

Members of the rally crew, from left: John Matthews, Jack Joyce,
Richard Peck, Linda Crismond, John Hilinski, Ann Symons, Joseph
Boissé, Richard Dougherty, Peggy Barber, Delstene Atkinson,
Linda Wallace, and in front, Jim Hines.

to enterinto a contract with Susan Silk of Media Strategies
in Chicago. On October 6, 1990, Patricia and I held our
first meeting with Silk, Associate Executive Director for
Communication Services Peggy Barber, and PIO Director
Linda Wallace to plot new communication strategies for
ALA—whichincluded some serious mediatrainingfor ALA
presidents. That was an education in and of itself.

Our efforts got temporarily sidetracked during the 1991
ALAMidwinter Meetingina Chicago snowstorm. The Gulf
War captured the world’s attention; Al Gore came to Mid-
winter to speak about the internet but had to begin by
addressing the librarian protesters in the room who ob-
jected to his vote on the war. On the home front, funding
forlibraries continued to deteriorate. As I was leaving the
final Council meeting, Councilor Louise Blalock grabbed
me and asked plaintively: “Can’t ALA do something to
support libraries under duress? What are we getting for
our dues? We need help!”

That conversation haunted me for months, because in
my heart I believed that ALA and its leaders, including
myself, were too passive. So just before the Spring 1991
Executive Board meeting, Patricia and I had dinner to-
getherand talked aboutthe fundingcrisisand howwe might
respond. Before ourfood evenarrived, we came up with the
idea to organize a rally in conjunction with the 1991 ALA
Annual Conference in Atlanta. We would use the occasion
tospeakoutonbehalfoflibraries. Later, Patricia’s publish-
ingpartnerJack Neal suggested weannouncea “March from
Atlanta” to Washington as a way to attract media attention.
His idea appealed to us, because we knew that the White

House Conference onLibraryand InformationServiceswas
scheduled to begin just five days after the ALA conference.

We also knew that a physical march was logistically im-
possible—and some peoplehearingtheword “march” might
think it too politically charged with civil rights overtones,
especially with an Atlanta starting point—but the idea was
still seductive. Then on May 6, Sue Silk suggested that a
whistle-stop tour modeled on Harry Truman’s 1948 cam-
paign train might do the trick. Instead of a train, we would
substitute a bus. Sue was convinced that a combination
Atlanta Rallyand Bus Caravan on Wheelswould be embraced
by the media. Her judgment proved prophetic.

Planning the rally

May 13 signaled the beginning of a hectic and sometimes
chaotic six weeks that culminated with the rally on June
29, followed by the Caravan on Wheels.

When we first broached the idea to senior ALA staff
(Patricia was on speakerphone), I was met with a stony
silence; youcould cutthe tensioninthe roomwith a knife.
Midway through that meeting I was still not sure of the
outcome, but Patricia and I held our ground and insisted
we would push ahead with or without ALA staff support.
Itwasagood bluff, because there wasnowaywe could have
accomplished our goals without staff support. As we sat
around thetable staringat one another, Chapter Relations
Office Director Gerald Hodges suddenly blurted out: “We
candothis,yes, wecan!” Itwaslike adambursting; almost
immediately the staff began strategizing about what
needed to be done.

The staff’s initial reaction was understandable, con-
sidering that the meeting took place only a few weeks
before Annual Conference; moreover, ALA’s budget had
also been reduced. And here we were asking staff to go

America’s
Liksaries

Sharing the rally stage with author Judy Blume was the unlikely
combo of Democratic party activist Jesse Jackson and Georgia’s
conservative Republican U.S. Rep. Newt Gingrich.
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into overdrive. It has always given me a great deal of sat-
isfaction that once the decision to push ahead was made,
the ALA staff moved quickly and smartly. ALA Executive
Director Linda Crismond was very supportive and pro-
videdleadershipattheseniorlevel. The close relationship
thatwasforged between PIO and Media Strategies wasalso
critical. It was essential that we get the word out to ALA
units and related library associations, organize visits to
libraries along the bus route, tackle the logistics required
for the rally, and connect with the media. All this had to
be accomplished in a little more than six weeks.

The question of who would pay for the bus caravan
quickly became a thorny issue. The ALA Executive Board
declined to allocate funds for the project—mo surprise,
giventhe state of ALA’s budget and the perceived risk of the
project. Itwas disappointing and frustrating, however, that
several board members actively opposed the project itself
and did what they could to undermine its success.

Consequently, Patricia and I agreed to raise the money
ourselves for the bus caravan. I spent a solid three weeks
on the phone tracking down CEOs of library vendors
and suppliers. The number of companies who stepped
forward to help and become “Library Champions” was
really gratifying. Thus was born the ALA Champions

program that continues to raise funds in support of
library advocacy. In addition to the Champions, the ALA
Endowment trustees, under the leadership of Senior
Trustee Al Daub, convinced the Executive Board to use the
interest earned in Spring 1991 to partially support the
event. As Daub commented, “What is the purpose of
the Endowment if it is not to be used to advocate for the
profession?”

What occurred during the next six weeks is a separate
story unto itself. The rally was widely welcomed through-
out the profession, although a small circle of influential
publiclibrarians tried their best to undermine the effort.
Some opposed the concept because they were fearful that
itwould provoke a backlash from the officials who had cut
their budgets. This fear proved to be totally unfounded.

My selection of Jesse Jackson as the opening speaker for
Annual Conference also raised concerns. Although largely
unspoken, it was hard to ignore comparisons to the Civil
Rights Movement. Although such attitudes infuriated us,
we didn’t want to get bogged down, so we simply ignored
the naysayers and pushed ahead. We kept firmly focused on
our goal to celebrate libraries, not bash politicians or get
involved in partisan politics. With this in mind we took the
advice of Charles Beard, a friend and influential librarian

K
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at West Georgia College, who suggested that we invite Newt
Gingrich to join Jesse Jackson at the rally. Both politicians
proved to be outstanding supporters of our cause.

The rally

The Atlanta Rally proved tobe anamazing success. Outside,
under a wilting southern summer sun but energized by
the enthusiasm of the crowd, Patricia and I shared the
podium with Jesse Jackson, Newt Gingrich, author Judy
Blume, Kansas City Chiefs football star Derrick Thomas,
and Dances with Wolyes author Michael Blake. Stealing the
show was Diane Francis, a student at the Adult Learning
Center of the Queens Library in Jamaica, New York, who
sang an original composition, “Bluffin’ It,” about how the
library changed her life by teaching her how to read.

Our Caravan on Wheels was equally successful. Each of
the stops between Atlanta and Washington (in South
Carolina, North Carolina, Virginia, and West Virginia)
attracted public officials and many library supporters.
Several public officials made commitments to their
libraries onthe spot. Most importantly, thanks to Sue Silk
and her assistant, we were met by local reporters at each
stop along the way and on our arrival in Washington.

Right from the beginning, Patricia and I structured our

plans so that there would be a seamless transition from
my presidency to hers. Silk correctly predicted that
oureffortswould create new opportunitiesfor ALA officers
to speak out. And we did. My exposure was minimal com-
pared to what Patricia enjoyed throughout her presi-
dency. Her success was especially satisfying because it
confirmed that we were on the right track in dealing with
the media.

Lessons learned
This is what Patricia and I learned from the experience
and why it is relevant today.

B Lesson One. Officials will support libraries if you
explain how they are serving their communities. It helps
if the message is reinforced by librarians at the national
level.

B Lesson Two. The rally garnered extensive news
coverage. The diverse new media of the 21st century are
also interested in the health of libraries. The trick is to
find different ways to capture their attention.

B Lesson Three. New ideas frequently provoke criti-
cism and opposition. The climate for innovative ideas
might be more receptive today, but it is wise to be pre-
pared for naysayers.
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B Lesson Four. There is a
subtle difference between
media awareness and public
awareness. Many of today’s
advocacy efforts are designed
to make the public more
aware of the services and pro-
grams at libraries. Our goal

was to tap into major media z ;
Libraries will get

you through
times of no
money
better than
Mmoney will get
¥ou through
times of no

outlets to let them help us tell
our stories.

B Lesson Five. It takes
time to build momentum. Pa-
tricia and I were successful in
part because we decided early
on to work together as a team.
Each president only has a
limited time to pursue his or
her interests. By working to-
gether with a common pur-
pose, we gained nearly a full
year to plan and carry out our
advocacy efforts. If ALA presidents work together with
immediate past presidents, presidents-elect, and divi-
sional presidents on a consistent advocacy message, it
will strengthen the Association’s leadership role as a
champion for public, school, and academic libraries.

B Lesson Six. Using an outside media consultant
proved quite effective. Media Strategies had experience
working with TV, radio, and print media. They knew
how to cut through red tape. PIO is much better pre-
pared to conduct a media campaign today than it was 20
years ago, but we should still consider outside expertise.

B Lesson Seven. The initiative must be positive and
unique. Moreover, we need to speak with a single voice.
This means we all must fly under the same banner with
a message that embraces all types of libraries. This sin-
gle message must be flexible enough to enable libraries
to tailor it to fit their local needs.

Today's situation

Since the rally 20 years ago, ALA has made great strides
in promoting advocacy for libraries. We now have an ex-
panded PublicInformation Office and an Office for Library
Advocacy. The @yourlibrarytheme and the other programs
carried out since 2001 by the Campaign for America’s
Libraries have been effective. Several programs cur-
rently supported by funds raised through the Champions
program also contribute tolibraryadvocacy efforts. These
include the I Love My Librarian Award, collaborative
projects with Woman’s Day magazine, and a new partner-
ship with Scholastic Parent and Child magazine and the
Lifetime Network for Connect with Your Kids @yourlibrary

A scene from the Rally for America’s Libraries, held
during the 1991 ALA Annual Conference in Atlanta.
Following the conference, the rally took to the road.

publicserviceannouncements.

ALA presidents have used
advocacy in their initiatives,
among them Leslie Burger’s
“Libraries Transform Com-
munities,” Jim Rettig’s “Advo-
cacy on Behalf of All Types of

”

Libraries,” Camila Alire’s
“Frontline Advocacy,” and Ro-
berta Stevens’s “Frontline
Fundraising,” “Our Authors,
Our Advocates,” and the Why I
Need My Library contest.

These are all meritorious
programs, but we need a catch
phrase that continues beyond
eachpresident’stermand com-
mands the attention of the
media. I still like the catch
phrase we used for the Atlanta
Rally: “Libraries Are Worth It.”
It is easy to add reasons why
libraries are worth it.

Myinterestinadvocatingforthe professionwasrekindled
several months ago when I'learned about American Asso-
ciation of School Librarians President Nancy Everhart’s
Vision Tour—her initiative to promote school libraries.
Beginning in September 2010, she celebrated outstanding
media centers in 35 states during her presidency. Her
initiative was unique, positive, and addressed one of the
country’s highest priorities: education and literacy.

¢

Here was one “voice in the wilderness” traveling by
automobile and airplane, assisted by her husband, who
often shared the driving. When she rented a car, Nancy
slapped a Vision Tour decal on the side. Her efforts dem-
onstrated how progressive school libraries contribute to
the education of K—12 students.

The Vision Tour, which ended in New Hampshire on
May 19, was, in my opinion, a superb advocacy effort that
ALA and its divisions could have supported but failed to
do so. [tistime to commit the full array of ALA resources,
including support from the Library Champions fund, and
if necessary, money from the ALA Endowment fund, to a
program that will focus media attention on the contribu-
tions of all types of libraries. We need to rally around one
message and speak with one voice. 1l

RICHARD M. DOUGHERTY is professor emeritus at the
' University of Michigan School of Information and served
as ALA president in 1990-1991.




American Library Association
would like to thank its

2010-2011
Library
Champions

ALA’s Library Champions program was
launched by a select group of corporate
and foundation supporters who joined
together to advocate for libraries and the
library profession. Since its inception, the
Library Champions program has been a
great opportunity to connect corporations
and foundations with ALLA’s goal to raise
awareness and support for libraries and
librarians.

ALA’s Campaign for America’s Libraries
and its @ your library® brand — which
now supports libraries across the nation
by fostering public awareness of the
value and services offered by libraries —
was established as a result of the impact
of the Library Champions program.

The investment of our Library
Champions in ALA’s advocacy efforts
has resulted in multiple programs that
include: National Library Week, Library
Card Sign-Up Month, E# Tu Bibliotheca,
and Connect with your kids @ your
library. In addition, their support has
enabled ALLA to create public relations
and marketing tool-kits and other
turnkey resources that can be used by all
libraries.

ALA appreciates the Library Champions’
generous commitment to increasing the
importance and impact of libraries as
information, learning and community
centers throughout the nation. To each of
our Champions, thank you for supporting
ALA and for making the Campaign for
America’s Libraries a success.

"To learn more how your company can
become a Library Champion and help
ALA speak up and speak out on behalf of
libraries, please contact the ALA Office
of Development at 800-545-2433, ext.
5050, or development@ala.org.

\\‘y Library

Champions

Library Champions — $10,000 and more

DOLLAR GENERAL

Richard W. Dreiling, CEO

Dollar General’s commitment to literacy spans the life of our company
and remains strong because of the significant need in our nation. Our
co-founder, J.L. Turner, was functionally illiterate when he started
the company recognized today as Dollar General. We understand that
sometimes circumstances in life prevent individuals from achieving
their educational goals. Whatever the circumstances, we believe it is
never too late to learn. We believe that learning to read, receiving your
GED or learning the English language is an investment that opens new
doorways for personal, professional and economic. Since its inception
in 1993, the Dollar General Literacy Foundation has awarded more
than $24.5 million in grants.

www.DollarGeneral.com

Finra”

|rveestnr Fd cation

FOOUUNDATION

Richard G. Ketchum, Chairman

The FINRA Investor Education Foundation is proud to partner with
ALA on Smart investing@your library®, a grant program addressing
the growing need for reliable financial and investor education at

the grassroots level. The FINRA Foundation supports innovative
research and educational projects that give underserved Americans the
knowledge, skills and tools necessary for financial success throughout
life. FINRA, the Financial Industry Regulatory Authority, is the largest
non-governmental regulator for all securities firms doing business in
the United States. FINRA is dedicated to investor protection and
market integrity.

www.finrafoundation.org

Library Champions — $5,000 and more

Robert P. Noirjean

3M s the only company that develops, designs, and manufactures
cutting edge conversion, circulation, collection management, and
security solutions for libraries. Finding the technology solution that is
right for you, our promise is to deliver a long term partnership that is
built to exceed your expectations.

www.3M.com/us/library
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George Coe, President, Baker & Taylor Institutional

Baker & Taylor’s products and services are designed with you, our
customer, in mind. Since 1828, we have brought libraries the widest
range of product offerings in the industry, as well as value-added and
customized services to meet your needs, and ultimately, the needs of
your patrons. By providing superior service and support, we are helping
to ensure that your library remains a champion in your community.

www.baker-taylor.com

Bob Sitert, President

For 90 years our company has put children’s books in our unique
binding so they are durable enough to withstand the heavy circulation
they get in schools and public libraries. Our company’s mission is to
help librarians put quality books in their libraries has not wavered
since my grandfather founded the company. Bound to Stay Bound
supported ALA, librarians and libraries through the years: since 1985
we have sponsored several scholarships a year, and since 2001 we have
sponsored ALA’s Robert F. Sibert Award for informational children’s
books.

www.btsh.com

Bowker.

s b At

Marty Kaln, CEO

When Richard Rogers Bowker, Fredrick Leypoldt, and Melvil Dewey
founded the ALA, they shared a joint vision: to promote best practices,
awareness, and efficiencies in the daily affairs of librarians of their day
and for future generations.

Today, Bowker is focused on that vision - from the daily needs of
librarians to the bigger picture of librarianship in America. With
discovery-based products and services designed to increase patron
usage of the library, as well as analysis and reporting tools to help
justify funding, Bowker —a ProQuest company - continues to make
championing the cause of librarians our highest priority.

www.howker.com

BRO)
DART

Joe Largen, President & Chairman of the Board

Brodart Company has a rich history of partnering with librarians

to bring library patrons information in comfortable and functional
environments. Through our Books & Automation, Contract Furniture,
and Supplies & Furnishings Divisions, we have the expertise, products
and services to help librarians capitalize on opportunities and manage
the challenges facing them. We are honored to be a Library Champion
and delight in supporting the important contributions of libraries and
librarians to communities worldwide.

www.brodart.com

Public Library Specialists
I FOLLETT
I LimRARY
e RESOURCES

P T T ———
AFOLLETT CORPORATION COMPANY

Todd Litxsinger, President of BWI & Follett Library Resources

BWI and Follett Library Resources are proud to support the American
Library Association’s advocacy efforts through the Library Champions
program. As Follett Corporation companies, we are committed

to providing the highest quality books, audiovisual materials,

digital content, value-added services, and personal assistance to
public libraries and schools around the world. Our goal is to use

our experience and expertise to anticipate and exceed your needs.
Librarians have the lofty, yet challenging, mission of educating and
entertaining the children, teens and adults of their communities and
our mission is to make it easier for you to do great things.

www. itletales.com / www.itlewave.com
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CanDLEWICK PREsS

At Candlewick Press, we dedicate ourselves to creating the highest
quality books for young readers. Located in Somerville, Massachusetts,
we are America’s largest employee-owned children’s publisher. Our
independence allows us to pursue a wide range of creative choices
while we serve our young “constituents” from infancy to adulthood.
We honor librarians, who give as much care and attention to the
alchemy of connecting readers and books as we try to give to each
detail of the publishing process.

www.candlewick.com

4 COMBINED
BOOK EXHIBIT

Jon Malinowski, President

The Combined Book Exhibit began in 1933 as the original Book
Mobile, providing a venue for librarians to find new books and make
wise decisions with their limited funds during the Great Depression.
Today, The Combined Book Exhibit has a rich history as a staple

at over 25 shows each year, where librarians and educators can relax
while searching through the vast CBE collection of small, medium and
large presses.

www.comhinedbook.com

DEMCO

Elsevier is proud to be an active advocate of libraries worldwide.
Today, librarians and Elsevier are partnering in new and innovative
projects that support our common goal: making genuine contributions
to the global science and health communities.

Librarians play a primary role in the development of our electronic
products as well as providing valuable advice and insight through
Elsevier's advisory boards. With our combined efforts we are able

to improve scholarly communication and facilitate the mission of
researchers and faculty.

www.elsevier.com

exLibris

The bridge to knowledge

Mati Shem Too, President & CEQ

Ex Libris Group is a leading provider of library automation solutions,
offering the only comprehensive product suite for the discovery,
management, and distribution of all materials-print, electronic, and
digital. Dedicated to developing the market’s most inventive and
creative solutions, Ex Libris leads the way in defining and designing
efficient, user-friendly products that serve the needs of academic,
research, and national libraries today, enabling them to transition
into the future. By collaborating closely with customers and industry
visionaries, Ex Libris addresses the evolving requirements of libraries
in the high-tech era.

www.exlibrisgroup.com

~ » GALE

fan CEMNGAGE Learning

John Grisham supports
National Library Week

As Honorary Chair, well-known

author John Grisham appeared in a
print public service announcement
promoting National Library Week.
The announcements, developed by the
American Library Association’s Campaign
for America’s Libraries, were placed

in magazines and online throughout
the spring. ALA also offered free
customization of the PSA for libraries.

John Grisham is widely recognized as
the world’s most popular storyteller,
with more than 250 million books in
print worldwide. In addition to writing
numerous adult bestsellers, John has
recently written his first book for
young readers, “Theodore Boone: Kid
Lawyer.”

National Library Week is a national
observance each April, sponsored by the
American Library Association through
the Campaign for America’s Libraries,
and libraries across the country. It
celebrates the contributions of our
nation’s libraries and librarians and
promotes library use.

HiohiSimith

Mike Grasee, President

For over 100 years DEMCO has supported the valuable work of
librarians-taking pride in providing the best service possible. Our
mission is to continue to anticipate future needs... to supply products
and services that support the activities of library professionals and
improve library environments by making them more attractive and
user-friendly. The people of DEMCO demonstrate their continuing
commitment to library professionals through their support of

the Library Champions Program and our participation at ALA’s
conferences.

www.demco.com

Allen Powell, President, EBSCO Information Services

Tim Colins, President, EBSCO Publishing

EBSCO would like to salute the library community and the good works
being accomplished by librarians worldwide. Qur association with ALA
and other information and standards organizations allows us to actively
participate in the ongoing discourse between libraries, publishers,

and vendors. Tt also gives us the opportunity to contribute to various
sponsorship and scholarship programs created to subsidize continuing
education and conference attendance for librarians. We believe it is
important to invest in professional development for new and emergin,
librarians. Our goal is to Emmote librarianship and see libraries flouris
throughout the world. EBSCO’s services for complete e-resource
management and discov ery are a natural extension of the print
subscription support we've provided for more than 65 years.

www.ebsco.com

Gale is committed to providing value to libraries and power to users.
We have a unique focus on integrating research with learning and on
delivering an outstanding user experience and increasing usage. We
stand side by side with library partners to promote the library as a vital
part of its community.

We are delighted to be ALA Library Champions. It's all part of our
continuing heritage of serving libraries and librarians and supporting
the good work of the American Library Association.

gale.cengage.com

i\ lord

Guy Manhewka, CEO

Gaylord Bros. has helped librarians meet the needs of their patrons,
students and staff for over 100 years. Through the continual
development of innovative and quality products, we've endeavored
to make the library environment and processes more inviting and
user friendly. Gaylord has also focused on providing expert guidance
in library layout as well as custom products that meet the specific
demands of individual libraries.

www.gaylord.com

Since 1956, Highsmith has been providing fresh ideas, services

and products to help librarians engage readers of all ages. From
furnishings, equipment and supplies that create inviting and effective
learning environments to our exclusive Upstart posters, literature

and promotions, we have everything you need to encourage a love of
reading that stretches beyond the library.

www.highsmith.com

Harold Regan, President & CEQ

A Library Champion is just one dimension of H.-W. Wilson's 113
years of commitment to libraries worldwide. Our primary mission —
providing the highest quality access and the most relevant information
for research — remains as vital as ever.

Wilson’s name and subject files — the most consistent, precise, and
reliable you'll find anywhere — help make even broadest periodicals
collections more accessible and valuable for research. The connection
between America’s libraries and library users is the foundation of H.W.
Wilson’s success, and we look forward to continuing our support of the
Library Champions program.

www.hwwilson.com
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Libraries and Cal Ripken Jr. — an enduring legacy
Cal Ripken Jr. is the record holder of 2,632 straight games started over seventeen
seasons in Major League Baseball. Knowing the value of endurance and reliability,

“The library eand is the
smartest card in my wallat.
Sign up for yours today.”

Ingram Library Services

‘Whare librasion sra goingr

Riclh Rosy, Vice Presictent|General Manager

Ingram offers the broadest inventory of print and electronic content
in the industry coupled with leading fill-rates, speed of delivery, and
expertly-managed programs and services. Our mission is to provide
public and K-12 school libraries, through Ingram Library Services, and
academic libraries, through Coutts Information Services, top-notch
selection, service, and speed so you can focus on what s really
important-your patrons and students.

www.INGRAMcontent.com

Innovative

interfaces

Jerry Kline, CEO & Chairman

For over 30 years, Innovative Interfaces has dedicated its energies

to meeting the needs of libraries and the challenges of library
automation. Innovative fulfills this mission with trusted products
including Millennium, the market-leading integrated library platform,
INN-Reach (direct consortial borrowing solution), Electronic Resource
Management, and the Encore discovery services platform. Innovative’s
customer service ranks among the best in the industry and its
partner-focused approach and long-term outlook allow it to be a stable,
responsive provider to the library community. Today, thousands of
libraries of all types in over 40 countries rely on Innovative’s products,
services, and support.

www.iii.com

it is a natural fit for the “Iron Man” to
be the 2011 spokesperson of National
Library Card Sign-up Month.

As Honorary Chair, Cal Ripken Jr.
has donated his time and image to
the creation of a high-impact print
public service announcement, which
is available for download at www.ala.
org/librarycardsignup. Libraries are
on the forefront of providing their
communities with cost-effective
tools that many Americans need

to succeed. Library Card Sign-up
Month was launched in 1987 and
remains a key annual initiative of
ALA’s Campaign for America’s
Libraries.

O' LexisNexis’

Jude Hayes, Vice Presicent Publishing, Academic & Library Solutions

The LexisNexis Academic and Library Solutions team serves the
information needs of academic, secondary schools, and public libraries.
We offer a wide array of printed indexes, microform collections,
electronic databases, and digital archives, such as the U.S. Serial Set
and Congressional documents as well as Statistical publications - all
designed to make vast information sources completely manageable
and accessible. We design products with the goal of simplifying and
ensuring successful research for students, faculty, knowledge workers,
and librarians.

www.LexisNexis.com

- Solutions that Deliver

Amnette Harwood Murphy, President & CEQ

"The Library Corporation, a family-owned business founded in 1974,
provides automation solutions for school, public, academic, and

special libraries of all sizes, including some of the busiest libraries in

the world. TLC's library automation and cataloging products include
Library*Solution®, Library*Solution® for Schools, CARL-X™, LS2
PAC, LS2 Kids, L.S2 Mobile, LS2 Circ, Textbook Tracking & Asset
Management, BiblioFile®, ITS-MARC®, AuthorityWorks™, and Online
Selection & Acquisitions - all backed by an unparalleled level of customer
support and assistance. TLC is proud to support the Library Champions
program, which recognizes the achievements of individual [ibrarians
while increasing public awareness and promoting advocacy programs —
important reasons to stand behind this program.

www.TLCdelivers.com

NEW CHAMPION

Ron Dubberby, President

LSSI has a proud and successful history of providing vital contributions
to libraries serving local communities, schools, colleges, corporations
and the federal government. We are the world’s premier contract
provider of library operation services and solutions to public and
government libraries. LSSI improves library services and operations

of communities and institutions by focusing on established service
priorities, customer service quality, best practices, and efficiencies.
LSST accomplishes more with our customers’ library budgets. We
identify and secure grants, leverage library automation and technology,
and create library programs tailored to the needs of the local
community.”

www.Issi.com

Marshall Cavendish

Since 1970 Marshall Cavendish has been a highly regarded publisher
of illustrated reference books for school and public libraries. In recent
years, we have significantly expanded our publishing program to meet
reader demands. In 2006 we launched Marshall Cavendish Digital, to
bring our award-winning print titles into digital form.

Marshall Cavendish Reference Books: illustrated encyclopedias
covering a range of curriculum related topics. Benchmark Books:
nonfiction for elementary through high school readers. Marshall
Cavendish Children’s Books: picture books, nonfiction, and fiction.
Marshall Cavendish Digital: customizable, Web-based digital
collection of reference resources.

www.marshallcavendish.us

MERGENT

Jonathan Worrall, CEO

Founded in 1900, Mergent operates one of the longest continuously
collected databases of: descriptive and fundamental information

on domestic and international companies; pricing and terms and
conditions data on fixed income and equity securities; and corporate
action data. Mergent’s unique history has enabled it to be an
innovative leader in easy-to-use, powerful information tools that
combine functionality with the latest in technology. In addition,
Mergent's Indxis subsidiary develops and licenses equity and fixed
income investment products based on its proprictary investment
methodologies.

www.mergent.com

MCORNINGSTAR

Joe Mansueto, Chairman, Founder & CEO

Morningstar, Inc. is a leading provider of independent investment
research in North America, Europe, Australia, and Asia. Our goal is

to offer products that improve the overall investment experience for
individual investors, financial advisors, and institutions. Founded more
than 25 years ago, we continue to evolve and expand our products.
We're committed to delivering world-class investment research and
services to people around the globe.

www.morningstar.com
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I‘E NEAL-SCHUMAN
PUBLISHERS, INC.

Patricia Glass Schuman, President Neal-Schuman Publishers
and Past-President, ALA
The Neal-Schuman Foundation, established in 2000 by Neal-
Schuman Publishers’ founders Patricia Glass Schuman and John
Vincent Neal, aids advocacy, training, and programming that enhances
library and information services. Neal-Schuman Publishers serves the
library community with all of the professional and training materials
needed to succeed amidst the challenges of continuous change
including THE TECH SET®, a new series of practical guides to
today’s hottest technologies. We are proud to support ALA’s Library
Champion program.

www.neal-schuman.com

®

OCLC
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Jay Jordan, President & CEO

Since 1967, OCLC and its member libraries have been working
together for the public good. Each day, the OCLG community of
librarians in more than 71,000 libraries in 112 countries uses OCLC
cooperative services to help people find the information they need.
Each day, these Library Champions help to advance research,
scholarship and education. We at OCLC are proud to be advocates for
libraries and librarians and the ideals they embody.

www.oclc.org

William Schickling, President & CEO

Today’s libraries are looking for better ways to serve their patrons

and streamline staff workflow. And that’s precisely what we do at
Polaris Library Systems. As a forward-thinking library automation
company, our goal is to keep you at the leading edge of technology,
helping you to maximize resources, reduce costs and improve patron
satisfaction. Our mission at Polaris is to help libraries better serve their
communities.

www.polarislibrary.com

ProQuest

Tlar? b

Marty Kahn, CEO

At ProQuest, “Library Champion” is a title we strive to earn every day.
To us, being a Library Champion means investing in library education,
honoring great educators and supporting schools with free resources. It
means sharing with libraries our marketing expertise and our research.
It means understanding the core tenets of librarianship, standing
shoulder to shoulder with libraries in support of intellectual freedom.
Our business is partnership with libraries and it’s built on a foundation
of respect for the role of the library to illuminate, educate and excite its
community, no matter its composition.

Www.proquest.com

American Library Association 2010-2011 Library Champions

Libraries and Baseball — a homerun for literacy and library

awareness

Developed by the American Library Association (ALLA) and the National Baseball
Hall of Fame and Museum, Step Up to the Plate @ your library teams up two of
America’s favorite pastimes — baseball and libraries — to promote the importance
of information literacy skills and increase awareness of the library as an essential

information resource.
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Now in its sixth year, the program

NS TR

encourages patrons to use the print

and electronic resources available .
at their library to answer a series

of trivia questions. This time,

Step Up to the Plate connects
generations by exploring baseball’s
more than 150-year history through =
topics like famous baseball families

and historical baseball franchises.

One grand-prize winner will

-!I!-t-riiol_En.ll-

receive a trip to the Baseball Hall
of Fame in October 2011.

T — -

To access a free online toolkit, program logos in both English and Spanish, a
downloadable flier and more, register at www.atyourlibrary.org/baseball.

Steve Laird, President

ReferenceUSA from Infogroup offers verified details on 14 million U.S.
businesses and 210 million U.S. residents. We bring that information
directly to library patrons, making it faster and easier to find new
business opportunities, research executives and companies, find news
articles, conduct job searches, research papers, locate addresses and
phone numbers, conduct market research and much more.

www.ReferenceUSA.com

The Rowman
& Littlefield

Publishing Group

Jed Lyons, President & CEO

The Rowman & Littlefield Publishing Group, Inc. is one of the largest
and fastest growing independent publishers and distributors in North
America. We are honored to be the supporter of ALA’s distinguished
Equality Award which is awarded at the annual conference. The company
publishes under a dozen imprints in virtually all fields in the humanities
and social sciences including Scarecrow Press, Sheed & Ward, Taylor
Trade and AltaMira Press. While celebrating our 36th anniversary in 2011,
we will publish 1,400 new academic, reference, and general interest books.
Each of our 1,400 new books will be released simultaneously in paper and
e-book editions. We also own National Book Network (NBN) and NBN
International. More than 30,000 new books have been published since the
company was founded in 1975.

www.ghooks.com

Blaise R. Simgu, President & CEQ

Librarians stand at the forefront of the information revolution. SAGE
stands beside them. For more than 40 years, SAGE has consulted and
conferred with librarians to help meet the ever-changing needs of
library patrons. SAGE shares with librarians a passion for information
that shapes and betters the world and value the critical role that
libraries play in promoting literacy, learning and culture. SAGE was
founded on the idea that engaged scholarship lies at the heart of a
healthy society. Today SAGE is a global, growing group of companies,
including the most recent addition to the SAGE family, CQ Press.

www.sagepublications.com

MSCHOLASTIC

Richard Robinson, Chairman, President, & CEOQ

Scholastic is proud to once again join the ALA in championing the
important role school libraries play in providing all children access

to books, research, and technology. We believe in the importance of
libraries as a valuable resource for improving student achievement.
‘Through Scholastic Library Publishing, we continue to respond to the
needs of libraries by developing print and technology products and
services through the well-regarded Grolier, Children’s Press, Franklin
Watts, and Grolier Online imprints. We are proud to provide libraries
with the resources they need to prepare our children for the future.

www.scholastic.com/librarypublishing



\\‘ Library
‘ ’ Champions

NVESTING IN AMERICA’S LIBRARIES

SEVERN
HOUSE

American Library Association 2010-2011 Library Champions
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&POOR’S

Edvwin Buckhalrer, Chairman

Libraries reinforce teaching and open wide horizons to all, irrespective
of their background. At a time of budget cuts and economic difficulties
it is critical for the ALA to maintain its support for The Campaign

for America’s (and the World's) Libraries. I am delighted that Severn
House’s contribution demonstrates our ongoing willingness to support
library advocacy via the Champion program, which in turn helps
produce a balanced society - and its future leaders in the community.

www.severnhouse.com

G SirsiDynix

Gary M. Rautenstrauch, CEO

SirsiDynix helps libraries succeed. Using SirsiDynix means you have
the leader in strategic technology solutions on your team, with deep
functionality and experience working for you. SirsiDynix offers a
comprehensive suite of solutions for superior library management

and user experience. The solutions help libraries improve interal
productivity and enhance a library’s capabilities to better meet the
needs of people and communities, making libraries more relevant than
ever. SirsiDynix also assists libraries through software-as-a-service,
personal consulting, and other professional services.

www.sirsidynix.com

NEW CHAMPION
%eaATqu

syvah

The mission of Sisters in Grime is to promote the professional
development and advancement of women crime writers to achieve
equality in the industry. Sisters in Crime has 3600 members in

48 chapters world-wide, offering networking, advice and support

to mystery authors. The organization includes authors, readers,
publishers, agents, booksellers and librarians bound by our affection
for the mystery genre and our support of women who write mysteries.
Sisters in Crime was founded by Sara Paretsky and a group of women
at the 1986 Bouchercon in Baltimore.

www.sistersincrime.org

Smart investing @ your library

People need help understanding money. The library can play
an important role in providing effective, unbiased financial and

investor information.

Smart investing @ your library is a grant-funded program
developed collaboratively by the American Library Association
and the FINRA Investor Education Foundation. The program
addresses the growing need for unbiased financial and investor
education at the grassroots level. Since its launch in 2007,
participating libraries and their community partners have helped
people nationwide find the information they need to improve
their financial decisions. Libraries partner with community
organizations, schools, universities and local governments to

Standard & Poor’s, a subsidiary of The McGraw-Hill Companics, is the
world’s foremost provider of investment research, company and industry
information, independent credit ratings, indices, risk evaluation, data
and valuations to both Information and Financial professionals. Standard
& Poor’s offers a full range of innovative electronic platforms for
researchers in corporate, academic and public library settings including
NetAdvantage, Research Insight, and Ratings Direct. NetAdvantage has
recently increased coverage with the addition of the Daily Price Record
a searchable and sortable database providing high, low and closing prices
of over 75,000 US stocks traded on NYSE, AMEX and NASDAQ and
enhanced Financial Education content with McGraw-Hill's Financial
Literacy Now portal, as well as links to other helpful resources.

www.netadvantage.standardandpoors.com

Swets Simplifies

Th in kﬁ n ity | }I{Mfaundaﬁon

Patrick Gaston, President

The Verizon Foundation is dedicated to the advancement of

K-12 education. We know that in America and around the world
educational achievement drives economic prosperity and social
change. Thinkfinity.org is our signature program for K-12 education
- a free web site that offers users more than 55,000 resources in all
K-12 academic subjects. Thinkfinity.org’s resources are provided

in partnership with leading educational and literacy organizations,
including the National Center for Family Literacy, ProLiteracy
Worldwide, the International Reading Association and the National
Council of Teachers of English. Thinkfinity.org supports librarians,
media specialists and teachers with free, standards based materials that
engage students and make learning fun.

www.verizon.com/foundation and www.thinkfinity.org
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Jose Luis Andrad, President, Swets North America

Swets is the world’s leading subscription services company. We
recognize that librarians need to supply access to relevant, timely
information to ensure the continued success of their patrons. Our
products and services power the work of professionals and students
in thousands of organizations across the globe by partnering for the
acquisition, access and management of information. Swets provides
libraries with innovative services and support required to successfully
meet the growing needs of customers.

www.swets.com

THOMSON REUTERS

Clhris Kibarian, President - IP & Science

Thomson Reuters is proud to be a part of the American Library
Association’s Library Champions program. We recognize the
contributions our nation’s libraries and librarians make toward
strengthening science and scholarship in the United States. Thomson
Reuters works with over 3,500 academic institutions to provide
research solutions from Web of Science to EndNote. In all cases,
libraries remain at the forefront of advancing knowledge exchange ina
rapidly changing world, and we value opportunities to increase public
awareness.

www.thomsonreuters.com

expand the impact of the services
and resources the grants enable.
Library patrons will be empowered
to make educated financial choices
for both long-term investing

and day-to-day money matters.
“Whether you’re a young person
just starting out or an experienced
investor, public libraries are a free
resource to help you make better and better informed decisions”
said John Gannon, president of the FINRA Foundation.

Since 1975, VTLS has consistently been in the forefront of library
automation and information technology, providing innovative software,
custom solutions and superior service to the global library community.
The company has experienced continual growth since incorporation
and now has users in 45 countries. Its independence and growth testify
not only to the success of its corporate vision, but also to the fulfillment
of its stated mission to develop, market, and support superior library
automation products.

www.vtls.com

& WORLD BOOK

Don Keller, CFO, IP. & Acting Presiclent

World Book sets the standard in publishing accurate, current, and
reliable reference and learning materials for children and adults. The
company is committed to creating educational products that meet the
highest standards of editorial excellence in print and online.

For nearly a half-century, World Book has continuously recognized
and supported the work of the American Library Association and
its affiliate organizations as advocates for their members and the
constituents they serve.

www.worldbookonline.com

For more information, please visit smartinvesting.ala.org.
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hen we library staff

members are

struggling to respond
to incoming phone calls, email,
text/instant messages, tweets,
Facebook and LinkedIn updates,
and people stopping us in
hallways to ask for help, it's easy
to forget that we, too, need
learning resources and
communities of support.

Many of us who are responsible for organizing and
providing learning opportunities recognize that one of
our greatest challenges is making the time to continue our
own professional development so that we can better serve
those wholearn from what we provide. We tend to fall into
the same trap that our learners encounter: As we keep up
with our daily workload, we don’t seek the learning op-
portunities that are at the heart of our own continuing
professional and personal development.

A valuable resource for those committed to profes-
sional development is what has become known as com-
munities of learning, communities of learners, or
learning communities. The terms, like many others we
encounterinoureraofinstantaneous communicationand
viral marketing, have become ubiquitous. People like
Peter Senge, through his book The Fifth Discipline: The Art
and Practice of the Learning Organization, 2nd edition
(Doubleday/Currency, 2006), have been instrumental in
codifying a concept that is widely explored today.

How it's done

A prime example of a community of learning is Learning
2.0: 23 Things, a program created by the Charlotte (N.C)
Mecklenburg Library. In this program, the staff was en-
couraged to go through an online program where they
learned 23 things that they needed to know about Web 2.0
technology. Each week’s lesson came in the form of a
podcast and blog post, and participants were required to
create their own blogs to record their thoughts and expe-
riences. The participants’ blogswerelinked on the official
23 Things site, which not only allowed the participants to
communicate and learn from each other but also to go
throughthe experience oflearningtogether. Ina February
2007 article in Computers in Libraries (“The C’s of Our Sea
Change: Plans for Training Staff, from Core Competencies
to LEARNING 2.0”) Helene Blowers, former technology

One of our greatest challenges
is making the time to continue
our own professional development
so we can better serve those who
learn from what we provide.

director for the Charlotte Mecklenburg
Library, recalls a branch manager blogging:
“How Learning 2.0 fostered teamwork and
true fun I could write about for hours. Every time
someone finished we all celebrated with them.”

This “embodies what is truly best about this new and
differentapproachtolearning—teamworkand community,”
Blowers continues. “Throughthe process ofbloggingitself,
staff members experienced an online community, but the
added benefits of the program were the internal commu-
nity-buildingit provided both within branchlocations and
systemwide. Throughthelearningandknowledge-exchang-
ing process, self-proclaimed tech novices became experi-
enced Learning 2.0 tutors to fellow staff. As participants’
confidence grew, their discoveries branched out beyond
the list of 23 Things to creating avatars, playing with image
generators, and constructing fun polls.”

Blowers is not alone in her efforts to inject fun and
excitement into the learning process.

Char Booth, former e-learninglibrarian at the Univer-
sity of California/Berkeley, says, “I think there is excite-
ment in the different learning communities I've been
involved in at UCB. T have personally tried to up the inter-
estante of my colleagues in the area of emerging technol-
ogy learning, which I have done in part by trying to make
thetone of mytrainings and marketing materialsinterest-
ing, as well as by creating learning opportunities that
sometimes have more of an ‘event’ or ‘to-do’ feel instead
of the same old sessions time and again.

“Several of the topics that generated interest were then
turned into longer-format technology trainings... . It was
a great way to generate enthusiasm among a lot of poten-
tiallearners—highlyrecommended. Iliketo moderate and
emcee events like this, so I think I often end up being
somewhat of a de-facto organizational learning cheer-
leader, which is fine by me.” (This spring Booth became
the instruction services manager/e-learning librarian at
the Claremont Colleges, a newly created role.)

Because technological changes are at the heart of pro-
grams like Learning 2.0, those of us who are involved in
workplace learning and performance are frequently in-
spired to seek new ways to do what we have been doing.
That includes redefining our communities of learning to
take advantage of the tools becoming available to us.

Princeton (N.].) Public Library Assistant Director Peter

57 americanlibrariesmagazine.org | may/june 2011



58 americanlibrariesmagazine.org | may/june 2011

Bromberg, for example, cites his Twittersphere as one of
the best communities of learning he has joined. “It might
be stretching the formal definition of learning commu-
nity, but I'm comfortable in letting the formal definition
evolve to include my experience,” he says.

Some of us are also experimenting with tools including
Skype and Google Chat to deliver just-in-time learning
to individuals and small groups of learners. Central to
these face-to-face and online communities is their abil-
ity to provide opportunities when needed.

“The successful ones always seem to create diversity of
opportunities—to offer different types of learning experi-
encesaswell asavenuesfor membersto create connections
between one another and indicate their specializations,”
Boothsays. “Successfullearning communities are all about
finding and sustaining a sense of shared effort and inter-
est, and also speaking usefully to an area of actual, practi-
cal need.”

Dynamic communities

Aswelook at successful communities of learning, we find
they are sustainable over along period of time, are some-
times self-sustaining, and are far from static. Just as it is
natural for employees to move from one organization to

another as their careers progress, membership in dy-
namic communities of learning changes and evolves.

At Denver Public Library, there is a deliberate attempt
to create and support communities oflearning, according
to Sandra Smith, learning and development manager. It
is, she adds, part of what is expected of her, and she has a
five-membertraining committee that supportsherefforts.

Atthetime of ourinterview, she had alreadybeenwork-
ing for three years to implement the library’s Employee
Learning and Growth Program, which she calls “a major
commitmentby DPLto formalize even more the focus and
strategic importance of a highly knowledgeable staff.”

“Every staff person is required, as part of their annual
performance review, to do a certain number of learning
opportunities and sharing activities,” she continues.
“These canbe from small to large, and the creditis earned
by doing both—the sharing piece is as critical to my goal
as is the actual individual learning.”

Creatingthatprogramrequired “intensive communica-
tion” withthelibrary’sexecutive teamand the 25-member
management team, she adds. That was followed by more
than 20 sessions to provide staff with information about
the program, including explanations of why the initiative
was important “to both the organization and to the indi-

It could take days to read through the new best-seller.
Fortunately, it only takes 15 minutes to see how much

YOU COULD SAVE WITH GEICO.

ALA members could get an additional discount on car insurance.
Get a free quote. Call 1-800-368-2734.

- GEICO

geico.com

Discount amount varies in some states. One group discount applicable per policy. Coverage is individual. In New York a premium reduction is available. Some discounts, coverages, payment plans and features are not available in all states or companies. Government Employees Insurance Co. « GEICO
General Insurance Co. » GEICO Indemnity Co. « GEICO Casualty Co. These companies are subsidiaries of Berkshire Hathaway Inc. GEICO: Washington, DC 20076. GEICO Gecko image © 1999-2011. © 2011 GEICO



Just as it is natural for
employees to move from one
organization to another as their
careers progress, membership in
dynamic communities of learning
changes and evolves.

viduals working here.” A pilot project in

spring 2009 involved 43 library statf mem-

bers; the complete rollout took place ap-
proximately six months later.

“I think our community of learners benefits staff by
providing them with convenient methods for accessing
workplacelearningand development,” says Jay Turner, who
was training manager at Gwinnett County (Ga.) Public
Library before accepting a new post as director of continu-
ing education for the Georgia Public Library Service. “My
organization provides a rich catalog of online learning
content in our LMS [Learning Management System]. Statf
members are free to explore the wealth of information
therein, go through content at their convenience, and then
apply any new or reinforced learning in their work unit.

“I've heard anecdotally that some branches have staff
memberstake the same online class at once so that the work
unit as a whole can discuss content. That form of shared
learning was used by a few branches when we deployed
Microsoft Office 2007 for the entire organization.”

Much that goes into developing and nurturing com-
munities comes from the leaders within learning organi-
zations, but as management consultant and trainer Pat
Wagner notes, training needs to be part of the overall
organization.

“Training in a good organization should be work,” she
suggests. “Itshouldbe partofthe expectation. [Otherwise]
it's stuck on the wall with chewing gum: Everything else
you do—and now you have to fit in training.”

Abest practice from the business world is to incorpo-
rate time for learning into every employee’s schedule on
a weekly basis. This can be through formal or informal
learning experiences, and we believe that if the time is
not scheduled for every employee, it is unlikely that the
employee will be able to find the time to participate.

“The main way that people at the top are goingto create
alearning organization is how people see them as learn-
ers,” Wagnersays. “Mymainevidence of it [an organization]
as a learning organization is if the director shows up for
training. If Iwalk into aroom and there’s the director and
there’s the head of HR and there’s the branch managers
andthere’stheadministration—no matterhowbigorsmall
the library is—I know that’s a learning organization. If
learning is for the rank and file then I know it is not a

learning organization. There’s a phoniness to it. Because
the implication is when you get smart enough and rich
enough and high enough in the food chain, one of your
privilegesisthatyouare now exemptfromhavingtolearn.
Iloveitwhen Iwalkinto aworkshop and there’s the direc-
tor and I walk up and say, “What are you doing here? You
could teach this class, and they say, ‘I always learn some-
thingnewand I haveto send the right message to staff that
learning is what smart people do.”

It doesn’t take large numbers of people to initiate com-
munities of learning. Janet Hildebrand, former deputy
county librarian for Contra Costa County (Calif.) Library,
suggested before retiringlast year, “By starting with will-
ingvolunteers, however few, and putting your energy into
supporting them to lead and spread their excitement and
demonstrate what can be done, you gradually have more
and more people who see that they want to step forward
and be involved too, and that eventually reaches a critical
mass where they are in the majority,” she says. “In that
sense, it becomes more and more perpetuating and self-
sustaining in that there is momentum in the direction of
trying new things and learning and focusing forward into
the future. However, there is always aneed forleadership.

“Good training and implementation experiences have
to be planned in such a way that they work, or participants
do not have the clear experience of contribution and
progress that makes the next one go easily. Many of the
participants can become leaders, but there will always
need to be leaders, organizers, visionaries for each area
of learning.”

Jay Turner reminds us that sustainability among com-
munities oflearning comes fromtheirnatural appeal. “My
overarching philosophy for supporting workplace learn-
ing is to create an atmosphere where learning is fun and
where peopleare empoweredtolearnontheirownterms,”
he says. “I do this by making sure that there are relevant
professional development opportunities available, ensur-
ing that we have training to support the organization’s
objectives, and that everyone can play at some point dur-
ing learning. I also believe in making myself available
formally and informally to all staff members to support
them in their growth.” 1

PAUL SIGNORELLI is a writer, trainer,
presenter, and consultant who blogs at
Building Creative Bridges. He can be
reached at paul@paulsignorelli
.com. LORI REED, learning and
development coordinator for the
Charlotte Mecklenburg (N.C.) Library, is
: a library advocate, learning strategist,
performance consultant, coach, speaker, and author whose work
appears in professional journals. She serves as the marketing and
communication chair for ALAs Learning Round Table and is the
managing editor of ALALearning.org. This article is an excerpt from
their new ALA Editions book, Workplace Learning and Leadership: A
Handbook for Library and Nonprofit Trainers.
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PREVIEW | Annual Conference 2011

Renewing Our Mission
in New Orleans

New combined opening session/exhibits kickoff, an extended film series, and
a host of authors and speakers are on tap for 135th Annual Conference

ibrarians, library support
L staff, vendors, and guests
will once again bring their
economic and muscle power to
assist New Orleans’s public li-
braries, schools, and community
rebuilding projects during the
American Library Association’s
135th Annual Conference, June
23-28, taking place at the Ernest
N. Morial Convention Center,
area hotels, and other venues.
ALA held the first major confer-
ence in the city during the aftermath
of Hurricanes Katrina and Rita,
which devastated the Gulf Coast and
caused heavy damage to libraries
and museums (AL, Aug. 2006, p.
42—63). Librarians, armed with
brushes, masks, and protective gear,
took to the streets to assist. New Or-
leans is still in need of a helping
hand as rebuilding efforts continue,
and 2011 ALA conference partici-
pants in “Libraries Build Commu-
nities Volunteer Day” will arm
themselves once again Friday, June
24, from 8 a.m. to 5 p.m. Volun-
teers will be able to select projects
of interest. Lunch, transportation,
and a participation T-shirt are in-
cluded in the $10 registration fee.
Because of logistics and other con-
siderations, there will be no onsite
registration. Visit the Annual Con-
ference website to purchase tickets,
if available.
The annual Membership Meet-
ing will take place Saturday, June
25, from 3:30 to 5 p.m., focusing on

The New Orleans Ernest N. Morial Convention Center is the sixth largest convention
facility in the nation, and has 1.1 million square feet of contiguous exhibit space.

libraries and the communities the
profession serves and supports. Two
speakers from the New Orleans area
will talk about post-Katrina rebuild-
ing of their respective libraries and
the impact these libraries have had
on their communities. Linda Hill-
Smith, curator/archivist, Center for
African/African American Studies,
Southern University; and Idella
Washington, librarian at William
Hart Elementary School in Gretna,
Louisiana, and former librarian,
Benjamin Franklin High School,
New Orleans, will talk about the
challenges and successes of serving
campus communities after Katrina
and the key role libraries played in
their students’ lives. There will also
be reports from ALA Executive Di-
rector Keith Michael Fiels, ALA

President Roberta Stevens, and ALA
President-elect Molly Raphael on
the state of the Association.

New conference start

New for this year’s Annual is a com-
bined Opening General Session
and exhibits opening Friday, June
24, beginning at 4 p.m. Dan Sav-
age, author of the syndicated col-
umn “Savage Love” and the editorial
director of Seattle’s weekly newspa-
per The Stranger, is the Opening
General Session speaker.

Last fall, Savage and his husband,
Terry Miller, spearheaded the “It
Gets Better” campaign by uploading
avideo to YouTube after a rash of
suicides by gay teens who took their
own lives because of bullying. Six
months later, itgetsbetter.org has
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evolved into a nonprofit organiza-
tion and a national movement, with
over 10,000 videos and growing. It
Gets Better: Coming Out, Overcoming
Bullying, and Creating a Life Worth
Living, edited by Savage and Miller,
was released in March by Dutton.
The pair will sign copies of the book
at the conclusion of the Opening
General Session.

The ALA/Exhibits Round Table
Opening Reception immediately
follows the opening session at 5:30
p-m. There will be free hors
d’oeuvres and some of the more
than 1,500 exhibitors will offer spe-
cial giveaways in their booths. The
ribbon-cutting ceremony starts at
5:15 p.m. Exhibit hours are: Fri-
day, June 24, Exhibits Opening
Reception, 5:30—7:30 p.m.; Satur-
day, June 25, and Sunday, June 26,
9 a.m.—5 p.m.; and Monday, June
27,9a.m.—-2p.m.

The ALA Membership Pavilion
is the first stop in the exhibits.
Learn how membership can en-
hance careers, connect you with col-
leagues from around the world, and
help improve library services to
communities.

The ALA Store, now located on
the exhibit floor, is equipped with
more space and a new layout. Shop
for new and popular products, in-
cluding the Harry Potter stars and
Nathan Fillion READ posters; Na-
tional Library Week materials; Teen
Tech Week promotional items;
Read, Renew, Return aluminum wa-
ter bottles; 2011 Annual Conference
T-shirts; Fang-tastic Fiction: Twenty-
First Century Paranormal Reads; Win-
ning Library Grants: A Game Plan;
Reid’s Read-Alouds 2: Modern-Day
Classics from C. S. Lewis to Lemony
Snicket; and In the Words of the Win-
ners: The Newbery and Caldecott Med-
als, 2001-2010. Be sure to check your
badge for special offers.

Other exhibit highlights include
the What’s Cooking @ ALA Cook-
ing Demonstration Stage, where

Dan Savage is Opening Session speaker, Molly Shannon (center) will close the
conference, and Sue Gardner is President’s Program speaker.

chefs will prepare their hottest rec-
ipes and autograph their latest
books. Take a break from a day of
meetings and programs and stop by
the LIVE! @ your library Reading
Stage. Enjoy readings from new and
favorite authors, learn how to de-
velop author programs for your li-
brary, and find new
recommendations for your patrons.
The stage will run Saturday, June
25, and Sunday, June 26, from 11
a.m. to 4 p.m., and Monday, June
27, from 10 a.m. to 12:30 p.m. The
PopTop Stage will focus on popular
librarian favorites—mystery, ro-
mance, technology, and travel—with
readings, discussions, and presen-
tations. Hear from authors, illus-
trators, and creators of the hottest
games and graphic novels at the
Graphic Novel/Gaming Stage.

The Wrap-Up Rev-Up Exhibits
Closing Celebration takes place on
the exhibit floor Tuesday, June 27,
from 2 to 4 p.m., with entertain-
ment, snacks, and prize drawings.
The event will prepare conferees for
the upcoming 2012 Midwinter
Meeting, January 20—24, in Dallas.

Molly Shannon, whose debut
children’s book Tilly the Trickster will
be published in September by
Abrams Books for Young Readers, is
the Closing General Session
speaker Tuesday, June 28, from 9
to 10 a.m.

President’s Program

Sue Gardner, executive director of
the nonprofit Wikipedia Founda-
tion, will be the guest of Roberta
Stevens at her President’s Program
Sunday, June 25, from 4:30 to 5
p-m. to discuss “Wikipedia: Past,
Present, and Future.” Gardner was
formerly head of cbc.ca, the internet
platform for the Canadian Broad-
casting Corporation, Canada’s radio,
TV, and new media public broad-
caster and the nation’s largest jour-
nalistic organization.

Celebrity circle
The Auditorium Speakers Series
continues June 25 through June 27,
beginning with the Mystery Panel
featuring J. A. Jance and Harlan
Coben Saturday, June 25, from 8 to
9 a.m. Jance is the New York Times
bestselling author of the J. P. Beau-
mont series, the Joanna Brady se-
ries, the Ali Reynolds series, and
four interrelated thrillers about the
Walker Family. Coben is the New York
Times number-one bestselling au-
thor of numerous adult novels and
the winner of the Edgar Award, Sha-
mus Award, and Anthony Award—
the first author to receive all three.
Jetf Kinney, whose work has been
widely credited for its ability to turn
reluctant readers onto books, is the
Saturday, June 25, speaker from
10:30 to 11:30 a.m.
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William Joyce addresses confer-
ence-goers Saturday, June 25, from
1:30 to 2:30 p.m. He’s written and
illustrated such picture books as
George Shrinks (Harper, 1985), Dino-
saur Bob and His Adventures with the
Family Lazardo (Harper, 1988), Bent-
ly & Egg (HarperCollins, 1992), and
Santa Calls (HarperCollins, 1993).

BUSINESS/
FINANCIAL
MEETINGS

he following is the sched-

ule for ALA’s business and
financial meetings, including
the Executive Board; Council;
Budget, Analysis, and Review
Committee (BARC); and the
ALA-Allied Professional Asso-
ciation (ALA-APA):

FRIDAY, JUNE 24

W Executive Board |,
8:30 a.m.-noon

B BARC, noon-3:30 p.m.

SATURDAY, JUNE 25

B Membership Meeting,
3:30-5 p.m.

SUNDAY, JUNE 26

M Council/Executive Board/
Membership Information
Session, 9-10 a.m.

B ALA-APA Council,

10-10:30 a.m.
M Council I, 10:45 a.m.—
12:15 p.m.

MONDAY, JUNE 27
W Council Il, 9:15 a.m.—
12:45 p.m.

W Executive Board Il, 1:30-
3:30 p.m.

TUESDAY, JUNE 28

B Council Ill, 8 a.m.-12:30 p.m.
W Executive Board lll,

1-5:30 p.m.

Siva Vaidhyanathan, professor of
media studies and law at the Uni-
versity of Virginia, speaks Saturday,
June 25, from 3:30 to 4:30 p.m. He
is the author of Copyrights and Copy-
wrongs: The Rise of Intellectual Proper-
ty and How It Threatens Creativity
(New York University, 2001) and The
Anarchist in the Library: How the
Clash between Freedom and Control is
Hacking the Real World and Crashing
the System (Basic Books, 2004). His
new book is The Googlization of Ev-
erything (And Why We Should Worry)
(University of California, 2011).

A presentation by Daniel Ells-
berg, the man the Nixon adminis-
tration dubbed “the most dangerous
man in America,” takes place Sun-
day, June 26, from 8 to 9:15 a.m.
The full-length 2009 Oscar-nomi-
nated documentary The Most Danger-
ous Man in America: Daniel Ellsberg
and the Pentagon Papers, is part of the
“Now Showing @ ALA Film Pro-
gram” (see other scheduled films
below) and will be screened for
conference registrants Saturday,
June 25, at 6 p.m. A panel discus-
sion is planned at the conclusion of
the film, time permitting.

Brooke Gladstone, co-host and
managing editor of NPR’s award-
winning On The Media, will give a
talk Sunday, June 26, from 10:30 to
11:30 a.m. Her first book, The Influ-
encing Machine, was scheduled for
publication by W. W. Norton and
Company in May.

ALA’s Public Library Association
(PLA) and PLA President Audra Ca-
plan welcome writer-producer Da-
vid Simon and mystery author
Laura Lippman as keynote speakers
Sunday, June 26, from 1 to 2:30
p-m., part of the Auditorium Speak-
ers Series. Their Baltimore origins
inspire their work—Simon as writer
and producer of the award-winning
shows Homicide and The Wire, and
Lippman as the bestselling author of
mysteries featuring Baltimore P.I.
Tess Monaghan and books What the

Dead Know (Morrow, 2007) and Life
Sentences (Morrow, 2009). Simon
also brings unique insight on the
conference host city, New Orleans,
from his current work on the TV
drama Treme.

C.J. Cherryh, award—winning
author of more than 30 novels, and
Brandon Sanderson, New York
Times bestselling author of The Hero
of Ages (Tor, 2008) and Warbreaker
(Tor, 2009), comprise the Science
Fiction/Fantasy Panel, Monday,
June 27, from 10:30 to 11:30 a.m.

Jeff Jarvis, author of What Would
Google Do? (Collins Business, 2009),
is the final Auditorium Series speaker
Monday, June 27, from 1 to 2 p.m. He
blogs about media and news at
Buzzmachine.com and is associate
professor and director of the Interac-
tive Journalism Program and the New
Business Models for News project at
the City University of New York’s
Graduate School of Journalism.

Division presidents shine
In addition to the PLA President’s
Program with David Simon and
Laura Lippman, the following pro-
grams are being hosted by division
leaders.

American Association of School
Librarians (AASL)—Nancy Ever-
hart: “Life is What You Make It—
Seize the Day!” with Sally Karioth.
First Lady Laura Bush asked
Karioth, an expert on grief, loss,
and trauma, to help restock books
for children that dealt with respons-
es to trauma and loss following Hur-
ricane Katrina. Saturday, June 25,
from 10:30 a.m. to noon.

Association of College and Re-
search Libraries—Lisa Hinchliffe:
“From Idea to Innovation to Im-
plementation: How Teams Make It
Happen,” with Jason Young, author
of Culturetopia: The Ultimate High-
Performance Workplace (BetterWay,
2008) and president of LeadSmart.
Young will share his perspectives on
the importance of identifying and
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developing the essential factors that

impact performance for any team or
organization: leadership principles,
management practices, alignment,
and employee behavior. Saturday,
June 25, from 10:30 a.m. to noon.
Association of Library Collec-
tions and Technical Services—Cyn-
thia Marie Whitacre: “Economic
Reflections on Libraries,” with
Paul Courant, university librarian
and dean of libraries, Harold T.
Shapiro Collegiate Professor of
Public Policy, Arthur F. Thurnau
Professor, professor of economics,
and professor of information at the
University of Michigan. Monday,
June 27, from 10:30 a.m. to noon.
Association for Library Service to
Children (ALSC)—]Julie Corsaro:
“How Libraries Can Best Service
Special Needs Patrons, Especially
Those with Autism Spectrum Dis-
orders,” with Dr. Ricki Robinson, a
leader in developing multidisci-
plinary treatment plans for children
with ASD and author of Autism Solu-
tions (Harlequin, 2011). She will join
authors Cynthia Lord and Francisco
X. Stork, whose young adult novels
have humanized these disorders. and
Patricia Twarogowski, a librarian
recognized for her effective pro-
gramming for special needs chil-
dren, in a panel discussion. Monday,

June 27, from 8 to 10 a.m.

Join Association of Library
Trustees, Advocates, Friends, and
Foundations (ALTAFF) President
Rod Gauvin as he hosts bestselling
writer Marilyn Johnson, author of
This Book Is Overdue! How Librarians
and Cybrarians Can Sayve Us All
(Harper, 2010). A book signing will
follow. Monday, June 27, from
10:30 a.m. to noon.

Association of Specialized and
Cooperative Library Agencies—Di-
ana Reese: “E-books: The Conver-
sation Continues.” Join the
continuing conversation regarding
the issues and solutions surround-
ing e-books with publishers, librar-
ians, authors, vendors, and
devicemakers. Sunday, June 26,
from 10:30 a.m. to noon.

Library and Information Tech-
nology Association (LITA)—Karen
Starr: “Building the Future: Ad-
dressing Library Broadband Con-
nectivity Issues in the 21st
Century,” with Robert Bocher of
the Wisconsin State Library, who
will explore the broadband land-
scape and how ALA is working with
Internet 2 to address the broadband
needs of libraries, schools, and
higher education. Sunday, June 26,
4-5:30 p.m.

Library and Leadership Manage-

The Auditorium Speakers Series
continues June 25 through June
27. Auditorium Speakers series
guests include (top from left):
mystery panelists J.A. Jance with
Harlen Coben; Jeff Kinney; Wiliam
Joyce; and Siva Vaidhyanathan,
June 25 . Also (bottom from
left): Brooke Gladstone; David
Simon with Laura Lippman,
hosted by PLA President Audra
Caplan, June 26; and science
fiction/fantasy panelists Brandon
Sanderson; and Jeff Jarvis, June
27. Other scheduled speakers
not pictured are: Daniel Ellsberg,
June 26, and C.J. Cherryh, June
27.

ment Association—Gail Kennedy
will host Tim Duggan, landscape ar-
chitect, American Society of Land -
scape Architects, Saturday, June 25,
from 8 to 10 a.m. He is developing
the Sustainable Landscapes program
for the Make It Right Foundation
based in New Orleans, a pro-bono
initiative to bring affordable, green,
storm-resistant homes to 150 Lower
9th Ward families.

Reference and User Services As-
sociation (RUSA)—Barry Trott:
“Marketing Reference on a Dime.”
The program will consist of five to
six brief presentations on successful
initiatives for marketing reference
services, followed by questions and
table discussions. Saturday, June
25, from 1:30 to 3:30 p.m.

Young Adult Library Services As-
sociation (YALSA)—Kim Patton:
YALSA Membership Meeting/Pres-
ident’s Program featuring authors
Paul Volponi and Richard Peck, who
will provide ideas for rethinking how
librarians serve teens. Monday, June
27, from 1:30 to 3:30 p.m.

Programs aplenty

In addition to the programs men-
tioned above, Annual Conference
offers a wealth of opportunities to
satisfy multiple interests. To help
librarians who present cultural and
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community programs and events
decide what to attend, ALA’s Public
Programs Office has launched a new
online resource, the Programming
Librarian’s Guide to Annual Confer-
ence. The project is funded by a
grant from the Institute of Museum
and Library Service (IMLS).

A sampling of programs includes:
“Effective Library Services for
Older Adults Seeking Employment

and Volunteer Opportunities” will
be held Friday, June 24, from 8 a.m.
to noon. Speakers include: Susan
Hildreth, director, IMLS; Carol Cre-
cy, director, Center for Communica-
tions and Consumer Affairs, U.S.
Department of Health and Human
Services Administration on Aging;
Emily Allen, vice president, Impact
Programs, AARP Foundation; and
Betty M. Ruth, president, National
Association of RSVP Directors.
ALTAFF will host “Celebrating
Southern Writers” Saturday, June
25, from 1:30 t0 3:30 p.m., with
Kevin Wilson, author of The Family
Fang (Ecco, 2011); John Hart, whose
books have been translated into 26
languages and published in more
than 30 countries; Kathleen Kent,

author of The Heretic's Daughter (Lit-
tle, Brown, 2008); Jennifer Niven,
author of Velva Jean Learns to Drive
(Plume, 2009); Tayari Jones, author
of Leaving Atlanta (Warner, 2002);
and Pat MacEnulty, author of Wait
Until Tomorrow: A Daughter’s Memoir
(Feminist Press, 2011.

“Tales from the Heart: Literary
Memoirs,” Saturday, June 25, from
410 5:30 p.m., with Wendy Mc-
Clure, author of The Wilder Life: My
Adyentures in the Lost World of Little
House on the Prairie (Riverhead,
2011); Margaux Fragoso, author of
Tiger, Tiger (Farrar, 2011); Theresa
Weir, a USA Today bestselling author
of 19 novels; Brianna Karp, author
of The Girl’s Guide to Homelessness: A
Memoir (Harlequin, 2011); and Ra-
chel Hadas, author of Strange Rela-
tion: A Memoir ofMarriage, Dementia,
and Poetry (Paul Dry, 2011). The pro-
gram is hosted by ALTAFF.

The annual Literary Tastes Break-
fast, Sunday, June 26, from 8 to 10
a.m., will feature Guy Gavriel Kay,
author of Under Heaven (Roc, 2010),
and Judith Shulevitz, author of The
Sabbath World: Glimpses of a Different
Order of Time (Random, 2010). Hosted

VIRTUAL CONFERENCE

ttend Annual Conference right

from your personal computer
during ALA's Virtual Conference,
a full series of 11 interactive web
sessions on Wednesday, July 13,
and Thursday, July 14, after the
2011 Annual Conference in
New Orleans. The conference will
begin at 11 a.m. EST/8 a.m. PST
each day and end at 5 p.m. EST/
2 p.m. PST.

Interact with speakers and
other attendees during each of
these hour-long sessions on a vari-
ety of exciting topics. Each day will
start with a keynote speaker and

include various sessions plus an
optional author lunch. All sessions
will be one hour in length, with
the exception of the author lunch,
which will be 30 minutes, followed
by 30 minutes of downtime for the
attendees.

Attend individually or with a
group for a great bargain in con-
tinuing education. The cost is $60
for individuals and $300 for up to
15 IP addresses to share among
employees, branches, or depart-
ments. For more information, con-
tact Alicia Babock at ababcock@
ala.org or 312-280-3229.

by RUSA’s Collection Development
and Evaluation Section. Tickets start
at $50 for RUSA members.

“Mystery and Horror @ your
library,” hosted by ALTAFT, takes
place Sunday, June 26, from 10:30
a.m. to noon, featuring C. S. Har-
ris, pseudonym for bestselling au-
thor Candice Proctor; Erica
Spindler, a New York Times bestsell-
ing author; Bill Loehfelm, author of
Fresh Kills (Putnam’s, 2008); S. J.
Watson, author of Before I Go to Sleep
(Harper, 2011); and Cammie Mc-
Govern, who was a Stegner Fellow at
Stanford University.

James K. Bartleman, former lieu-
tenant governor of Ontario, Canada,
and author of the recently published
young adult novel As Long as the Rivers
Flow (Knopf Canada, 2011), will join
the Committee on Rural, Native, and
Tribal Libraries of All Kinds for
“Raisin’ Readers: Improving Liter-
acy for Rural Children and Youth,”
Sunday, June 26, from 1:30 to 3:30
p-m. The program is cosponsored by
the Committee on Literacy.

ALTAFF’s “First Author, First
Book,” Sunday, June 26, from 1:30
to 3:30 p.m., will include Bob Gra-
ham, former governor of Florida,
who served 18 years in the U.S. Sen-
ate; Rebecca Makkai, author of The
Borrower (Viking, 2011); Jon Mi-
chaud, head librarian at The New
Yorker and author of When Tito Loved
Clara (Algonquin, 2011); Ellen
Bryson, author of The Transforma-
tion of Bartholomew Fortuno (Holt,
2010); Eleanor Henderson, author
of Ten Thousand Saints (Ecco, 2011);
and Neil Abramson, a partnerina
Manhattan law firm and author of
Unsaid (Center Street, 2011).

LITA’s “Top Technology Trends,”
Sunday, June 26, from 1:30 to 3:00
p-m., will continue the division’s
ongoing roundtable discussion
about trends and advances in library
technology by a panel of LITA tech-
nology experts.

“Isn’t it Romantic?” Monday,
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Tayari Jones (far left) is one of several authors featured in ALTAFF’s “Celebrating Southern Writers” program June 25. Other featured
authors during the conference include: Wendy McClure, Erica Spindler, Stephanie Laurens, Eleanor Brown, and comedienne/writer
Paula Poundstone, who will host “The Laugh’s on Us” with (not pictured) Andy Borowitz, Jill Kargman, and Leila Sales.

June 27, from 8 to 10 a.m., hosted
by ALTAFF, will feature Stephanie
Laurens, whose novels are set in Re-
gency England; Robyn Carr, New York
Times bestselling author of more than
4.0 novels; Julie James, author of A
Lot Like Love (Berkley Sensation,
2011); Brenda Jackson, the first Af-
rican-American romance writer to
make the USA Today and New York
Times bestseller lists for the series-
romance genre, and Adrienne Mc-
Donnell, former children’s librarian
and author of The Doctor and the Diva
(Pamela Dorman, 2010).

ALA’s Diversity Council will host
“Diversity Is Everyone’s Business:
Sensitivities in the Workplace”
Monday, June 27, from 10:30 a.m.
to noon.

The New Members Round Table
(NMRT) and the LeRoy C. Merritt
Humanitarian Fund will host a joint
“Reception for a Cause” Sunday,
June 26, from 7:30 to 10 p.m. at
L’Entrepot Gallery, 527 Julia, in the
Gallery District. Refreshments will
be provided.

AASL will celebrate members’ ac-
complishments at the AASL Awards
Luncheon, with New York Times
bestselling author Lauren Myracle,
Monday, June 27, from noon to 2
p-m. The AASL President’s Recep-
tion immediately follows the ticket-
ed luncheon.

ALTAFF’s “Gala Author Tea”
Monday, June 27, from 2 to 4 p.m.,
will feature Nevada Barr, author of
the award-winning mystery series

featuring Anna Pigeon; Eleanor
Brown, author of the bestselling
Weird Sisters (Amy Einhorn Books/
Putnam’s Sons, 2011); Dorothea
Benton Frank, a New York Times
bestselling author; and Susan Wiggs
and Elizabeth Wiggs Mass, a moth-
er-daughter pair who wrote How I
Planned Your Wedding: The All-True
Story of a Mother and Daughter Suryiy-
ing the Happiest Day of Their Lives
(Harlequin, 2010). Joining them
will be bestselling thriller author
Karin Slaughter, who will discuss
the importance of libraries and her
“Save the Libraries” campaign.

Attendees will enjoy tea, finger
sandwiches, and a variety of sweet
treats. A book signing will follow,
with some books given away free
and others available for purchase at
a generous discount. This event is
sponsored by ReferenceUSA, which
will provide all attendees with a
complimentary tote bag. Advance
tickets cost $49 ($45 for ALTAFF
members). Onsite tickets are $55, if
seats are available.

For the fun of it

A number of celebratory events,
some of which are ticketed, will be
held, including gala division and
round table meal events featuring
ALA’s youth media award winners.
These include the Newbery-Calde-
cott-Wilder Banquet, hosted by
ALSC, and the Coretta Scott King
Awards Breakfast, hosted by the
Ethnic and Multicultural Informa-

tion Exchange Round Table’s Coretta
Scott King Book Awards Committee.
Consult the conference program for
specific dates and times. Tickets, if
available, can be purchased in the
Registration Area.

“Many Voices, One Nation”
moves this year to Saturday, June
25, from noon to 1:30 p.m., bring-
ing together writers and artists from
different perspectives while pre-
senting a program of spoken word,
music, and performance art that
celebrates the many unique cultures
sharing one world. The program is
free to conference attendees. Light
refreshments will be served and
celebration attendees are encour-
aged to bring their lunch.

The ALA/Proquest Scholarship
Bash takes place Saturday, June 25,
from 8 to 10 p.m. at the National
World War II Museum. The event is
open to ALA ticketholders only.
Tax-deductible tickets are $35 and
include food, entertainment, and
admission. Visit the Registration
Area to check on availability.

Bookmobile Sunday will be held
in three parts on June 26 from 10:30
a.m. to 3:30 p.m. “Bookmobiles
101" takes place from 10:30 a.m.to
noon, followed by an author lunch
with Margriet Ruurs, award-win-
ning author of several children’s
books, including My Librarian Is a
Camel: How Books Are Brought to Chil-
dren Around the World (Boyd Mills
Press, 2005), from 12:30
to 1:30 p.m. The Annual Parade of
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Bookmobiles ends the series of events
from 1:30 to 3:30 p.m. Luncheon
tickets are $25 and can be purchased
in the Registration area, if available.

The Seventh Annual Book Cart
Drill Team World Championships
will rock the halls Sunday, June 26,
from 4 to 5:30 p.m.

Comedian, writer, and ALTAFF
national spokesperson Paula
Poundstone will headline “The
Laugh’s on Us!” featuring top co-
medians and authors, Sunday, June
26, from 5:30 to 7:30 p.m. Joining
Poundstone will be Andy Borowitz,
creator of the satirical website The
Borowitz Report; Jill Kargman, who
has written for Vogue, Elle, and Town
& Country; and Leila Sales, author of
the forthcoming YA book Past Perfect
(Simon Pulse 2011). Wine and
cheese will be served, and a book
signing will follow. Some books will
be given away free and others avail -
able for purchase at a discounted
price. Advance tickets are $49 ($4.5
for ALTAFF members). Onsite tick-
ets will be $55, if available.

The ALA Awards Ceremony and
Inaugural Banquet takes place
Tuesday, June 26, from 5:30 p.m.
to midnight. All ALA recognition

awards will be presented at a free
special awards ceremony from 5:30
p-m. to 7 p.m., immediately pre-
ceding the Inaugural Banquet, a
ticketed event. The banquet cele-
brates the inauguration of Molly Ra-
phael as she assumes the role of ALA
president. Dinner and entertain-
ment will round out the evening.
Tickets to the banquet are $89 per
person.

Grab the popcorn

The Now Showing @ ALA Film Pro-
gram takes place Friday, June 24,
through Monday, June 27. The fol-
lowing films were on the marquee as
of mid-May:

Mine (2009) is a documentary about
the essential bond between humans
and animals, set against the backdrop
of one of the worst natural disasters in
modern U.S. history: Hurricane Ka-
trina. Friday, June 24, 8 p.m.

Dance your cares away with a selec-
tion of episodes from Jim Henson’s
classic 1980s television series Fraggle
Rock. Stop by the Archaia Entertain-
ment booth (#1654) for free copies of
Fraggle Rock comics and discounted
copies of Fraggle Rock graphic novels.
Saturday, June 25, noon.

NEED A JOB, GET A JOB

he ALA JobLIST Placement

Center, provided by the Office
for Human Resource Development
and Recruitment, will be open Sat-
urday, June 25, and Sunday, June
26, from 9 a.m. to 5 p.m. Orienta-
tion takes place Saturday, June 25,
at 8:30 a.m.

All services and career work-
shops are free to job seekers, who
should register and search for jobs
on JobLIST. Registration is not
required but is recommended, and
will give employers access to your
résumé information. Placement

workshops and recruiters who will
be at conference will be listed on
the Career Resources pages of
JobLIST.

Employers who want to post
positions should post them on
JobLIST. Employers who want to
use the interviewing facilities or
review résumés must have an
active ad on JobLIST. Employers
who want a booth in the
Placement Center should
contact Beatrice Calvin at
bcalvin@ala.org or 800-545-2433,
ext. 4280.

ALSC presents the documentary
film Library of the Early Mind (2010),
an exploration of the art and impact
of children’s literature on our kids,
our culture, and ourselves. It fea-
tures nearly 40 prominent authors
and illustrators talking about their
work, its genesis, and its impact. A
panel discussion with film producer
Ted Delaney will follow the showing.
Saturday, June 25, 8 p.m.

Witchblade is the story of New
York detective Sara “Pez” Pezzini,
whose search for justice brings her
into contact with the Witchblade, an
ancient, intelligent, living weapon
so powerful it can battle Earth’s
darkest evil forces. Sunday, June
26, noon.

Faubourg Tremé: The Untold Story of
Black New Orleans (2008), reflects
the tortuous path taken by African-
American history over the centu-
ries. Sunday, June 26, 2:30 p.m.

Visit the world of Thra with a
screening of the classic 1982 film
The Dark Crystal to raise awareness
about the upcoming three-volume
collection of all-new, original Dark
Crystal graphic novels. Stop by the
Archaia Entertainment booth
(#1654) for free Dark Crystal
graphic novel promotional posters
while they last. Sunday, June 26,
5:30 p.m.

ALA’s Social Responsibilities
Round Table’s Feminist Task Force
and Women Make Movies present
Pink Saris (2010) by director Kim
Longinotto, an unflinching and of-
ten amusing look at a group of un-
likely political activists in India and
their charismatic leader. Sunday,
June 26, 8 p.m.

Comic Book Literacy (2010) is a
documentary showcasing comic
books as a way to inspire a passion
for reading in both children and
adults. Monday, June 27, noon.

Consult the final program book
for room locations. Updates will
also be available via the show daily
Cognotes. 1l —P.A.G.
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Magical Meals

A dining guide to New Orleans

fter Hurricane Katrina,
some people wondered if
New Orleans was worth

rebuilding and said, “Sure the
food is good, but can’t you just
take the recipes and start all over
in another city?” But to under-
stand why generations of people
have found dining in New Orleans
such an enchanting experience,
you really must understand the
culture of this city. The food in
its own right is amazing, to be
sure. But it is not just about the
food. It is also the music, the
history, the architecture, the
creativity, and the quirky, gra-
cious people that make eating

in New Orleans an experience
unique to this magical city.

And I should know. I am married
to “The Man Who Ate New Orleans.”
My husband is on a quest to eat at
every independently owned restau-
rant within the city limits. In the
five years that we have lived in New
Orleans, he has eaten at about 700

PRICE
GUIDE

verage price per person

for entree without appe-

tizer, drinks, or tax.

B Under $10
B $10-20
$ES. e $20-35
$55S. $35 and up

by Kathy Cannata

Dining room at Liike in the Central Business District.

so far, and has just a handful left.
What started as a desire to sample a
wide variety of cuisine turned into
an amazing journey and exploration
of the fascinating culture and histo-
ry of New Orleans.

Through this experience I have
truly come to love and appreciate the
amazing variety and creativity that
makes up New Orleans cuisine. In
compiling this list of restaurants to
recommend, the most difficult task
was deciding what to leave out.

New Orleans is truly a city of
neighborhoods, so that is how I
have organized our tour. I have
limited the field to the seven areas
closest to the convention center
and most accessible by walking,
streetcar, or public bus. The New
Orleans Convention and Visitors
Bureau may also be helpful for ob-

taining local maps and other infor-
mation.

Dining attire in New Orleans is
generally very casual at all but the
fanciest spots. For dinner, particu-
larly with larger groups, I'd recom-
mend calling ahead for reservations.
A few places are cash-only and have
been noted as such.

Price estimates are per person for
an entrée and do not include appetiz-
ers, desserts, beverages, or sales tax.

Warehouse District
Stretching from Magazine Street to
the river, and from Race Street to
Poydras. This is the area in which
the convention center is located.
Adjacent to the port, this district
was largely old warehouses, repur-
posed now as funky music clubs,

Photo: Besh Restaurant Group




bars, apartments, and eateries.

There are about 40 restaurants here,

in a range of styles and prices.

A Mano

Handmade pastas, house-cured sa-
lami, and the finest locally grown
herbs make this a favorite with lo-
cals. This is rural Italian food at its
very best. 870 Tchoupitoulas. 504:-
208-9280. www.amanonola.com. L
Fri., D Mon.—Sat. $$$.

American Sector

Chef John Besh is a true hero in this
city, aggressively investing in new
ventures after Katrina when weaker
souls nervously hedged their bets.
His newest, located inside the as-
tounding National World War I1
Museum, manages to be modern
and hip, and yet still echo the 1940s
design vibe. Creative offerings in-
clude a muffuletta (a local Italian
sandwich) made with artichokes in-
stead of olives. Sometimes my fam-
ily will come by here at night and
get the Peppermint Pattie desserts
to go and eat them on the patio out-
side. 945 Magazine St. (enter on
Andrew Higgins Drive). 504-528-
194.0. www.nationalww2museum
.org/american-sector/. L, D daily.

$$.

Cochon Butcher

House-cured meats and killer sand-
wiches make this a casual favorite.
930 Tchoupitoulas. 504-588-7675.
www.cochonbutcher.com. L daily, D
Mon.—Sat. $$.

RioMar

Chef Adolfo Garcia believes in
keeping things simple, letting the
excellent, fresh ingredients stand
for themselves. The resulting light,
Spanish-influenced, seafood-cen-
tric dishes are just so good. This is
probably the city’s favorite place for
tapas. 800 S. Peters. 504-525-3474.
www.riomarseafood.com. L. Mon.—

Fri., D Mon.—Sat. $$$.

Tapas at RioMar.

Central Business District
(“American Sector”)

The Central Business District, or
GBD, is the high-rise downtown
area roughly contained by Route 10,
Route 90, Canal Street, and the riv-
er, with a portion of its riverside
carved out for the Warehouse Dis-
trict. Historically this had been
called the American Sector, to dis-
tinguish it from the formerly
French part of town. Of the 80 res-
taurants in this neighborhood,

here are a few gems:

Herbsaint

When chef Donald Link won the
James Beard Best Chef Award for the
South in 2007, some people won-
dered why it took so long to honor
him. One meal here should have
sealed it. Gourmets swoon over
things like the duck leg confit and
the crab meat and watermelon gaz-
pacho, but I love the simple gumbo,
made with a dark roux. 701 St.
Charles Ave. 504:-524-4114.. www
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Eggs Stanley, a favorite at Stanley in the French Quarter.

.herbsaint.com. L Mon.—Fri., D

Mon.—Sat. $$$.

Liuke

Alsatian French dishes, with some
German and Northern Italian
touches. This place has a sophisti-
cated but fun feel with antique ceil-
ing fans, tin ceilings, and inlaid
wood floors. The cochon de lait
sandwich (a juicy local pork dish)
and the oyster salad with avocado
just might convince you to move to
New Orleans. 333 St. Charles Ave.

504-378-2840. www.lukenewor
leans.com. B, L, D daily. $$$.

MiLa

Chefs Slade Rushing and Allison
Vines-Rushing are a husband-and-
wife team from Mississippi and Loui-
siana, respectively, so the restaurant’s
name is a hybrid of their home states.
She was named the James Beard Ris-
ing Star Chef of the Year in 2004. The
five-pouched-oyster appetizer is
amazing, and the vanilla bean rice
pudding is the best I have ever eaten.

And at $20, the three-course lunch is
abargain. 817 Common St. (in the
Pere Marquette Hotel). 504-412-
2580. www.milaneworleans.com. L
Mon.—Fri., D Mon.—Sat. $$$.

French Quarter
(“Vieux Carré”)

Settled in 1718, this is the first
neighborhood of New Orleans. Itis
contained by Esplanade, Canal,
Rampart, and the river. There are
more than 130 restaurants here, and
most are excellent (but beware of
tourist traps in this hood).

Acme Oyster House

I never liked oysters until moving to
New Orleans. But people around here
prize their salty bivalves, and ever
since I gave them another try at Acme
I've been hooked. Acme is just about
everyone’s favorite, though, so get
here early or prepare to wait in a very
long line. My family loves the char-
grilled oysters—placed directly in the
coals and cooked in their shells. A
dozen never seems enough, but I also
sop up lots of the cheesy butter with
the great French table bread. The raw
oysters are first-rate also. The best
seats in the house are at the marble
countertop bar, where you can get a
close-up view of the shucker’s floor
show. 724 Iberville. 504-522-5973.
www.acmeoyster.com. L,D daily. $$.

Antoine’s

Antoine Alciatore founded his res-
taurant in 1840, shortly after arriving
from France. Today it is still run by
his descendants, making it the oldest
restaurant in America owned by a
single family. Six U.S. presidents, a
pope, and countless celebrities have
dined here. The menu used to be en-
tirely in French, but recently they
started accommodating Americans
with some English translations. Re-
quired eating is the Oysters Rocke-
feller, which was invented here in




Commander’s Palace.

1889. Antoine’s also invented my all-
time-favorite egg dish, Eggs Sardou.
713 St. Louis. 504-581-4422. www
.antoines.com. L, D Mon.—Sat., jazz
brunch Sun. $$$$.

Arnaud’s

Founded in 1918 by a French native,
this is a shrine to golden-age French
Quarter restaurants that still deliv-
ers a great meal. Start at the French
75 bar with its eponymous cham-
pagne-based signature cocktail. Af-
ter your meal, ask to have the
flaming café brulot made in front of
you; it is high performance art. 813
Bienville. 504:-523-5433. www.arn
audsrestaurant.com. D daily, jazz
brunch Sun. $$$$.

Café Amelie

I'love the courtyard, which is one of
the city’s very best. The food is ex-
cellent also. 912 Royal. 504-412-

8965. www.cafeamelie.com. L, D
Thu.—Sat., brunch Sun. $$$.

Café Du Monde

No menu here—just great coffee and
the best beignets (French donuts) in
town. Café Du Monde is one of the
rare places loved by locals and tour-
ists with the same intensity. A cen-
tury before most cities had coffee
shops, this was a place to drink café
au lait and hold court on the patio
for hours at a time. 800 Decatur.
504-525-4544. www.cafedumonde
.com. Open 24/7. $. Cash only.

Central Grocery

This is the place where Sicilian im-
migrants invented the muffuletta in
1906. The lines can be long, but they
move fast. The sandwiches are
worth the wait, and always served
to-go. 923 Decatur. 504-523-1620.
9 a.m.—5 p.m., Tues.—Sat. $.

Clover Grill

Where else but New Orleans can
you find a gritty little diner where
the waiters dance and sing show
tunes? 900 Bourbon. 504-598-
1010. www.clovergrill.com. Open

24/17. $.

Croissant d’Or

New Orleans has a lot of truly won-
derful patisseries, but this is my fa-
vorite. The setting is unbeatable,
with stained glass and ancient
painted plaster crown molding. Still
intact are the 19th-century green
mosaic tiles on the sidewalk outside
differentiating the “ladies’ en-
trance from the “gentlemen’s.” 617
Ursulines Ave. 504-524:-4663. B, L
Wed.—Mon. $.

Green Goddess

I'm normally with Fran Lebowitz:
“Brown rice is ponderous, chewy,
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The author at Green Goddess's outdoor courtyard.

and possessed of unpleasant reli-
gious overtones.” But this place
makes me want to go vegetarian more
often! (Although it does have some
great meat dishes too.) After a few
days of heavy New Orleans food, full
of rich creams and butter, you may
want a light cleanse at this place. 307
Exchange Place. 504-301-3347.
www.greengoddessnola.com. L
Wed.—Mon., D Thu.—Sun. $$.

Louisiana Bistro

This is a small, unassuming place
with an utterly forgettable name, but
youwill never forget your meal here.

For the three-course “Feed Me!” the
chef asked us a few questions and
then we trusted him to surprise us.
He brought crawfish beignets,
swordfish over greens with pot li-
quor, and buffalo short ribs—truly
amazing. 337 Dauphine. 504-525-
3335. www.louisianabistro.net. D

Wed.—Sun. $$$.

Napoleon House

This restaurant has been run by the
Impastato family, who make some
solid comfort foods, since 1914. The
building dates from 1797, and was
once offered as a refuge for Napo-

leon Bonaparte. (He never made it.)
500 Chartres. 504-524-9752. www
.napoleonhouse.com. L Mon.—Sat.,
D Tue.—Sat. $.

Palm Court

Areal-deal jazz club. Think Preser-
vation Hall, but more lively. After
more than 20 years in business, the
owner, Nina Buck, still dances, talks,
and emcees all night. The music is
better than the food, but we loved the
extra-spicy bread pudding. 1204 De-
catur. 504:-525-0200. www.palm
courtjazzcafe.com. D Wed.—Sun. $$.

Stanley

Stanley looks out onto the back of
gorgeous Jackson Square and offers
some of the finest breakfast food
anywhere. A favorite is the Eggs
Stanley: two eggs over Canadian ba-
con and five plump fried Gulf oys-
ters, on a toasted English muffin
with hollandaise sauce. 547 St. Ann
St. 504-587-0093. www.stanleyres
taurant.com. B, L, D daily. $$.

Verti Marte

Last year, this deli burned down,
and people all over town stayed
home from work to mourn. Now re-
opened, it looks like just a modest
corner grocery, a little gritty, in a
residential section of the Quarter.
But it serves some of the best sand -
wiches on earth. 1201 Royal St. 504:-
525-4767. Open 24/7. $.

Garden District

Between Louisiana and Jackson Av-
enues, and St. Charles and Maga-
zine. This neighborhood was built
mostly in the 1830s through 1890s
and is still largely preserved. John
Goodman, Sandra Bullock, Nicolas
Cage, and others call this home be-
cause of its charm, including its
restaurants. A few standouts:

Bulldog Pub

Fifty beers on tap, a great courtyard,




and some mean chili cheese waffle-
fries. 3236 Magazine. 504-891-
1516. bulldog.draftfreak.com. L
Fri.—Sun., D daily. $.

Commander’s Palace

This perennial top table in New Or-
leans deserves its reputation with
tourists and locals alike. Paul Prud-
homme and Emeril Lagasse both got
their starts here. The owners spent
roughly $6 million on renovations
and improvements before reopening
ayear after Katrina. The restaurant
has operated in the same building
since 1880, but was bought by the
famed Brennan family in the 1960s. 1
have never had better service or food

anywhere else. 1403 Washington Ave.

504-899-8221. www.commanders
palace.com. L Mon.—Fri., D daily,
jazz brunch Sat.—Sun. $$$$.

La Divina Gelateria

The best gelato in the city, and ex-
cellent Italian sandwiches too. 3005
Magazine. 504-342-2634. www
Jadivinagelateria.com. L, D daily. $.
A French Quarter location at 621 St.
Peter serves gelato made here, with
lunch and dinner daily, and break-
fast Friday—Sunday.

Lower Garden District
This neighborhood is a little grittier
than the Garden District and a bit
closer to the convention center. It
starts at Jackson Avenue and ends at
Race.

Juan’s Flying Burrito

The most creative, edgy Mexican
joint in the city. The bacon azul que-
sadilla rocks (but is extra-rich with
blue, jack, and cheddar cheeses,
beef, mushrooms, and onions).
2018 Magazine. 504:-569-0000.
www.juansflyingburrito.com. L, D
daily. $.

Surrey’s
The best breakfast spot in the city,

with a great juice bar too. I usually get
the egg sandwich on the city’s best ba-
gel. My husband gets the pain perdu—
French toast made with French bread
and often injected with a flavored
whipped cream. 1418 Magazine. 504:-
524-3828. www.surreyscafeandjuice
bar.com. B, L daily. $. Cash only.

Faubourg Marigny
Downriver of the Quarter, starting at
Esplanade.

Praline Connection

Areal neighborhood café with au-
thentic New Orleans dishes for over
20 years. There’s a dedicated praline
shop as well, just next door. 542
Frenchmen. 504-943-3934. www
.pralineconnection.com. L, D daily.

$3.

Snug Harbor

One of the best jazz clubs in America
also serves the city’s best burgers.
626 Frenchmen. 504:-949-0696.
www.snugjazz.com. D daily. $$.

Uptown

Between Broadway and Louisiana
Avenue, and from the Mississippi
River to Claiborne Avenue. The
home of Audubon Park and Tulane
and Loyola universities, this neigh-
borhood has architecture dating
mostly from 1870-1920. In addition
to the eateries, you will want to find
time to enjoy the unique shops and
boutiques along Magazine Street.

Bouligny Tavern

Though it calls itself a tavern, this is
primarily a fine wine bar. Two-time
James Beard nominee John Harris
opened this next door to his excellent
Lilette (www.liletterestaurant

.com), making this sort of the Uptown
version of the French 75/Arnaud’s
pairing. The small plates are crazy
good. 3641 Magazine. 504-891-1810.
www.boulignytavern.com. D daily. $$.

Creole Creamery

The best ice cream shop on the
planet. Try the balsamic strawberry,
the Creole cream cheese, or the
chocwork orange. 4924 Prytania.
504-894-8680. www.creolecream-
ery.com. Noon—10 p.m. Sun.—Thu.,
noon—11p.m. Fri.—Sat. $. Cash
only.

Dick and Jenny’s

The real reason to come here is the
bold Creole dishes. But the decor is
also notable: To raise start-up mon-
ey, the founders made individual -
ized plates that still decorate the
walls for their first customers. You
could spend all night looking at this
dinner-plate Louvre. 4501 Tchoupi-
toulas. 504-894-9880.
www.dickandjennys.com. L Tue.—
Fri., D Mon.—Sat. $$$.

Ignatius Eatery

Our all-time-favorite casual place for
authentic New Orleans food. Get the
best roast beef po” boy in town, with a
side of the bacon and sour cream po-
tato salad. 4200 Magazine. 504-896-
2225. L, D Wed.—Mon. $$.

La Boulangerie

An authentic French bakery, with
pastries and breads unmatched this
side of Paris and first-rate soups
too. 4600 Magazine. 504:-269-3777.
B, L daily. $.

Mahony’s

In NOLA they used to call an oyster
po’ boy a “Peacemaker.” The story
goes that if a husband stayed out late
and was afraid his wife would be an-
gry when he came in, on the way
home he would get her a big, juicy
oyster po’ boy as a peace offering.
The Mahony Peacemaker would
calm my anger any time, with whole
bacon slices, cheddar, and fried
oysters. It’s Mardi Gras in your
mouth. 3454 Magazine. 504-899-
3374. www.mahonyspoboys.com. L,

D Mon.—Sat. $—$$. 1
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The Best in
Library Branding

Winners of the 2011 John Cotton Dana Library Public
Relations Award wow judges and their communities

he John Cotton Dana Li-
brary Public Relations
Award (JCD) turned 65

years old this year and celebrated
this milestone with the Midwin-
ter announcement of the 2011
winners. Five vibrant
libraries demonstrated inno-
vative, outstanding marketing
strategies in campaigns ending
in 2010: Anythink Libraries of
Adams County, Colorado; Ed-
monton (Alberta) Public Library;
Loudoun County (Va.) Public
Library; University of Califor-
nia/Santa Cruz Library; and
Worthington (Ohio) Libraries.
With continuous support from
the H. W. Wilson Company since
1946, the JCDs are the longest-run-
ning sponsored awards given by the
American Library Association. The
winners will be honored at a recep-
tion at the 2011 ALA Annual Confer-
ence in New Orleans, June 23—28,
and each will receive a $5,000 grant
from the H. W. Wilson Foundation.
The contest is administered by the
Public Relations and Marketing Sec-
tion of ALA’s Library Leadership
and Management Association.

The dough of Deadheads

Many academics consider JCD a
public library award. However, the
University of Galifornia/Santa Cruz
Library wowed the judges with a
fabulously successful campaign to
build a Grateful Dead archive.

The library received an $8 million

by Judith Gibbons

A pop-up inside a faux record-album cover evokes the DeadHead experience, leaving
the fundraising pitch to literature stashed inside the “record” sleeve.

donation of comprehensive Dead-
head memorabilia from surviving
band members. However, funds were
needed to catalog the collection and
make it available to the public. The
university developed three goals: to
reach out with targeted fundraising,
to achieve “academic and cultural
credibility” for the collection, and to
build a Facebook fan base. A unique
collector’s item, a faux vinyl-album
sleeve (whose overall presentation
earned the nickname of “the Grateful
Dead pizza box”) was sent to selected
potential donors. The label noted:
“The Music, The Memorabilia. All
We Need Now Is the BREAD.” A sing-
ing pop-up centerfold housed a hard
drive with a catalog of 200 Grateful
Dead songs. Approximately 25 do-

nors jumped at the opportunity to
participate at the $5,000-$35,000
level. Campaign highlights included
amajor exhibit at the New York His-
torical Society, accompanied by tie-
dye-designed lights atop the Empire
State Building and phenomenal
mainstream media press coverage.

The archive has reached over
150,000 people, garnered more than
50,000 Facebook friends, and raised
an astounding $1,379,674 in dona-
tions.

Anythink, anytime
“Anythink” is the revolutionary
Rangeview Library District in Ad-
ams County, Colorado. A winning
tax levy positioned this traditional
20th-century library for 21st-cen-




Photo: Taina Lagodzinski

tury superstardom. Total rebrand-
ing, coupled with a vigorous
customer service policy, increased
the number of active cardholders by
18%. The library was energized by a
manifesto noting that staff, trustees,
and volunteers are: “Part Wizard,
Part Genius, Part Explorer.” This
wasn't just bureaucratic mumbo
jumbo. A whopping 42% increase in
visits, coupled with a 67% increase
in circulation, also garnered Ran-
geview a 2010 National Medal for
Museum and Library Service from
the Institute of Museum and Library
Services.

Spread the words

Many libraries subcontract market-

ing and often abdicate campaign re-
sponsibility to consultants. Alberta’s
Edmonton Public Library is a proto-
type for sensible integration of out-

sourced and in-house marketing.

A dynamic rebranding featured a
stylish new logo and a catchy slogan.
“Spread the Words” took the library
to the streets with an innovative
guerilla marketing campaign com-
plete with a “flasher” in a trench
coat who walked around town and
flashed alibrary T-shirt. Director
Tina Thomas was pleased that, in a
post-campaign survey of approxi-
mately 2,800 individuals, over 75%
of respondents agreed that they pre-
ferred the new brand and logo. A
video on Edmonton Public Library’s
YouTube page featured empowered
staff touting the campaign.

Find yourself here

Ohio’s Worthington Libraries also
won for a distinctive rebranding ef-
fort called “Find Yourself Here” that
informed patrons that “No matter
what you're looking for, you can find
it at Worthington Libraries!” From
social media to library gear to print,
the library was positioned as an ex-
citing and inviting destination.
Worthington Libraries moved from
inconsistent marketing to a clearly

defined contemporary look. Through
total branding of all library commu-
nications—including print, electron-
ic, and social media, community
engagement, and staff support—the
campaign has been effective in posi-
tioning the library as not only a
source for information, but as an in-
viting destination with something for
everyone. Bright graphics, a positive
attitude, and a sense of community
laid the groundwork for this success-
ful campaign. Leaving nothing to
chance, a staff communications
manual clearly articulated appropri-
ate use of the brand. Impressive sta-
tistical results capped the award. The
evaluation noted that the number of
registered borrowers increased 23%
and website traffic increased 16%.

The ultimate poetry slam
Many libraries have done “One Book
One Community” programs. Loud-
oun County (Va.) Public Library
both expanded and targeted the
concept with a year dedicated to po-
etry, called “Try Poetry 2010.”
Breaking boundaries, the library
encouraged the residents of the
fastest-growing community in the
nation to keep reading until—to
paraphrase Emily Dickinson—they
found a poem that made them feel as
if the tops of their heads were taken
off and their bodies were so cold no
fire could ever warm them. There
were lots of live poetry events fea-
turing local artists and community
members, as well as multi-award-
winning author Nikki Giovanni. A
Washington Post feature showcased
library Poet-in-Residence Kwame
Alexander leading high school stu-
dents through the publication of
their work. Community members
shared favorite poems in a variety of
languages both in person and on
YouTube. Residents in the Loudoun
County Juvenile Detention Center
were also an integral component of
the program that celebrated the
“borderless conversation” of poetry.

Find bacon

The cookbook collection is featured on
one of a series of posters promoting

all the intellectually delectable “finds”
available at Worthington (Ohio) Libraries.

Atotal of 110 poetry programs were
presented in the community.

Winners all

There have been many memorable
entries over JCD’s 65 years. A small-
town Texas librarian perched on the
courthouse roof seeking increased
funding. ZZ Top serenading students
at an academic library. Garfield the
cartoon cat becoming an official ele-
mentary school mascot with per-
mission of creator Jim Davis.

In 2011, rebranding is in and
large galas, grand openings, and
lavish programs are out. Staffs and
supporters sported logo T-shirts
and caps that built morale and sold
the brand.Libraries relied on every-
thing from word-of-mouth market-
ing to social media to position their
libraries and capture market share.
The five very different libraries cho-
sen for this year’s John Cotton Dana
Library Public Relations Award all
offered clearly articulated, ground-
breaking examples of library mar-
keting that fit the tone for 2011. 1l
JUDITH GIBBONS is a judge for the
John Cotton Dana Library Public Rela-
tions Awards.

75 americanlibrariesmagazine.org | may/june 2011



-
-
o
1

[
c
S
<
>
©
€
o
I
o
[
£
N
©
o
©
£
wn
4]
=
©
2
2
=
©
v
=
]
£
©
O
N~

PEOPLE | Announcements

Currents

B In March Maxine Allen
retired as director of the
McCune Osage Township
(Kans.) Library.

B April Anderson was
appointed university ar-
chivist for the Dr. Jo Ann
Rayfield Archives at I1li-
nois State University in
Normal on April 11.

B March 25 Doug Bean
retired as director of Mid-
dletown (Ohio) Public
Library.

B September | Jean Berg
will retire as director of
Barry-Lawrence Regional
Library in Monett, Mis-
souri.

B Michelle Cervantes
became director of Round
Rock (Tex.) Public Library
March 16.

B In March Alyssa Cle-
land became director of
Angie Williams Cox Public
Library in Pardeeville,
Wisconsin.

B Carrie Cooper has been
appointed dean of univer-
sity libraries at the Gollege
of William and Mary in
Williamsburg, Virginia, ef-

fective August 1.

B Susan Covington re-
tired as manager of the El
Dorado Hills branch of El
Dorado County (Calif.)
Library March 31.

B Effective June 1 Steph-
anie Dennis will become
director of the Carmi (I11.)
Public Library.

B June 30 Gale Etschma-
ier will become dean of
library and information
access at San Diego State
University.

B Diane Fulkerson
joined the University of
South Florida Polytechnic
Library in Lakeland as ed-
ucation and social scienc-
es librarian April 1.

H July I Susan Gibbons
becomes Yale University
Librarian in New Haven,
Connecticut.

B April 15 Mary Giunta
was named director of the
Social Sciences Libraries
at Columbia University in
New York City.

B In March Janette Go-
din retired as reference
librarian at Morton (I11.)

CITED

W April 14 Barbara Ford, director of the
Mortensen Center for International Library

Programs at the University of lllinois at Urbana-

Champaign, received UIUC'’s Sheth Distinguished

Faculty Award for International Achievement,

recognizing her work in teaching, research, and

public service in the international arena.

a
Michelle Cervantes Gale Etschmaier

Public Library.

B In March Dottie
Hiebing retired as execu-
tive director of the Metro-
politan New York Library
Council.

B March 31 Georgiana
Huizenga retired as di-
rector of Harris-Elmore
(Ohio) Public Library.

B August 31 Betty Johnson
will retire as director of
duPont-Ball Library at Stet-
son University in DeLand,
Florida.

B Diane Jones retired
May 1 as children’s librar-
ian at Coshocton (Ohio)
Public Library.

B May 1 Tom Jones re-
tired as director of Bis-
marck (N.Dak.) Veterans
Memorial Public Library.
m Effective August 16
Heidi Julien will become
director of the School of
Library and Information
Studies at the University
of Alabama in Tuscaloosa.
B Leora Kemp retired
March 31 as librarian and
archivist at the University
of North Texas at Dallas.

B Inlate March Ruth
Kowal retired as director of
administration and finance
at Boston Public Library.

B David McKay was ap-
pointed executive director
of Boston Public Library
Foundation May 4.

Dottie Hiebing Will Owen

m Carol McKey will re-
tire as director of Morris-
son-Reeves Library in
Richmond, Indiana, Octo-
ber1.

B Donna Miller became
director of the Lucy Rob-
bins Welles Library in
Newington, Connecticut,
April 4.

B March 1 Will Owen be-
came associate university
librarian for technical
services and systems at
the University of North
Carolina at Chapel Hill.

B Kim Potter retired
April 15 as director of
Redford Township (Mich.)
District Library.

W April 4 Bridget
Quinn-Carey became
chief operating officer of
Queens (N.Y.) Library.

B Janet Raven retired
April 1 as librarian of As-
pen Elementary School in
Thousand Oaks, Califor-
nia.

B Cora Mae Reid retired
April 8 after 57 years as
library clerk in the cata-
loging department of the
William R. and Norma B.
Harvey Library at Hamp-
ton (Va.) University.

B August1James Rettig
will become library direc-
tor and associate dean for
information services at
the U.S. Naval Academy in



Annapolis, Maryland.

B In April Maureen
Slane retired as children’s
librarian at Prosser Public
Library in Bloomfield,
Connecticut.

B Jacquelyn Slater be-
came librarian of the West-
ern History Collections at
the University of Oklahoma
in Norman April 1.

B In April Anne Slaugh-
ter was appointed virtual
services manager at Oak
Park (Il1.) Public Library.
B Effective July 1 Denise
Stephens will become
university librarian at the
University of California,
Santa Barbara.

B June 1 David Stern will
become associate dean for
public services at Illinois
State University in Normal.
B In July Mark Stover
will become dean of the
Oviatt Library at Califor-
nia State University in
Northridge.

B Judith Sutton retired
May 6 as head of children’s
services at Mt. Lebanon
(Pa.) Public Library.

B Lana Thelen became
college librarian at Relay
School of Education in
New York City April 26.

B GladysAnn Wells re-
tired March 25 as state
librarian of the Arizona
State Library, Archives,
and Public Records in
Phoenix.

OBITUARIES

B Helen M. Abig, 81, librarian at
Newark (N.].) Public Library from
1947 until her retirement in 1962,
died March 26.

B Mildred E. Lake Agor, 91, died
March 31. She served as children’s
librarian at the Ellenville (N.Y.) Public
Library from 1959 to 1977.

B Julia Allen, 64, director of the
Carnegie Free Library in Connellsville,
Pennsylvania, since the early 1970s,
died March 6 after an extended illness.
B Patricia W. Berger, 84,1989-90
ALA president, died March 27 from
complications following a fall. She re-
ceived the 1984—85 Federal and
Armed Forces Libraries Round Table
Achievement Award, recognizing pro-
motion of library and information
service and the information profes-
sion in the federal community. As
ALA president, she appointed the
committee that drafted ALA’s Preser-
vation Policy. In 1992, she was elected
to the board of the Freedom to Read
Foundation.

B Dennis Bruce, 67, died February
22 after a long battle with Parkinson’s
disease. He headed Spartanburg
County (S.C.) Public Libraries for 25
years, until his retirement in 2000,
and oversaw the opening of six
branches throughout the county.

B Marguerite Carden, 83, former as-
sistant director of Miami-Dade Public
Library System, died on March 30.

B Carlyne McCallister, 84, died on
March 2. She was a special services

librarian in the U.S. Army during the
Korean War and later served as a faculty
librarian and founded the education
collection at Millar Library at Portland
(Oreg.) State University. In 1979, she
joined the librarian faculty at Kuwait In-
stitute for Scientific Research and be-
came the manager of the library’s
retrospective conversion project.

B Frank McGowan, 79, died March 8
due to respiratory failure. McGowan
served as director of acquisitions and
overseas operations for the Library of
Congress in Washington, D.C., until
his retirement in 1982.

B FElizabeth Meehan-Black, 62,
head of order management and assis-
tant head of the monographic services
department at the University of North
Carolina at Chapel Hill Library, died
March 2 after a battle with cancer. She
joined the library staff in 1986 as head
of bibliographic searching and held a
number of management positions at
the library.

® Ursula Meyer, 83, director of
library services in the Stockton—San
Joaquin County (Calif.) Library Sys-
tem from 1974 until her retirement in
1994, died April 15. Meyer served as
president of the California Library
Association in 1978, and on the ALA
Council from 1974 to 1979.

B Genevieve Neu, 81, who served as a
librarian for a number of years at South-
ern Tier Library System in Corning, New
York, and later as director of Cohocton
(NY.) Public Library, died March 17.

B March 7 Jennie Wiley became director at West W April 29 Nancy Shona

Dennis (Mass.) Library. AtALA left Choice as senior ad-
B In March Barbara B April 15 Jessica Hor- ministrative assistant.
Wolfe was appointed head ~ vath left ALA as library B Laura Tillotson left as

editorial director for
Booklist April 15. 1

librarian at Camarillo technician for the head-

(Calif.) Public Library. quarters library.

Bridget Quinn-Carey  Judith Sutton Send notices and color photographs for Currents to Katie Bane, kbane@ala.org.
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PROFESSIONAL DEVELOPMENT | Youth Matters

A Facility Forever Young

Kids’ comfort rules in Cedar Rapids’s library plans

hat do young
people want?
When it comes to
library space, they're
inclined to seek sophisticated yet
comfortable areas. In a focus group
that gave teens the opportunity to
advise librarians and architects
charged with designing the new Ce-
dar Rapids (Iowa) Public Library,
their wishes were simple: Skip the
clashes of color that might be con-
sidered cool or edgy, Library Direc-
tor Bob Pasicznyuk recalls them
saying.
Instead, these Gedar Rapids teens
said they want-

Skip the ed a dynamic
clashes of ~ Spacethat
evokes the at-
color that mosphere of a
might be coffee shop.
considered cool ~ More thanvid-
eo games, these
or edgy. Instead,  (eens talked
teens want the about “lots of
great books”

atmosphere of a

coftee shop.

as a feature of

young adult
space, Pasic-
znyuk said.

The work of OPN Architects, Inc.
will allow the teens of Cedar Rapids
to have all this and more.

As recovery from the 2008 flood
that closed the library’s main site
progresses, ideas about delivering
youth services have been central to
planning a new facility. In the new
library, to be built downtown along
the edge of Green Square Park and
across from the city’s original Car-

negie library, a third of the floor
space is allotted for young adult and
children’s areas. A library’s values
should be reflected in its use of
space, Pasicznyuk explained, and
meeting young people’s develop-
mental needs is a service priority
for CRPL.

Both children’s and young adult
spaces will be on the first floor, and
floor-to-ceiling glass walls will
make the collections visible to pa-
trons as they approach the facility,
architect Bradd Brown said. In de-
signing the children’s room, Brown
and his colleagues considered how a
young child’s use of a library differs
from that of a preteen.

The result: The children’s room
has four zones suited to different
ages. While a parent and a young
child might want to read in chairs
ringed by low-height bookshelves,
an older child might be more in-
clined to other activities. One clever
feature is a magnetic chalkboard
wall that might be used by children
or by librarians during storytime.
Architect Mindy Sorg and Pasicz-
nyuk predict that lava lamp—like
circles on the floor, which change
colors when stepped on, will be
popular.

Homepage and hearth

A distinctive element, Sorg noted,

is aroom set aside for a community
organization, the Community Early
Literacy Institute. Pasicznyuk de-
scribed the collocation of services as
a way of offering “one-stop shop-
ping for literacy to the community.”

by Jennifer Burek Pierce

The young adult area, he noted
wryly, has been “strategically placed
by the coffee shop.” Also nearby will
be spaces for media use, such as
laptop counters. Together, these
features should support the sense of
bustle and activity that teens in the
focus group talked about, Pasicz-
nyuk predicted. A flue-less, and
therefore moveable, fireplace will
help create the desired comfort fac-
tor (adult readers will have a fire-
place of their own, too). Low-height
shelving will be placed around the
circumference of the room to fur-
ther facilitate flexible use of the
space, Brown said.

In addition to thinking about all
the things that young adults want
and young children need, Pasicz-
nyuk and OPN have thought about
another aspect of young people’s
lives—their future. “We wanted to
create a design that would stand the
test of time,” Brown said. That goal
has been conceived broadly, with
attention to the environment as well
as the facility itself. The building is
designed to meet the highest LEED
certification criteria, with a green
roof terrace and cisterns to contain
stormwater on site.

Through creative and challeng-
ing perspectives on service to the
community, the new Cedar Rapids
Public Library stands to shape the
lives of its users in more ways than
one. I

JENNIFER BUREK PIERCE is assistant
professor of library and information science at
the University of lowa in lowa City. Contact her
at jennifer-burek-pierce@uiowa.edu.



Are you a IProgramming Librarian?

Do you constantly look for opportunities to bring scholars, musicians, artists and
authors to your library?

Are you always looking for excuses to bring your community together for lively
discussions of literature, film, contemporary issues and local history?

Is your library a community center for discovery, engagement and growth?
Could you use a little help finding the funding to bring it all together?
If you are a Programming Librarian, or want learn more about increasing your library’s

influence as a community cultural center, visit ProgrammingLibrarian.org to find
grant opportunities, programming ideas, valuable resources, inspiration and more!

Development of ProgrammingLibrarian.org is funded by a grant from the Institute of Museum and Library Services
to the ALA Public Programs Office, which promotes cultural programming as an essential element of library service.
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PROFESSIONAL DEVELOPMENT | Next Steps

We Never Close

The honor system works for one college library

magine that your library

building is open 24/7 with

no overnight staff or secu-

rity gates. What if trusting
patrons to abide by the honor
system actually worked? That’s
the reality at Marlboro (Vt.)
College’s Rice-Aron Library,
where an open-door policy has
been in effect for decades.

At Marlboro College, a private lib-
eral arts institution founded in 1946
on two farms in rural southern Ver-
mont, students develop a personal-
ized Plan of Concentration. With 300
students and 40 faculty members, the
educational culture is very intimate.

Emily Alling, who describes her-
self as a practitioner-administrator,
is the library’s director. She is in-
volved with day-to-day tasks, such
as teaching, processing requests,
and cleaning up messes, but also
oversees the larger strategic vision.
One of the most pivotal places she
spends her time is the monthly
Town Meetings where campus deci-
sions are discussed and voted upon
by students, faculty, and staff.

Each semester Alling approaches
this governing body with a list of
books that have gone missing and
there is a vote taken to purchase re-
placements, which always passes.
“The money comes from either stu-
dent activities fees or from the wash-
er/dryer fund,” Alling shared. “It’s a
way for the community to bear some
of the costs of our open system, as
well as enjoying the fruits of it.”

Alling runs the library along with
another librarian and two staff posi-

tions, and a handful of student assis-
tants. She uses a cooperative style of
leadership where information is fre-
quently shared and discussed, and
the team explores all possibilities.
This approach has led to some
creative decisions. An example is
the design of a new instruction
space, which occupies what used to

by Brian Mathews

on library computers, and promotes
Zotero for citation management.
Open access scholarly materials
also play a significant role. “Many
vendors begin pricing products
around 3,000 FTE and since we only
have 300 students it can be chal-
lenging for our budget,” Alling not-
ed. The library relies heavily on free

be alarge . discovery tools and
circulation While many instead invests in
desk. By add- libraries speedy access to con-
ing stools, talk about tent through interli-
laptops, and a . braryloanand
projection Mw transparency, this on-demand purchas-
system, is one that actually lives it. ing.

Marlboro Alling oversees all

transformed this underused service
point into a critical interaction spot
where faculty teaches classes and
works with students on their as-
signments. Dubbed the “Research
Bar,” the space has become a favor-
ite of several faculty who use it for
informal sessions.

Another transition has been a
move toward open source software.
“Systems are very expensive and
end users don’t get excited about the
catalog. What they really want is a
particular book or an article.” The
library has made an effort to shift
money away from proprietary tools
and toward content. “The principles
and economics of open source
trumped the small amount of func-
tionality that we had to sacrifice.”

In the summer of 2010, the
library adopted Koha as its integrat-
ed library system. It uses GUFTS
and GODOT for serials management
and for link resolving, runs Linux

article requests herself and starts by
checking academic repositories. She
often sends thank-you notes to au-
thors who deposit their works on-
line. “It’'s important for authors to
know that their papers are reaching
an audience who otherwise might
not have had access to them.”
What’s inspiring about the Rice-
Aron Library is its openness: the
open building, the belief in patrons
honoring the privilege of the collec-
tion, the instruction sessions held
out in the open for all to see and
learn, and the leap to open source
tools as suitable replacements for
commercial systems. While many
libraries talk about transparency,
this is one that actually lives it.

BRIAN MATHEWS is a librarian at the
University of California, Santa Barbara, and
the author of Marketing Today’s Academic
Library (ALA Editions, 2009). This column
spotlights leadership strategies that produce
inspirational libraries.



“The library card is the
smartest card in my wallet.
Sign up for yours today.”
CAL RIPKEN JR., ©

& 4 .“ Inducted into the Basehall Hall of Fame 2007, 19 time All-Star, two time M.V.P.,
World Series champion. Author of Hothead. www.ripkenfoundation.org
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Investing in America’s Libraries

SEPTEMBER IS LIBRARY CARD SIGN-UP MONTH

Visit your library today. It is a community hub of activity. In tough economic times, your library card

gives you free access to hooks and computers, homework help, assistance with resumes and job "

searches, accurate financial information, adult education courses, CDs, DVDs and much more.

For more information, please visit: www.atyourlibrary.org @ your libr a,ry®
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PROFESSIONAL DEVELOPMENT | Books

Librarian’s Library

The Road to New Librarianship

he word atlas generally
conjures up a road trip,
and R. David Lankes
traveled to “29 loca-
tions on three continents” to put
together The Atlas of New Librar-
ianship. But his atlas is more
about data than maps—data col-
lected from a variety of sources
and providing the basis for “new
librarianship,” by
which he means
“the mission of
librarians is to
improve society
through facilitat-
ing knowledge
creation in their
communities.”
The atlas maps
the six major concepts contained
in this statement, offering for
each a visual representation and
then discussions of related ideas
called “threads.” Following this
are 140 “agreement supplements”
that provide additional ideas, ex-
amples, conversation starters, re-
sources, and more. In mapping a
future direction for librarianship,
Lankes gives us plenty to think
about. The work is copublished by
MIT Press and ALA’s Association

of College and Research Libraries.
INDEXED. MIT PRESS. 408P. $55. 978-0-262-01509-7.

A Compendium of
Communication

The need to transmit and process
information efficiently has given
rise to technologies from talking
drums to alphabets, from Charles

Babbage’s difference en-
gine to Vannevar Bush’s
differential analyzer, from
the telegraph to the inter-
net. In The Information,
James Gleick shows how
many of the information-
related concepts that we
now take for granted
evolved. This is an ambi-

tious book that ranges over many

by Mary Ellen Quinn

many levels. Not being a
mathematician, I read it
for the historical aspects,
. | and for insights about the
. | problem-solving ap-

proaches of visionaries

"+ | like Babbage, Samuel

‘=t | Morse, and Claude Shan-
| non, the Bell Labs re-

disciplines and can be read on

searcher (and wartime
cryptologist) who essentially creat-
ed information theory. It’s part of

NEW FROM ALA

H owever much one learns while studying for

that MSLS degree, some skills are learned on
the job—perhaps with the help of a guide like Be

a Great Boss: One Year to Success by Catherine
Hakala-Ausperk. Part of the ALA Guides for the
Busy Librarian series, the book provides a month-by-
month program, starting with “Attitude” and ending
with “Your Future.” In between are short chapters

BOSS

on hiring and firing, customer service, planning,

budgeting, and other familiar management topics. Each chapter includes
a worksheet. Though this won't take the place of more in-depth guides, it
offers a digestible approach to the basics.

INDEXED. 252P. $50. 978-0-8389-1068-9

The practice of coaching in organizations has grown
tremendously since the first edition of Ruth F. Metz's
Coaching in the Library: A Management Strategy
for Achieving Excellence was published in 2001.
The new edition has been updated with new forms.
It also adds an annotated list of best resources,
reflecting the proliferation of coaching resources
over the past few years. Metz believes that coach-
ing is about more than problem-solving, and her
guide shows how it can be applied by libraries on a
broader scale to improve organizational effectiveness.

INDEXED. 112P. $50. 978-0-8389-1037-5



There are fewer
and fewer print

dictionaries, but

language lovers

can take heart.

Gleick’s skill as a writer that he can
make abstract notions more con-
crete by putting a human face on

them.
INDEXED. PANTHEON BOOKS. 526P. $29.95. 978-0-
375-42372-7.

Volumes of Vernacular
There are fewer and fewer print
dictionaries, and in fact the Ameri-
can Heritage Dictionary of the English
Language, once considered a main-
stay of the dictionary collection,
seems to have altogether disap-
peared. But language lovers can take
heart in the publication of a new
and wonderful resource, the three-
volume Green’s Dictionary of Slang,
compiled by British lexicographer
Jonathon Green. It’s based on his-
torical principles, meaning that,
like the Oxford English Dictionary, it
traces more than 100,000 words or
phrases back, as far as possible, to
their first use. And speaking of the
OED, a new version of Oxford Eng-
lish Dictionary Online was launched
late last year, so dictionary fans

have plenty to celebrate. i
0XFORD UNIVERSITY PRESS. 6,000P. $450. 978-
0550-10440-3.

{ : I.{.Lr]_] iy
Dictioniry
of Slang

A-E

MARY ELLEN QUINN is editor of ALA
Booklist's Reference Books Bulletin.

ROUSING READS

THE ANCIENT WORLD

Every year, in late March and early April, I'm con- T s
sumed with putting together Booklist's annual A MCIENT
Mystery Showcase issue. For more than a month, my Arrine iy

mind is clogged with crime novels: reading them, writ- 1

ing about them, editing what others have written about ;t (FEg
them, etc. But when that issue finally sleeps its Big B NATALE
Sleep, | run as far as | can from all things mystery—at HAYMES B8
least for a while. | watch golf on TV, | cook, | even do
the laundry, and when | read, | read nonfiction—some-
thing that has absolutely nothing to do with the crime
genre. This habit leads me to some very unlikely books.
Take this year. Had | not been in my run-away-from-
mystery frame of mind, I'm sure | would never have
picked up Natalie Haynes’s The Ancient Guide to Mod-

ern Life.

I'm no classicist. The only Latin | know is “veni,
vidi, vici,” and that's because it keeps popping up in
crossword puzzles. But | am a Homer buff, having read
Robert Fagles’s translation of The lliad not that long
ago and then listened to Derek Jacobi's absolutely en-
trancing reading of the epic on audio. So Haynes's title :
caught my eye, and I'm very glad it did. The author is #
a British television commentator, a stand-up comedian,
and a devoted student of the classics, and she has produced a dehght-
fully entertaining and enlightening guide to the ancient world. In a jaun-
ty, freewheeling style more akin to a comic monologue than a discourse
on the classics, she moves through various overarching subjects (poli-
tics, law, religion, women, the arts, money), both describing how each
was approached in the classical world and reflecting on what the atti-
tudes and actions of the Greeks and Romans can tell us about our own
behavior in the very different (but shockingly similar) modern world.

Along the way, tasty anecdotes drop from the pages as readily as
grapes falling into a toga-clad hedonist’s mouth. Take, for example, the
Roman satirist Juvenal ranting that what makes Rome intolerable in Au-
gust isn't the heat or the teeming crowds; no, the really offensive part
about Rome in August is the overabundance of bad poets wandering
about reciting verses. Sounds like a street fair | attended in Chicago not
long ago.

Then there’s the matter of Odysseus and the Cyclops Polyphemus.
Sure, | remember the story from The Odyssey, but I'd forgotten the part
about how Odysseus, before blinding the Cyclops, identified himself as
a guy named No One. Then, when the blinded Cyclops shouts for help,
he bellows that No One has hurt him. His buddies, the other Cyclopes,
don't get it. Why make such a fuss about not being hurt? Who knew
that Abbott and Costello stole the whole premise for “Who's on First?”
from Homer!

Haynes has really sparked my interest in all things classical. Could
this be the moment when | finally tackle The Aeneid? Or will | slip back
into my comfort zone and dig into more crime novels? Keep reading this
column, and you'll find out soon.

AENEID

BILL OTT is the editor and publisher of ALA's Booklist.
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SHOWCASE | New Products

Solutions and Services

graphics.kodak.com

Kodak introduces the new Kodak Picture Saver Scanning System PS450. The walk-

v barcodespot.com

up photo-scanning system can be used to create photo books, calendars, digital : V' Barcode Spot introduces the Numa

slide shows, T-shirts, and other mementos. PS450 includes intuitive software

NU-2111ZB Wireless Barcode

that helps guide consumers : Scanner Kit. The cordless scanner

and track order amounts
as they scan and enhance
their images. The Kodak

can scan up to 270 times per second
and has a secure range of up to
100 meters. Features include plug-

Picture Saver System scans and-play installation as a wireless

up to 30 pictures per minute USB device and 60,000 scans per

at a resolution of 300 dpi. : charge in the cradle-free, USB-based
Image-enhancing features charging system.

include Kodak Perfect Touch
Technology, red-eye removal,

auto-deskew, auto-cropping, B AR C 0 D E

image rotation, and auto-

enables users to burn images to a variety of media, including CD, DVD, Kodak

sharpening. Once scanned, the included Kodak Picture Saver Scanning Software s POT
Picture CD, and portable USB drives. Payment is enabled by an included tabletop

device that accepts major credit and debit cards. PS450 comes with a Scanning

Event Promotion Kit, which includes both electronic and print marketing materials WE MAKE IT HAPPEN

to assist with the promotion of the new service to clients. Libraries can benefit
from a customized photo solution that allows the opportunity for library self-

funding, which increases customer engagement in their communities.

v cengage.com/mindtap

V' Cengage Learning has launched MindTap, a web portal that
assembles all of a student’s course materials in one spot for
easy access. It can
help streamline

administrative
tasks for instructors
and gives them
the ability to
easily update
course materials
in real time. Instructors can track students’ use, activities,
and comprehension, which provides opportunities for early
intervention to influence progress and outcomes. MindTap
functions through a library of learning apps, many of them
customizable by student or instructor, with functions such

as online tutoring, plagiarism checking, and social media
integration.

apa.org/pubs

The American Psychological Association (APA)
has announced the addition of a new dictionary
feature in PsycARTICLES when accessed through
the APA PsycNET search platform. From within
the full-text HTML display, APA PsycNET

users can click I

underlined terms  S—M—— AMERICAH

in PsycARTICLES &5 PSYCHOLOGICAL
to view a pop- ASSOCIATION

up window
containing the
definition. Approximately 20,000 terms from the
APA Dictionary of Psychology have been tagged
and integrated to help users better understand
the content they are viewing. This will be helpful
for undergraduate students or interdisciplinary
researchers who might not be familiar with certain

general or specialized psychological terminology.

To have a new product considered for this section, contact Brian Searles at bsearles@ala.org.



<<< ingramcontent.com
Ingram Content Group has collaborated with Recorded Books

ONE SOURCE. COUNTLESS POSSIBILITIES. to build a comprehensive downloadable audio offering called

OneClickdigital platform. Ingram’s enhanced audio offering will
combine the award-winning Recorded Books library of titles with
q . Lo tens of thousands of bestsellers, mysteries, histories, nonfiction, and
- OneClle dlglta]_ children’s titles in multiple languages with Ingram’s e-audio inventory.
Libraries will have access to a significant and broader selection of
titles for their patrons through Recorded Books’ OneClickdigital

platform. This collaboration will provide publishers with access to a
substantially larger audience of audio book purchasers.

CASE STUDY

DIRECTING WITH GIS

Tufts University's Tisch Library in Medford, Mas- [UIT] group partnered with Tisch Library Information
sachusetts, houses the majority of the system’s Technology Services [LITS] to create L-SIMS [Library
1.2 million volumes. The library facilities include a stu- Spatial Information Management System], a fully func-
dent café, offices, group-study rooms, research areas, tioning, 3D GIS-based view of the interior space of
and a media lab. In addition, the library has an active the library that merges databases from LITS, facilities
research instruction program and offers both one-on- management, and various library collections.” L-SIMS
one consultations and assists the reference librar-

an instant messaging ians in their efforts to direct

reference service. With students to the resources
additions to special col- in the library as well as to
lections, Tisch Library develop plans for facilitating
continues to grow and disaster planning, determine
evolve. The need to pro- the location and contents of
vide supplemental mate- special collections, and ac-
rials when new courses cess the availability of com-
are introduced at the uni- puter resources. The Tufts
GIS center used ArcGIS to

generate high-quality maps,

versity and the manage-
ment of its facilities and

resources is a significant and key library staff were

Tisch Library

concern for university trained in ArcGIS software

library administrators. to become users and data
Recognizing the need to better manage both its facili-  stewards of the new system. Adds Cox, “The ability
ties and its collections, Tufts Library administrators to quickly generate high-quality maps is one of the
enlisted a team of university employees including greatest benefits of using L-SIMS. Detailed floor maps
Thom Cox, technical project manager, and Patrick are posted on each floor of the library that indicate
Florance, GIS center manager, to help develop and the location of various book collections, as well as
implement a geographic information system (GIS)- important emergency information such as exits, panic
based library information system that incorporated buttons, and fire extinguishers. When library resources

the library’s existing data management programs. Says  are altered, the maps must be re-created to reflect
Florance, “The Tufts University Information Technology  those changes.”

WWW.esri.com
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PROFESSIONAL DEVELOPMENT | Classifieds

Career
Leads

from
JODLLISTE

joblist.ala.org

Your #1 source for job
openings in Library and
Information Science and
Technology

University of Kentucky, School of
Library and Information Science. Assis-
tant/Associate Professor Job Descrip-
tion: Academicyear appointment, tenure
track position with responsibilities for
teaching, advising, maintenance of per-
sonal research program, participation in
professional activities, and servingonuni-
versity committees. Areas of teachingand
research responsibility: Expertise in one
ormore ofthefollowing areasisessential:
knowledge organization, knowledge
management, systems analysis/database
systems, or digital libraries/information
technology. Secondary areas of inter-
est include information resources and
reference services, health informatics,
human-computerinteraction, evaluation
of services, and user studies. Candidates
shouldbe preparedtoteachinthe gradu-
ate level core, and may also be expected
to teach undergraduate information
studies courses. Opportunities exist to
work with doctoral students in the Col-
lege. Qualifications: Requires an earned
doctorate in library and information
science or a closely related area. Strong
academictrainingandresearchinrelevant
areas of interest to College faculty and
students. Demonstrated teaching and
research abilities. Appointment at the
rank of Associate requires current rank
or readiness for promotion with tenure.
For more complete information on this
position, visit http://www.uky.edu/
CommlInfoStudies/SLIS/faculty/docs/
Faculty2011.Send letter of application,
a complete vita, and the names of at
leastthreereferencesto: Jeffrey Huber,
Director School of Library and Informa-
tion Science University of Kentucky 320
Little Library Building Lexington, KY
40506-0224 Phone: 859-257-8876 FAX:
859-257-4205 Jeffrey.huber@uky.edu
Review process will begin immediately
and will continue until position is filled.
Expected starting dateis August 1,2011.

Application and nomination of minority
candidates are strongly encouraged.
The University of Kentucky is An Equal
Opportunity University.

Research and Instruction Librarian/The
Latin American Library Howard-Tilton
Memorial Library Tulane University
Howard-Tilton Memorial Library invites
applications for the position of Research
and Instruction Librarian at The Latin
American Library (LAL). The library seeks
to buildits professional staff by recruiting
talented, energetic librarians interested
inshaping the future of Tulane University
and New Orleans. The LALResearchand
Instruction Librarian will combine astrong
service orientation with an interest in
collection development, outreach, and
reference to ensure that the Latin Ameri-
canLibrary maintainsandbuildsuponthe
highlevel of collectionsand userservices
forwhichitisrenowned. POSITION SUM-
MARY The Latin American Research and
Instruction Librarian develops reference
services and instructional programs for
the Latin American Library in consulta-
tion with the Director. S/he combines
research expertise, information fluency,
instruction and outreach with collection
development in Latin American Studies.
With LAL bibliographers, s/he serves
as liaison to relevant campus faculty,
departments and programs, seeking
ways to engage students and faculty
with library collections, and coordinates
activities with other library instruction
programs on campus. The LAL Research
and Instruction Librarian also shares col-
lection development duties including
managementofthe bookbudgetforLatin
American Studies. S/he serves on library
committees and actively participates in
national and international professional
and scholarly associations. QUALIFICA-
TIONS Required: ALA-accredited MLS/
MLIS/MA or its equivalent and a degree
in a relevant subject area; or advanced
degree in a relevant subject area and
professional experience in an academic
library; excellent command of Spanish
and/or Portuguese, spoken and writ-
ten; knowledge of the history, politics,
economics, literatures and cultures of
Latin America; familiarity with electronic
resources and reference tools for Latin
American and lberian Studies; excellent
interpersonal and communications skills
and a proven record of working well
in a team and with the public. Salary/
Benefits: Rank and salary commensurate
with experience, minimum Librarian [;
benefits including a choice of health
plans, tuition waiver for self, and under-
graduate tuition waiver for dependents.
EnvironmentTulane Universityisan AAU/
Carnegie Research Institutionandranked
by U.S. News and World Report among
the top fifty national universities in the
United States. The universityislocatedin
beautiful uptown New Orleans where it
bordersthe St. Charles Avenue streetcar
line and Audubon Park. Howard-Tilton
Memorial Library is the university’s main
library with an ARL research collection of
more than four million titles. Foundedin
1924, Tulane’s Latin American Library is

one of the foremost collections of Latin
Americanresearch materialsinthe world
and one of only three stand-alone Latin
American research collections in United
States universities. The Library houses
more than 460,000 volumes, including
over 500 current periodical subscrip-
tions, a growing number of electronic
resources, and an impressive collection
of over 14,000 rare printed materials,
over 4,000 linear feet of manuscripts,
including 18 post-contact Mesoamerican
painted manuscripts, 2,000 rubbings of
Mayareliefsculpture, anarchive with over
54,000 images, maps and other special
collections. While the Library continues
to emphasize its traditional strengths
in Mesoamerican history, anthropology
and archaeology, it has major holdings
relevant to all other social science and
humanities disciplines and the entire re-
gion, particularly the circum-Caribbean.
Throughout the academic year the LAL
has a lively schedule of exhibits, invited
speakers and other special events that
highlight the library’s collections. For
more on the Library’s collections, ser-
vicesand programsvisithttp://lal.tulane.
edu/ To Apply Review of applications
will begin immediately and will continue
until a suitable candidate is selected. To
ensure full consideration, applicants
must supply a letter of application,
resumé, and names with full contact
information of at least three profes-
sional references via email to Andrea
Bacino (abacino@tulane.edu) or mail
to Tulane University Howard-Tilton
Memorial Library Attn: Andrea Bacino
7001 Freret St. 2nd floor New Orleans
LA 70118 Tulane University is an AA/
EO Employer. Women and minorities
are encouraged to apply.

CONSULTANTS

CHANGED CONTACTINFORMATION:
Information Systems Consultants Inc.
5022 Southern Star Terrace Columbia,
MD 21044 T 410-715-1978 F 410-740-
0736 ISCI1978@gmail.com Dick Boss C
240-447-9613

WANT TO BUY

LIBRARY SHELVING AND FURNI-
TURE FOR SALE. Esteyshelving.net,
Esteylibraryshelving.com and Tesco-
libraryshelving.com.

WANTED

BOOK & JOURNAL COLLECTIONS
GPOs, directories, &c. Specialize in
large collections. Est. 1999.347-577-9696
JournalSets@Gmail.com.

BURNING DAYLIGHT PRESS, Victor W.
Pearnisreadingallmanuscriptsincluding
nonfiction, poetry, and fiction. Please
send your manuscript, and $25 fee to:
Pearn and Associates, 1600 Edora Court
Ste. D, Fort Collins, CO 80525. Titles
available, Amazon.com: lkaria: A Love
Odyssey on a Greek Island, Anita Sul-
livan; Lost Cowboys, Ryan Thorburn; |
Look Around for my Life, John Knoepfle.



r{ijﬂane : Curat f Special Collecti
| urator of Special Collections
nlverSlty The Latin American Library

Howard-Tilton Memorial Library
Tulane University

Howard-Tilton Memorial Library invites applications for the position of Curator of Special Collections at The
Latin American Library (LAL).The library seeks to build its professional staff by recruiting talented, energetic
librarians interested in shaping the future of Tulane University and New Orleans. The LAL Curator of Special
Collections will combine a strong service orientation with collection development, outreach, and reference to
ensure that the Latin American Library builds upon the high level of collections and user services for which it is
renowned.

Position Summary: The Curator of Special Collections at the Latin American Library is a service-oriented
professional with a strong background in the languages, socioeconomic conditions, history and cultures of Latin
America and the Caribbean. The curator has primary responsibility for the organization, cataloging, preservation
and access to the LAL rare books, manuscripts, visual and ephemeral materials, in consultation with the
Director. S/he coordinates LAL digitization projects in collaboration with the LAL Director and web staff. The
curator shares with LAL bibliographers collection development and reference duties for all LAL collections,

and participates in long-term planning for preservation and access of the collections. S/he also serves on library
committees and actively participates in national and international professional and scholarly associations.

Qualifications: Required: Master’s degree from an ALA-accredited institution or its equivalent and a degree in
a relevant subject area, or advanced degree in a relevant subject area and professional experience in an academic
library or archive; excellent command of Spanish and/or Portuguese, spoken and written; knowledge of the
history, politics, economics, literatures and cultures of Latin America; familiarity with archival procedures and
practices; excellent interpersonal and communications skills, and a proven record of working well in a team and
with the public.

Salary/Benefits: Rank and salary commensurate with experience, minimum Librarian I; benefits including a
choice of health plans, immediate tuition waiver for self, and undergraduate tuition waiver for dependents.

Environment: Tulane University is an AAU/Carnegie Research Institution and ranked by U.S. News and World
Report among the top fifty national universities in the United States. The university is located in beautiful uptown
New Orleans where it borders the St. Charles Avenue streetcar line and Audubon Park. Howard-Tilton Memorial
Library is the university’s main library with an ARL research collection of more than four million titles. Founded
in 1924, Tulane’s Latin American Library is one of the foremost collections of Latin American research materials
in the world and one of only three stand-alone Latin American research collections in United States universities.
The Library houses more than 460,000 volumes, including over 500 current periodical subscriptions, a growing
number of electronic resources, and an impressive collection of over 14,000 rare printed materials, over 4,000
linear feet of manuscripts, including 18 post-contact Mesoamerican painted manuscripts, 2,000 rubbings of

Maya relief sculpture, an archive with over 54,000 images, maps and other special collections. While the Library
continues to emphasize its traditional strengths in Mesoamerican history, anthropology and archaeology, it has
major holdings relevant to all other social science and humanities disciplines and the entire region, particularly
the circum-Caribbean. Throughout the academic year the LAL has a lively schedule of exhibits, invited speakers
and other special events that highlight the library’s collections. For more on the Library’s collections, services
and programs visit http://lal.tulane.edu/

To Apply: Review of applications will begin immediately and will continue until a suitable candidate is selected.
To ensure full consideration, applicants must supply a letter of application, resumé, and names with full contact
information of at least three professional references via email to Andrea Bacino (abacino@tulane.edu) or mail to :

Tulane University

Howard-Tilton Memorial Library
Attn: Andrea Bacino

7001 Freret St. 2nd floor

New Orleans LA 70118

Tulane University is an AA/EO Employer.Women and minorities are encouraged to apply.
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COMMENTARY | Will's World

My Protessional Heroes

Let’s hear it for the front-line grunts who make service happen

hen I hear the term
“movers and shak-
ers,” I think of Don-
ald Trump, Steve
Jobs, Sarah Palin, and Hillary
Clinton. These are the innova-
tors, power brokers, and pioneers
that move us to places where we
haven’t been and don’t neces-
sarily want to go. They are the
catalysts who wake us from our
slumbers and give us a good push
out of our comfort zones. They
are more than just leaders: They
are agitators and change agents.
Ten years ago, when Library Journal
unveiled a new set of annual librarian
awards called “Movers and Shakers,” T
was delighted. The little-known reali-
ty is that librarians have not only en-
dured but actually embraced each new
wave of communications technology,
and are barely recognizable from their
rubber-stamp and card-catalog days.
Clearly there’s been alot of movin’
and shakin’ going on. So why not cele-

brate those who
push us out of our
professional comfort |
zones?

Still, I dont’
think the M&Sers
are librarianship’s

most important people That honor
would go to the “plodders and toil-
ers,” or if you prefer, the worker
bees. There’s a lot of grunt work to
be done in libraries: books to be
shelved, shelves to be read, books to
be mended, catalogs to be main-
tained, storytimes to present, refer-
ence questions to deal with, and
phones to be answered. These tasks
may not be “edgy,” but like it or not,
they are what keep us in business.
Of even greater value are the
worker bees who toil nights and
weekends with smiles on their
faces. The absolutely worst part of
management is motivating people to
work odd hours. The irony, of
course, is that nights and weekends
are libraries’ busi-

Now I'm just glad to be regular.”

“Yeah, | used to be a mover and a shaker in my day too.

est times.

Given all of that,
I shouldn’t have
been surprised to
receive a number of
negative comments
and emails follow-
ing my blog post
about the Movers
and Shakers award.
To be pointed about
the matter, it
seems that many
working librarians

resent the award,

The plodders
and toilers
are the most
important
people in librarianship.

by Will Manley

as, I suppose, is the
case with any award.
A winner wins, and
everyone else goes
home feeling, well,
like aloser.

But the comments
I received seem to go beyond mere
disappointment. Basically they can
be paraphrased in six ways:

B The Movers and Shakers Award
proves nothing more than the im-
portance of networking.

B A mover and shaker at our
library put on his desk a name
plaque that said “Change Agent.”

m While they are moving and
shaking, we are serving patrons.

B We have a mover and shaker on
our staff who was fine before win-
ning the award. Now she is a diva.

B Thanks to this annual award
extravaganza, the library world has
its own little elite clique. Well, I
suppose they need the recognition
since there are no longer any pro-
motional opportunities.

B If I see the Mover and Shaker
Award on a résumé, that application
ends up in the circular file. I want
workhorses, not show horses.

On the other hand, you're not a
real mover and shaker if you don’t
irritate and annoy people in order to
bring about change. Every bona fide
Mé&Ser I've known was expert at ruf-
fling feathers and stepping on toes—
not exactly traits of endearment. Il

WILL MANLEY has furnished provocative
commentary on librarianship for over 30 years
and nine books on the lighter side of library
science. Write him at wmanley/@att.net.



the BEST library scanner. ..
just got BETTER!

The ST ViewScan®

Library users agree.
The ST ViewScan® is the BEST
digital film viewer and scanner!

® PAY-PER-VIEW ready

® BEST viewing experience
® BEST software experience
® BEST image quality

® BEST zoom capability

® BEST scanning workflow
® BEST cropping feature

» ® BEST multi-page capture
Available with ) o r — 10 tim
buiinUsaports N a ke teasy oo chonnoral ey
option. oy from film, fiche or micro-cards!

.'!‘

—

The ST BookScan® Center

® PAY-PER-VIEW ready
® INCLUDES PC and Touch Screen

® LARGE 12”x 17" scan in 2.4 seconds
® FULL COLOR archival quality

® NO page curve distortion

® ADD duplex color
sheet-feed scanner
option— for complete
copier replacement
solution

® NO book spine shadow
® ROBUST output options

® WALK-UP user kiosk software

AMERICAN LIBRARY ASSOCIATION

See us at Booth 615 AL GOV ey
/ 1"np: /4
here's our “Big Easy”. .
STimaging
Collection Scanning Solutions Visit booth 615 — ALA Conference, June 23-28 and

get a BIG thumb drive for free when you see a fast
demo on how EASY our systems are to use!

1.847.501.3344 ® www.stimaging.com



ISIT DREXEL UNIVERSITY

“Drexel offers a top-quality online program.
The experiences I've had and skills
I've gained through my Drexel education

have directly affected the way my public

library operates.”

Technician, Clymer Library
Drexel University Online Graduate,
MS in Library & Information Science

Advance Your Information Science Career with Drexel University Online

Benefits for ALA Members and Conference Attendees: Online Programs from The iSchool at Drexel:

e 20% tuition reduction for online programs through e MSinLibrary & Information Science
The iSchool at Drexel e Post-Master’s Competitive Intelligence and
Ranked among the “Best Online Graduate Knowledge Management Specialist Program
Programs” in Library Science — U.S.News & World Post-Master’s Digital Libraries Studies
Report Specialist Program
Same distinguished Drexel degree as on campus And many more!

Apply online at no cost!

drexel.com/MyALA

he Jl1School =
Colleen Haggerty | 215-895-6290 | cmh384@drexel.edu el | Drexel B
This DrexelPro offer is provided as a courtesy to all ALA members by Drexel University Online and is not a formal partnership gg!igs:;;?ﬁ::sg;c UNIVERSITY -

with the American Library Association (ALA) nor an endorsement by ALA of the university or its academic programs.



